
THE FUTURE OF RETAIL STARTS NOW 
WITH THE WHOLE ECOSYSTEM 

COMING TOGETHER
Necessary and timely as we adapt to a post pandemic world, AEON1000 
is the culmination of transformational actions from cross-stakeholders 
towards an intersection to thrive in new retail ways and growth. From 
embracing the need for experiential roles of retail to optimising the 
rise of various models of open ecosystems, the target is always clear: 
stop at nothing to serve the customers. 

AEON1000 is a celebration indeed – recognising every stakeholder’s 
good work and bold innovations through the challenging times and 
also going the distance in leveraging on each other’s strengths and 
build partnerships for long term innovations with efficient solutions to 
reach and fulfill customers’ wants, when they need it.

From the illustrious list of AEON’s top leading 1,000 honourees; 37 
companies ceremoniously receive the AEON1000 Excellence Awards 
in various categories. The awards are acknowledgements of extraordi-
nary standards of service delivery as well as reflecting the company’s 
forward-looking agility to adapt to challenges while continuing to be 
steadfast and resilient.

Shafie Shamsuddin, Managing Director/Chief Executive Officer of 
AEON, enthuses with joy and appreciation that the AEON that it is 

today is due to the unwavering support from all the business partners, “From the bottom of our hearts, we are grateful to 
everyone who has been with us every step of the way. We dedicate our successes to all of you.”

BIG CONVERSATIONS AT AEON1000: SUSTAINABILITY AND COMMUNITY TECHNOLOGY 
TO REALISE AEON LIVING ZONE

The AEON Living Zone is a seamless way to experience AEON and everyday way-of-life. From Online-Merge-Offline 
(OMO); from farm to fork traceability and for environment good, all have been worked at tirelessly through the AEON 
Sayap Bagimu initiative since 2021. 

Yes, sustainability becomes personal and AEONResponsible headlining the intent for frictionless innovation to amplify 
impact and unlock potential, focusing on five key pillars of Responsible Community, Ecosystem, Development, Shopping, 
Sourcing and Investing.

AEON Sustainability Charter is AEON’s highest form of commitment toward championing Environmental, Social and  
Governance (ESG) and aligned with the UNSDG. The charter’s framework is a collaborative effort between AEON and its 
ecosystem of Partners, Suppliers, Employees, and endorsed by United Nations Global Impact.

What started as a popular and in-demand Personal Shopper Service, AEON  
Members Plus Loyalty programme and convenience first myAEON2go online platform 
and AEON Makan will now continue as iAEON App. An approach principled on equity 
and participation with ‘i’ being inclusive. iAEON App is a friendly community technol-
ogy tool that aims to ensure access. Piloting this within 5km of AEON Alpha Angle 
at Wangsa Maju, all micro traders in the targeted radius will have opportunities to  
capitalise on AEON and partners’ technology and CRM abilities e.g. points and  
rewards customisation for their own customers and business growth.

TOGETHER, WE FIGHT THE RISING COST OF LIVING WITH A
 100-DAY CAMPAIGN

Alongside some 20 partners for the next 100 days, AEON will honour essential  
products at competitive low prices for the benefits of consumers and customers to 
beat the rising cost of living. The 100-Day campaign, JIMAT POKET highlights two  
inflation busting bundles of 15 commodity goods in the RM60 bundle and a second 
offer with 18 commodity goods in the RM100 bundle. 

This year, Samsung Electronics has topped the global TV 
market for the 16th consecutive year and the global Sound-
bar market for the 8th consecutive year, according to  
market research firm, Omdia.

Samsung’s growth across the Visual Display Business  
reflects a commitment to the most premium at-home view-
ing experiences, coupled with the fast-growing Neo QLED 
portfolio, category leadership in the ultra large screen seg-
ment, the introduction and expansion of a Lifestyle TV port-
folio, and a series of industry, category and product “firsts” 
made possible thanks to Samsung’s constant drive for  
innovation.

Looking back over the last 16 years, Samsung’s innova-
tion-led growth agenda has incorporated groundbreaking 
new technologies, while spanning multiple categories, 
reaching a wide range of consumers and use cases. 

In 2022, Samsung expects to maintain its industry-lead-
ing market position with the introduction and expan-
sion of core products and by incorporating proprietary  
technology and features across all TV lineups. This in-

SAMSUNG Malaysia Electronics is one of Malaysia’s 
leading provider of TVs, smartphones, wearable devices, 

tablets, digital appliances and LED solutions. Samsung is the 
only company in the industry with full product categories 
in electronics – from semiconductors, to home appliances, 
to network equipment. We are committed to create a better 
world full of richer digital experiences, through innovative 
technology and products.

Since its establishment in 1969, Samsung Electronics has 
grown into one of the world’s leading technology compa-
nies, and is recognised as one of the top 10 global brands. 
2022 marks the 53rd anniversary of Samsung Electronics 
and we will continue to create entirely new categories to 
enable consumers to do what they could not do before 
with a bold vision for Connected Living. This means having  
billions of connected devices, working together intelligent-
ly; a world in which devices and services are transformed 
into seamless consumer experiences. Consumers will see 
now more than ever, how our vision to connect billions of 
intelligent devices – through Internet of Things (IoT), 5G 
and AI – is coming to life. 
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cludes Samsung’s new Neo QLED lineup along with Sam-
sung’s MICRO LED, Lifestyle TVs, including the portable 
screen -  The Freestyle, and a company-wide alignment 
of operations through long-term sustainability programs. 
Over the next few years, Samsung will also continue to in-
vest in R&D and product development in strategic business  
areas to strengthen its core and emerging technology  
offers.

The COVID-19 pandemic has accelerated the nation 
towards a cashless society as more Malaysians are 

choosing to carry less cash in their pockets and opting for 
digital payment methods.

The pandemic has accelerated digital transformation and 
how Malaysians choose to pay and be paid. Based on 
the Visa Consumer Payment Attitudes Study, the shifts in  
consumer behaviours are here to stay.

The study showed that 74% of Malaysians indicated 
that they are going cashless and using various forms of  
digital payment methods. This would include contactless 
card payments, Digital Wallet and QR Code Scan. 

65% of Malaysians indicated that they use contactless 
card payments and during the pandemic, 47% of them  
increased their usage of contactless payments. The 
study also showed that contactless payment is the most  
preferred mode of payment chosen by Malaysians for  
categories such as supermarkets and retail shopping. This 
is also likely due to contactless payments being perceived 
as a safe way to pay, as cardholders are more particular 
about physical hygiene and do not need to interact with 
anyone at the point-of-sale terminal.

Based on Visa’s data, 6 out of 10 Visa face-to-face transac-
tions are contactless payments. This is largely driven by 
usage in key categories including grocery shopping, quick 
service restaurants, fuel dispensers and service stations, 
and pharmacies. 

Visa has been actively working towards building innova-
tive, digital solutions with their partners and transforming 
consumers’ payment experiences.
 
Security is a key area of focus for Visa and the organisation 
is committed towards developing products and solutions 
that are seamless and secure, giving consumers and busi-
nesses confidence to pay and be paid.

As for merchants, Visa partners with fintech enablers to  
offer tools and services that can assist them in growing 
their online presence, thrive in their business and, in turn, 
spur the nation’s digital economy.

MALAYSIANS SHIFT 
TO DIGITAL PAYMENTS 
SINCE THE PANDEMIC

TOGETHER FOR 
TOMORROW
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Innovation at Groupe SEB is part of a virtuous circle. A source of progress and satisfaction for our consumers, 
it creates value for our retail customers and enables us 
to generate profitable growth so that we can continue to  
invest and design new products with original solutions.

Our innovation draws on market trends and consumer  
expectations, as relevant innovation is all about launching 
the right product in the right place at the right time.

And to supplement internal expertise at the service of  
innovation, we develop partnerships with large companies, 
research centers, schools and universities.
 
Passion for Innovation
Innovation is central to our history. From the Super  
Cocotte pressure cooker and the Dymbo vacuum cleaner 
to non-stick coating, the self-cleaning iron sole plate and 
the Cuisine Companion, it is our innovative momentum that 
has made Groupe SEB grow.

This innovation is driven by our desire to improve and sim-
plify the everyday lives of consumers. Drawing on numer-
ous sources, this innovation is fueled by new technologies, 
creativity, and a forward-looking approach to new consum-
er trends, as well as boldness to embrace disruptions.

OUR VALUES
Driven by the deep-seated values handed down to us 
by our founders, we strive to respect a company philos-
ophy founded on a sense of responsibility, solidarity, and  
commitment.

Our Group strategy is based on five powerful values: entre-
preneurial drive, a passion for innovation, professionalism, 
Group spirit, and respect for people.

OUR VISION 
“To Make Consumers’ Everyday Lives Easier And More 
Enjoyable And Contribute To Better Living Around The 
World”

Since Samsung’s QLED 8K TVs were first introduced to Malaysia in 2019, 
our continuous commitment to innovation is evident with the launch of 
Neo QLED 8K TVs. At the center of the innovation behind Samsung’s Neo 
QLED 8K lies its Neural Quantum Processor 8K. Twenty independent  
neural AI networks analyze each scene and adjust picture quality to deliver 
the best viewing experiences regardless of content’s original picture quality. 
Samsung’s 2022 Neo QLED 8K’s Real Depth Enhancer maximizes depth and  
vividness by improving picture quality and sharpness, making scenes more real. 
Additionally, Samsung’s all new 2022 QLED models received the world’s first 
‘Pantone Validated’ certification from Pantone, the world-famous brand in the 
global color industry and creator of the Pantone Matching System (PMS).

Samsung is also introducing Wireless Dolby Atmos to its Neo 
QLED 4K and 8K TVs — this means pristine audio quality with-
out the clutter of HDMI cables. Wireless Dolby Atmos will also be  
applied to Samsung’s new 2022 Ultra Slim Soundbar, designed for an  
immersive audio experience from a more aesthetically at a minimal setup.  
Furthermore, the soundbar’s subwoofer with 3.1.2 channels and a passive  
radiator provides the perfect audio performances.

To ensure the experience is as seamless as possible, the 2022 lineup is outfitted 
with new and smarter features and user interface, allowing Samsung TVs and screens to become the central hub to watch 
content, control devices, play games, work out and more.

Complementing each home, Samsung’s 2022 Lifestyle screens seamlessly blend design and technology for a unique 
and personalized experience. A new Matte Display with anti-glare, anti-reflection and anti-fingerprint properties has 
been applied to The Frame, The Sero and The Serif, providing one of the most pleasant and comfortable viewing  
experiences. As a result, the new Matte Display on Samsung’s 2022 Lifestyle screens received three verifications from UL  
(Underwriter Laboratories) for being ‘Reflection Glare Free’, ‘Discomfort Glare Free’ and ‘Disability Glare Free’.

Samsung’s ‘Together for Tomorrow’ vision of everyday sustainability is the very driving force that fuels our commitment 
to positive change in addressing some of the planet’s most pressing challenges, namely, reducing environmental impact 
by way of reusing and recycling.

For example, in 2021, all of Samsung’s TV boxes included recycled materials in its makeup. Extending everyday sustain-
ability to even more products, Samsung also revealed plans for use of recycled materials to include all mobile products 
and home appliances over the next three years.

This year, Samsung’s Visual Display Business planned to use 30 times more recycled plastics than it did in 2021,  
incorporating recycled materials into the interior packaging of its TV boxes as well as the outer packaging. 

Furthermore, Samsung also announced the global expansion of its award-winning Eco-Packaging program, which 

transforms cardboard boxes for home appliances into cat 
houses, side tables, and other useful furniture items.

In addition, Samsung Electronics announced that its 2022 
Neo QLEDs has earned the ‘Reducing CO2’ certification 
from the Carbon Trust in recognition of its efforts to reduce 
its carbon footprint. This year, 11 models across Samsung’s 
2022 TV line-up, including three Neo QLED 8K models, 
three Neo QLED 4K models, two QLED models, two Life-
style TV models, and one Crystal UHD TV model, obtained 
the certification by reducing the weight of the product and 
the power consumption during the use phase.

Samsung’s sustainability vision coupled with its longstand-
ing reputation for excellence via breakthrough innovations 
is integral to our position as a global industry-leader for 
well over a decade. 

For more information on Samsung’s TV products, please 
visit https://www.samsung.com/my/.

Orientex Marketing (M) Sdn. Bhd. was founded over 
20 years ago, with headquarters in Kuala Lumpur,  

Malaysia. We have worked with businesses of all scales 
across the globe to craft garments that fit their vision. 
Our mission is to be the preferred ready-made garment  
supply chain provider for retailers, lifestyle brands and 
fashion designers. 

We have been a partner of AEON since 1999, sup-
plying apparel (softline) to all AEON outlets in  
Malaysia including AEON Big. We appreciate the long-term 
business relationship with AEON and continue to strive to 
provide the best products, services and value to AEON’s 
customers. To survive through the pandemic, we and our 
network of reliable supply chain partners have built our 
resources, knowledge, industry first-hand information and 
our business acumen to overcome challenges, including 
supply chain disruptions. 
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Timelane Watch & Clock House supplies various brands 
of watches. The company has been working with AEON 

for over 30 years. 

Our house brand is Britannia Polo Club. We also supply  
famous brands like Seiko and Casio. Our mission is to  
supply luxury designed watches with affordable prices to 
make it accessible to everyone.  During the pandemic, we 
managed to maintain our  business by moving the busi-
ness online.  The pandemic  had spurred us to digitalise 
our selling platform from offline to online and while we will 
still continue to supply watches to AEON, we are looking 
forward to expanding our business online. 

The COVID-19 pandemic brought with it a whole 
host of new challenges. As a brand open to  

embracing change and society’s needs, Kao chose to 
view these challenges as opportunities – a chance for 
us to deliver wellness and quality of life to people at a 
time when they needed it more than ever. This is in line 
with Kao’s brand identity, which is summed up by the  
Japanese phrase Yoki-Monozukuri and translates to  
“excellent innovation”. Yoki-Monzukrireflects our efforts to 
design innovative, high-quality products that enrich the 
lives of our consumers through thoughtful and sustainable 
means. For Kao, this guiding principle is infused into the 
work we do, every step of the way. 

Japanese phrase Yoki-Monozukuri and 
translates to “excellent innovation”.

As the world began adjusting to the new normal, we  
remained committed to addressing changing consum-
er needs. Health and family became pandemic priorities; 
we observed that Malaysian families were enhancing  
hygiene practices to safeguard their loved ones. As it is our  
constant goal to innovate thoughtful choices for society, we 
set out to create solutions that would meet these unique 
needs. To this end, we combined transformative technology,  
purposeful science-based research and innovative new 
ideas, developing a range of products that would deliver 
on our promise to give our consumers health, safety, and 
peace of mind – paving the way for better and happier  
living. 

One of the major products Kao developed was  
Magiclean Multi-Purpose Disinfectant. It allows consumers 
to clean and disinfect their entire household every day. Ideal 
for families with young children, Magiclean Multi-Purpose 
Disinfectant is gentle and can be used daily. Unlike many 
household disinfectants which can be harsh and abrasive, 
Magiclean Multi-Purpose Disinfectant uses a mild and safe 
antibacterial formula that still effectively kills 99.9% germs 
like E.coli and Staphylococcus aureus, as well as viruses  
including Influenza H1N1 and H3N2, Human coronavirus 
229E and SARS-CoV-2. And when the germs are gone, they 
stay away – Magiclean Multi-Purpose Disinfectant prevents 
bacterial growth for up to 24 hours, giving consumers 
round-the-clock peace of mind. 

Additionally, Magiclean Multi-Purpose Disinfectant 
does not use artificial colours and features a pH neutral  
formula, unlike other disinfectants which can be very  
alkaline. It can be used safely around the home on every-
thing from floors to furniture and toys. As it’s been derma-
tologically tested to be gentle to skin, parents can have 
peace of mind knowing their little ones can crawl around 
the floor or play with their toys without harming their skin.  
Many may avoid disinfectants because of their pungent 

and unpleasant sharp odour, but Magiclean Multi-Purpose 
Disinfectant provides a fresh Lemongrass fragrance. With 
Magiclean Multi-Purpose Disinfectant, families can stay 
safe and comfortable.   

Of course, keeping the home environment clean is not the 
only hygiene concern for our consumers. We conducted a 
survey recently to determine the impact of the pandem-
ic on sanitary pad preferences. According to our find-
ings, the majority of respondents expressed great interest 
in pads with anti-bacterial properties, purchasing pads 
in larger packs, and factoring price into their purchasing 
considerations. We took this into account and set out to 
develop feminine hygiene products for our target audi-
ence – women who deeply value their health and wellness, 
cherish the feel-good factor, lead active lifestyles and are 
willing to spend a little more for the sake of comfort and  
quality. Laurier’s Fresh Protect Antibacterial Care sanitary 
pad range was developed with Japan’s SP+ Antibacterial 
formula and infused with natural Clary Sage extracts. Fresh  
Protect inhibits up to 99.99% bacteria growth, features 
speedy absorbency and prevents odour for up to 10 hours. 
With all these features, Fresh Protect gives the wearer 
cleanliness, confidence and comfort. This way, she focus 
on her well-being, instead of worrying about leakage or 
odours.

Frequent handwashing is a vital step in keeping ourselves 
protected. However, hand sanitiser has also become a key 
essential in today’s new normal and is extremely handy for 
moments when we don’t have access to soap and water. 
Kao developed the Biore Guard range to meet the needs 
of consumers who are fastidious about personal hygiene 
in the pandemic. The comprehensive range of products 
meets different needs – it includes a hand sanitiser and a 
hand wash for portable and convenient sanitisation. Biore 
Guard hand sanitiser provides users 360 protection, thanks 
to their 79% alcohol content. 

It is safe and formulated with advanced  
skincare properties that sets them apart from  
other alcohol-based hand sanitisers which tend to be  
drying on the hands. Essentially, these products are  
ideal for consumers dealing with higher-risk groups on a 
regular basis and who want to take extra precautions to  
maintain effective hygiene. They are also especially suitable 
for young children and the elderly or unwell, who may be  
particularly vulnerable if exposed to pathogens and  
microbes.

Driven by our principles of Yoki-Monozukuri, Kao strives 
to always combine innovation, technology and ideas to  
create sustainable solutions for an ever-changing landscape.  
Ultimately, we aspire to build a more “Kirei Making Life 
Beautiful” world for all – a caring world in which we  
enjoy cleaner, healthier and more beautiful lives. We believe 
that this concept of “Kirei Making Life Beautiful” should be 
inclusive and provide enrichment for all, which is why we 
are proud to collaborate with AEON on its Sayap Bagimu 
initiatives, as well as our joint promotional CSR campaign 
to channel support towards those who have been badly  
affected by the pandemic. We believe this spirit of  
unity and solidarity will carry us through these challenging 
times, and look forward to continue enriching the lives of 
even more Malaysians, together.

Focusing  on manufacturing and the sales of home  
condiments (mayonnaise, dressings, spreads and  

sauces), Kewpie aims to reach out to the Malaysian and 
the Global Halal market by contributing to the food culture 
and health of the world through “ great taste, empathy and 
uniqueness.”

Since 2010, Kewpie has been a regular supplier to AEON, 
this partnership enables us to encourage Malaysians in 
healthier eating habits and position ourselves as a house-
hold companion when it comes to every Malaysians  
grocery purchasing needs.

During the pandemic, despite the shortage of  
manpower and various SOPs imposed on the factories, our 
aim was still to maintain the quality of products, delivering 
our best to supply to the demands of the food market. We 
appreciate the continuous support from our customers.

Durban Corporation Sdn. Bhd. is a clothing company 
that supplies menswear to AEON departmental stores. 

We supply menswear to over 33 AEON outlets throughout 
the whole of Malaysia and we have been working with 
AEON since 1986. 

We are known for our vast range of professional menswear 
like formal shirts, ties and slack pants and we vouch to  
always provide the best items at affordable prices to AEON.

During the pandemic, we had to cut down company  
expenses to survive and while it was tough to swallow, we 
are ecstatic that the situation now has allowed us to start 
operating normally again. 
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Mahnaz Food is a brand owned by Mercu Cita  
Manufacturing founded in 1996. Our mission is still 

the same since the beginning, which was  to make every-
one’s life healthier with premium products and we believe 
that we have been able to live up to that mission despite 
the challenges we faced during the pandemic.  The com-
pany was established to source and import high quality 
products and specialises in processing and packaging 
the products in world class facilities. The products were  
distributed through our own retail shops, wholesale, online 
sales, multinational and local supermarket chains. They 
were also exported to other countries. Currently, the com-
pany has over 1,200 food products that are divided into four 
categories;  grocery, health and beauty, confectionery and 
beverage.

In order to meet the high demands that we received, 
the company’s distribution centre is well-equipped with  
company trucks that provide the necessary logistics for 
an efficient and swift delivery to outstation branches,  
supermarket chains and wholesale customers throughout  
Malaysia. For the export market, the company has desig-
nated transport that will enable the products to be shipped 
outside of Malaysia smoothly. We made sure that our  
facilities follow the strict guidelines of quality control to  
deliver quality and hygienic products. Mercu Cita has  
invested in ultra-modern machines for packaging, roasting 
and cold storage units of over 100,000 sqft. at its facility.

In line with our mission, we vow to stay true to our values 
as to guarantee our consumers get to experience the best 
with Mahnaz Food. As time goes by, health is an import-
ant element in our lives and the foods we consume affect 
our well-being. Our values are focused on the well-being 
of our consumers and that  include delivering the highest  
quality and nutritional products, to promote the health 
of our customers through healthy eating education. We 
also hope to satisfy, delight and nourish our customers 
through our products, to support and celebrate employee  
excellence as well as happiness. 

We believe that in order to produce  
premium products, we have to acknowl-
edge our employees because they  
represent our company. We also hope  to 
create ongoing beneficial partnerships 
with our suppliers, to create more career 
opportunities by investing and growing 
and last but not least, to operate our com-
pany in an environmentally friendly work-
place which is a major key as our products 
are natural based and we want to imply 
that inside and out. 

Our vision for Mahnaz Food is to continuously grow by  
expanding our market share not only domestically but 
also internationally. However, this vision was temporarily  
disrupted when the pandemic started in Malaysia early 
2020 . The pandemic has affected from administration to in-
store operations to customer engagement to supply-chain. 
The new realities have brought many challenging expe-
riences for us to attract, engage and sell to our valued  
customers.  

Not only did the pandemic disrupted our business but it 
also disrupted many other business segments  including 
that of our partners and suppliers. It was a global crisis that 
was never before seen in the modern era. This trying time 
has not just caused less foot-traffic and reduced operation 
hours during the imposed movement control orders by the 
government, but has also forced us to revisit our existing 
business continuity plans and come up with a COVID-19 
crisis management strategy in order to limit the direct  
impact on our customers and employees whilst also  
supporting efforts to minimise the spread of the virus. 
We are proud  to note that we stayed true to our value 
of creating job opportunities and therefore, no employee  
downsizing steps was taken and in fact, Mahnaz Food’s 
workforce actually increased in numbers during this period. 

The pandemic had changed our market dynamics which 
now have to cater to the changes in customers’ behaviour 
and we had to solve a puzzle which we did not have a 
plan for in the beginning. In order to adapt and accommo-
date these changing demands, Mahnaz Food went into a 
series of marketing breakthroughs. We had to pivot our  
brick-and-mortar business model, where we were com-
fortably serving customers mostly face-to-face in physical 
stores, to maintain continuous satisfactions and loyalties 
amongst Mahnaz Food customers in spite of the guidelines 
implemented for health and safety. 

Despite the challenges faced, we realised that the pan-
demic did open doors for some opportunities and one of 
our most significant breakthroughs was to go further and 
beyond retail market opportunity with AEON Malaysia by 
becoming one of AEON’s latest business partners in June 
2021. This means that our merchandise is now exposed 
to AEON’s consumers nationwide. For Mahnaz Food, this  
opportunity is a motivation that would encourage us to  
create and thus innovate our existing products to cater to 
a bigger market. 

AEON also gave us an opportunity to creatively design 
our own Pop-Up Shops whilst meeting their concepts and  
impressions. The benefit of having pop-up stores is that it 
increases the visibility of our brand. We are able to give out 
product testers and customers can see the product without 
having to search us in the supermarket itself. These stores 

are located in most AEON supermarkets such as AEON 
BiG Hypermarkets and AEON Max Value Prime Supermar-
kets in the Klang Valley. Currently, we have more than 300 
SKUs available at these supermarkets that range from a 
variation of selections such as our Dried Fruits and Nuts 
selections, varieties of Dates like Ajwa, Medjool, Mariami 
& Safawi, other Dried Fruits and Nuts, Organic Extra Virgin 
Olive Oil, Natural Pure Honey, freshly made Arabic Baklavas 
and Turkish Delights. These products were carefully select-
ed in order to meet AEON’s customers’ needs and buying 
trends. This also adds value for our consumers and for us to  
continuously deliver the Mahnaz Food experience.  

The pandemic has also made us realise 
that we need  to move our strategies into 
a more modern direction. More business-
es are also diverting their strategy to the 
online market and with the help of  AEON 
Malaysia, we were able to exhibit our 
products on AEON’s digital platforms, the 
myAEON2go website and app.

This means that our products are now not only available to 
AEON’s physical customers but also their virtual audience. 
This collaboration is fundamental for us to allow Mahnaz 
Food to grow its customer base within AEON Supermar-
kets and Hypermarkets, both in physical stores and digital 
space.

The opportunities we have had throughout this pandem-
ic have been a huge blessing as we are aware that many  
businesses did not survive. However, we are extremely 
thankful to our loyal customers, partners and suppliers that 
have tirelessly continue to support Mahnaz Food. We prom-
ise to continue delivering our vision, mission and values, 
and create awareness on the importance of health espe-
cially now. In these times of challenges and uncertainty, 
Mahnaz Food aims to continuously support AEON and 
draw on each other’s strengths efficiently and effectively.

Emborg dairy products first entered Malaysia  
market in 1999. Today Emborg is the no.1 Cheese 

Brand in Malaysia, according to Nielsen Report MAT June 
2021. 

Originally Emborg was launched in 1947 by the Danish 
businessman Erik Emborg. In 2005 Emborg Foods was 
acquired by Uhrenholt A/S, a family-owned company  
established by Frank Uhrenholt. Emborg believes a deli-
cious meal starts with natural ingredients. Emborg food 
products are hand-picked from where they have the best 
conditions. With expertise and passion, it is the ambition 
of Emborg to reassure that the superb quality corresponds 
with the consumer’s requirements for real taste.

Currently, Emborg is a global brand with over 300  
products available in 84 countries. The product portfo-
lio covers a wide range of dairy, frozen vegetables, and  
berries as well as plant-based products soon to be launched 
in Malaysia. 
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YHL TRADING (JOHOR) Sdn. Bhd.  is a supplier of rice 
products to AEON. Our brand includes Royal Umbrella, 

Sunflower and Sakura. We have been AEON’s partner since 
the 1990’s and our vision is to become the leading supplier 
for AEON.

We are grateful for the fact we survived the pandem-
ic largely due to being an essential service and selling  
essential items. The operation of the company was affected 
as we had to quarantine our staff and adhere to the specific 
guidelines set by the government. While we slowly learn to 
live with COVID, our company will continuously check on 
our staff safety to ensure we can continue operating. 

Jack Studio Marketing Sdn. Bhd. is one of the emerging 
companies in the Malaysian bag and accessories indus-

try.  We specialised in making leather mens accessories 
such as leather boots, bags, wallet, backpack and men’s 
luggages. As a company that initiates fashion and trend in 
the local leatherwear scene, we aim to spur on a difference 
in tactile sensation while staying up to date to the latest 
fashion trends.

We continuously work on minor but endless innovation 
to expand our brand and cater to customers’ demands 
as we aim to stay true to our vision which is to constantly  
re-create  and redefine the fashion trend of our brand using 
affordable, practical and pragmatic operations concepts.  
One of our aims is also to provide multi-faceted designs 
produced through strict quality-control at affordable prices 
and to do that, we spend our time and focus to research 
and source for the best quality of leather at a low price. It 
is with these practices that we hope to one day be one of 
the top contenders in the leatherwear industry in Malaysia.

Since the very start, Jack Studio has always worked  
closely with our sub-brand, Lancaster Polo to create  
products that will cater to the Malaysian market and 
to stand out, we made sure we offer the type of service 
that is not available anywhere else in Malaysia. While our  
carefully-crafted products are mainly made with machines, 
we take careful considerations when it comes to designs 
and embellishments. 

Until today, we are the only one selling individualised 
craft-leather made which means when customers make 
product purchases of any of our leather products in store, 
they can specialise their product with an embedded  
messaging or name on the leather. As a commitment to  
provide only the best for our customers, we provide this 
service for free to customers who purchase any of our belts, 
wallets and bags. As we have a special heat machine in all 
our physical stores, customers can get their name embed-
ded on our leather goods within 15 minutes.

To further expand our business, we partnered with AEON 
as we believe that handcrafted leatherwear should be  

accessible to all Malaysians. We have been working  
together with AEON since 2018 and at the moment our prod-
ucts are available at 7 AEON outlets including Bukit Tinggi,  
Seremban, Permas Jaya, Bandaraya Melaka, Bukit Indah 
and Metro Prima.

Our objective is to create more awareness of our brand and 
with the help and support from AEON, we have learned a 
lot about the art of marketing and growing our business 
online.  We are happy to say that since our collaboration, 
our business has grown exponentially from the awareness 
created for our shop. Some of the strategies AEON imple-
mented to boost our sales is through advertisement and 
cash vouchers. 

AEON also takes very good care of their tenants. They  
required no capital for us to set up our store. Not to  
mention, AEON has always been very supportive of  
local businesses. This has helped us a lot when facing the  
hardship caused by the pandemic lockdown.

One of the challenges we faced during the pandem-
ic lockdown was with our production timing. As a direct  
result of the government-implemented restrictions, we had  
longer production timing. What usually took us 1 month 
from choosing leather to product creation now takes us at 
least 5 months as a direct impact from factories having to 
limit their manpower and operation hours. Despite these 
challenges, we were still able to maintain our price, retain 
our customer pool and remain operational until today.

Although we were faced with plenty of challenges, we can 
honestly say that the pandemic has somewhat impacted us 
in a positive way. Because of the stores’ closure across the 
nation, we had to quickly figure out a different way to reach 
out to our customers.

Thanks to our collaboration with AEON, we 
were able to create a new online channel 
under AEON’s market place and that has 
led us to creating our presence on other 
online shopping platforms. 

Currently, we are well-established on sites like Shopee, 
Lazada, AEON Marketplace, Zalora and even Amazon. 
We mainly work with Amazon Singapore as we do have  
customers from overseas.

We have also come up with a new range of products - our 
low to mid range leather accessories. Previously, all our 
products were made with pure single-piece leather. Our 
products ranged between RM 119 to RM 199. The reason 
behind this pricing is that we only use one single leather 
for each of our products. However, due to the pandemic, we 
had to come up with a more affordable range as consumers’ 
behaviours shifted towards affordability and sustainability. 

Because Malaysians are looking more towards affordable 
pricing, we had to create products that are more inclu-
sive. To do this, we use fine-leather and mixed leather to  
create high-end design leather accessories at a special 
price ranging between RM 59.90 to RM 99.90. 

While our leathers are different, we did 
not compensate on our designs and  
embellishments.  We are proud to say that 
our new product range is available in all 
of our AEON stores and it is one of our 
best-sellers at the moment.

On top of our low-mid range product, we are also focus-
ing on our new product - the Festival Gift Set. This product 
which includes 1 wallet, 1 belt and  1 name card holder from 
our existing product range is priced between RM 119 to RM 
159. The best part about our Festival Gift Set is that it is  
customisable. This means that customers can select  
different designs from our range of wallets, name card  
holders and belts to mix and match for their gift set. They 
can also customise each item and embed them with a  
special message or name. 

Of course, we were not going to stop with just 2 new  
products. We have also refocused on our star products - 
our customisable belts. While leather belts usually come 
in 1 piece, our buckle and leather belt can be separated 
so customers can mix and match the belts and buckle to 
suit their liking. Customers can choose  between more than 
100 buckle designs, and 50 designs of belts that come in  
different lengths, different leather types, different colour 
and thickness. However, unlike our 2 new star products,  
customers will only be able to buy the buckle in the 
physical AEON store as we have consultants that are  
well-trained to guide you through your purchase. We put  
special attention into this product as we want our custom-
ers to feel exclusive when purchasing our belts.

As the nation slowly opens up, we will be paying more  
attention to making sure our customers experience exclu-
sivity and safety when shopping with us in store. Along 
with AEON, we are endlessly updating our SOP to provide 
our customers with a safe shopping experience. While 
we are excited to see our customers in person again, we  
understand that we are not yet out of the woods and we 
still have to remain vigilant but we believe that together, we 
can fight this pandemic. In the meantime, we will continue 
to research more affordable leather products that can be 
enjoyed by everyone. 
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Started in 1969, Getha is a lifestyle brand, featuring the 
wonders of 100% natural latex for your first day to 

everyday. Inspired by the native word – getah, the brand 
name was thoughtfully chosen to represent a brand that is 
inherently from Malaysia, a tropical country renowned for 
its high-quality rubber and natural latex products.

How Getha Started?

Back in the 60s, rattan chairs were a staple furniture in 
the local Malaysian household, almost everyone had one. 
The company seized the opportunity and got a big break  
making natural latex cushions of rattan chairs. As demand 
and distribution grew, Getha started producing 100% natural  
latex foam mattresses and introduced creatives with 
the use of Sumo wrestlers to showcase the comfort and  
support of natural latex.

In the mid-80s, environmental factors forced over 10 of 20 
natural latex factories to close one by one, whilst Getha 
continues to grow until today. Currently, we are known for 
our quality mattress and we pride ourselves in continuous-
ly innovating our products to suit the needs of our lifestyle  
today. One of such innovations is the creation of Getha  
Compass Mattresses Series - a mattress that can help  
reduce EMP radiation to give you a better sleep at night. 
To understand how our mattress works, we must first  
understand what EMF radiation means and how it affects 
our sleep.

The invention started as an effort to help Getha  
customers and Malaysia as a whole to have an improved 
quality of sleep. There has been much talk about practic-
ing good “sleep hygiene” in today’s technologically-driven 
society. From ensuring we do our daily dose of exercises to  
unwinding ourselves as part of our pre-bedtime routines, 
we may have checked all these activities off our sleep  
fool-proof plan but if you are still wide awake at night even 
after ticking all the boxes of your sleep checklist, there 
may be something else that is affecting your sleep being 
exposed to and it’s most likely the EMF radiation in your 
bedroom.

What Is EMF (Electromagnetic Field)?

An electromagnetic field (EMF), or radiation, can occur  
naturally but it can also come from artificial sources. The 
sun sends out waves that create EMFs, which we see as 
visible light. Its energy radiates outwards, including in the 
form of ultraviolet (UV) rays. 

As industrialisation and technological advancement  
continue to expand, we are greeted with electric  
power lines, indoor lighting, microwave ovens, smartphones,  
computers, Wi-Fi routers and Bluetooth devices that emit 
EMFs similar to how the sun does. However, unlike the sun 
that sets at night, we are constantly exposed to EMFs from 
Wi-Fi routers and Bluetooth devices almost 24 hours a day.

There are 2 types of EMF exposure - low-level radiation 
and high-level radiation. Electrical and electronic kitchen  
appliances, mobile phones and Wi-Fi routers produce 
low-level radiation, which is considered mild and harm-
less to the general population. Meanwhile, high-level radi-
ation found in the sun’s UV rays and X-rays may lead to the  
development of carcinogen-induced tumors in the human 
body.

How EMF Affects Your Sleep

EMF radiation can potentially decrease the production 
of melatonin - a hormone secreted by the pineal gland 
that is associated with control of the sleep-wake cycle. In  
simple terms, melatonin tells your body that it is time to sleep,  
allowing your body to slow down and rest. Not only is  
melatonin responsible for regulating one’s sleep-wake  
cycle, but it also acts as a powerful antioxidant to  
reduce the risks of cancer and mental health disorders in  
addition to slowing down the effects of ageing. Accord-
ing to research done by Malka N. Halgamuge in 2012  

concerning the relationship between EMFs and pineal melatonin level disruption, the pineal gland is said to perceive 
EMFs as light which may be the reason for the drop in melatonin production. 

Even though our everyday usage of electrical and electronic devices causes minor inconveniences and disturbances 
such as insomnia, headache, tiredness and lack of concentration due to exposure to electromagnetic radiation,  we 
should nevertheless attempt to minimise its side effects as prolonged exposure can lead to a more serious issue. This is 
why Getha came up with an innovative mattress that aims to do just that.

How Getha Compass Mattress 
Helps to Reduce Radiation During 
Sleep?

Pulling the plug on EMF may be your 
ticket to a restful sleep each night.  
Depending on the source of EMF  
emission and how frequent we are ex-
posed to it, the level of adverse effects 
of electromagnetic radiation on humans 
varies. To further minimise the exposure 
to radiation, the Getha Compass Series 
feature luxury mattresses with a new  
innovative Biocare sleep system to  
create a magnetic barrier that intercepts 
98.5% of EMF during sleep. This means that even if your wi-fi router is still emitting signals, it will not disrupt your  
melatonin hormone production thus allowing you to have a better sleep quality. The Biocare radiation protection  
technology can also prevent stress by reducing static electricity, regulate the body’s bio-rhythm, promote excellent  
quality of sleep and prevents diseases and odor caused by bacteria.

Tips to a better sleep quality

In today’s world where we are constantly exposed to EMF from the usage of mobile phones, wi-fi and other electronic 
devices, it might be difficult to get rid of EMF radiation completely. Whilst the Getha Compass Series mattress can aid in 
intercepting most of the EMF signals, there are still a few more steps we can take to reduce the radiation before bedtime 
so that we can get a good rest at night. Below are some simple tips to decrease EMF exposure when you sleep:

Turn off your mobile phone at night.

Mobile phones communicate by emitting radio waves through base stations. The main effect of Radiofrequency electro-
magnetic fields are the heating of body tissues. Long-term exposure to EMF radiation can actually lead to serious harmful 
effects like tissue damage on humans and pets in the household. To minimise your exposure to the harmful magnetic 
fields, put your smartphone on “airplane mode” and disable the location option, or switch it off altogether when you are 
about to sleep to cut off the radio waves.

Do not charge your phone overnight at your bedside.

Starting the next day with a full battery is reassuring but the radiation emitted while charging your phone throughout the 
night can disrupt your sleep patterns and damage the hardware. Instead, charge your phone an hour before bedtime and 
refrain from picking it up to avoid endless browsing - browsing your mobile phone before bed can also lead to a lower 
quality of sleep. 

Move your bed away from power plugs and sockets.

Rearrange your bedroom furniture to make space for your bed to be away from power plugs and sockets. While having 
power plugs close by is convenient, the electricity from power sockets is linked to low-frequency electromagnetic fields. 
Alternatively, you can make sure you unplug all your electronic devices each night and turn off the sockets. You can  
always put on a reminder on your phone to plug them back first thing in the morning!

Sleep on a mattress without metal springs.

Metal springs in most mattresses can act as an antenna that magnifies EMF emissions from television radiation (if you 
have a TV in your bedroom) or any object producing electromagnetic waves. Instead, opt for a mattress that has springs 
individually encased in fabric or latex mattresses to stop the EMF emissions from being magnified. Better yet, opt for our 
new innovative mattress.

Thank you to all our Partners at AEON.
We honour your successes.

AEON Broadsheet - Suppliers and Partners Conference 2022 FA 260522.indd   6AEON Broadsheet - Suppliers and Partners Conference 2022 FA 260522.indd   6 26/05/2022   8:34 PM26/05/2022   8:34 PM



HONOURING THE TOP 1000 LEADING PARTNERS OF AEON

7

The emergence of the new generation has given  
businesses to rethink its business model and  

processes. Consumers today are all about effectiveness, 
convenience and this is an ideal time for all industries to 
evaluate their existing systems, reshape business models 
to future-proof their growth and to sustain competitive  
advantage which opens up many opportunities for us to 
help businesses get to where they need be by customis-
ing their own roadmap for their digital journey. Silverlake 
Axis’ started with core banking transformation, but we  
continue to evolve, grow, invest and look for opportunities to  
compliment investments related to our ecosystem in  
insurtech as well as retail investment to value add and 
strengthen our core competencies. As the world transforms 
digitally, we foresee many opportunities to help business-
es transform in the digital economy not just for banks but 
fintechs, insuretech and retailtech. With our experience in 
the transforming the banking industry we started invest-
ing in businesses that aligns with our digital transformation  
vision. These investments include continuous investments 
in people, investments in solutions and investments in  
companies which includes QR Retail Automation (ASIA) 
Sdn. Bhd. (QRRA) which is 100% owned by Silverlake Axis 
Limited. QR has been part of Silverlake Axis and evolved 
with us for more than a decade.  Our banking solution 
has always been the largest part of our business. Retail 
business has experienced exponential growth, though  
impacted by the pandemic in the last 2 years due to 
Covid-19, we still have over 460 AEON Stores comprising 
general merchandising stores, supermarkets, F&B stores, 
specialty stores, flat price stores and services using our 
QR solution. As a pioneer in retail consulting, solution  
innovation and deployment for customers throughout ASIA, 
QRRA has also implemented retail solutions for many other  
enterprise and SME retailers as well as pharmacy chains. 
Our retail solution has evolved with time as shoppers’  
expectations increase and retail journeys become 
more complex, the need for an open ecosystem will  
continue grow. There are huge opportunities for retail  
business to innovate by adopting technologies that are easily  
integrate-able, scalable and secure.
 
Our QR Retail Automation (ASIA) Sdn. Bhd. (QRRA) has 
had a strong strategic partnership with AEON Group for 
more than 16 years, beginning with the implementation 
of our solution in AEON Taiwan in 2005. Since then, our  
collaboration has evolved together with AEON in their digital  
transformation journey to other AEON stores in other 
parts of ASEAN, including AEON China, AEON Malaysia, 
AEON Vietnam, AEON Cambodia, AEON Indonesia, and 
AEON Hong Kong. As AEON’s technology partner, we have  
supported the company’s ongoing growth and  
expansion into new business segments by providing a  
centralised solution to meet a variety of business processing 
needs. Our end-to-end retail merchandising and material  
management solution has assisted AEON in managing their 
large and diverse product portfolio on a single centralised 
platform, as well as streamlining their processes and  
operations to become more agile in order to support their 
current and future business growth. 

The future of digital requires businesses to innovate and 
expand their business model. A digital innovation topped 
with a robust and scalable system, businesses could  
potentially develop a new business model at speed,  
extending their digital platform to connect to the broad-
er financial ecosystem that will give any business a huge 
competitive advantage. This is where digital innovation  
creates the opportunity for us to become not just the 
primary relationship a business needs, but a platform 
that everyone needs. Innovative businesses are able to  
integrate apps on platforms to completely transform user  
experiences and emulate the look and feel enabling 
them to compete cross industries such as Grab or Netflix.  
It does not matter if it is retail, insurance, or banks. With the  
creation of extensive and secure ecosystems integrat-
ing the social network, gaming, e-commerce, having  
a strong, scalable as well as a reliable platform will  
position businesses to integrate all these platforms with  

financial services seamlessly as a one stop shop. The new  
generation of consumers want convenience, speed,  
with hyper-personalised experience across industries.  
Advances in digital platforms, combined with the lessons 
learned from proven experience, vast expertise, and disci-
plined execution are the reasons for significantly improved 
returns from most of our digital transformation.

With our experience, we understand transformation  
challenges from people to technology. After being in the 
industry for more than 30 years our ability to execute  
complex transformative projects from banks, insurance, 
and retail while our ability to mitigate risks is unparalleled.

Today, cloud-based platforms are the cornerstone to  
building new capabilities and deploying cost-effective 
transformative solutions. Being lean and agile is essential 
for businesses to pivot into new products and business 
models to meet market demands. This is why we have  
invested our R&D in cloud native solutions such as  
MÖBIUS and QR AgoraCloud. QR AgoraCloud is a  
highly resilient and scalable cloud-based solution that has  
assisted our customers in achieving cost efficiency through 
our subscription-based Software as a Service (SaaS)  
model. This model aims to eliminate large upfront  
investments in IT infrastructure by allowing customers to  
select packages that best suit their current business 

needs and scale up as their business grows. Running on a  
secured global cloud computing infrastructure that has been 
honed for over a decade, our solution has proven security  
compatibility that utilises an end-to-end approach to  
secure and harden the infrastructure and software  
measures. Our leading-edge and robust cloud solutions 
have helped our customers digitalised their operations and  
expand their ecosystem through seamless connectivity 
with digital touch points. During the challenging time of 
the COVID-19 pandemic, we have also helped our custom-
ers to transform their business to online platform to meet 
the new norm of online shopping through our omnichan-
nel solutions. We have successfully implemented our cloud 
solution for departmental store in Singapore and Vietnam, 
supermarket chain in Malaysia and pharmacy chain in  
Malaysia.  The solutions have helped our customers stay 
competitive during the pandemic.

Staying competitive in the Asia/Pacific financial services 
market requires businesses to leverage modern, digital-first 
and component-driven transformation technology to scale 
their digital capabilities. Businesses should not only meet 
current needs but also cater for future growth strategies. 
We understand that technology evolves and will continue 
to evolve but there are several approaches to address this 
by future proofing investments which businesses should 
consider before choosing the technology in their digital 
transformation journey.

Silverlake Axis has partnered with more than 370  
enterprises through various transformation journey for more 
than 30 years across Asia, Europe, Middle East, Africa and 
Americas. Each journey has their own set of challenges and  
difficulties, making it imperative that businesses choose 
the right partner when embarking on a digital transforma-
tion journey.

It has been a good journey with AEON as we evolve togeth-
er in navigating the digital economy. We look forward to 
many more years of strong partnership and collaboration 
with AEON Group as we craft their innovation strategies to 
steer business growth and expansion. 

Innoteq Apex is a distributor and retailer specialising in Targus bags, luggage, computer accessories and travel 
products in Malaysia. Our target market consists of people 
who are mobile and on the go, not only confined to the four 
walls of an office, and we aim to make their life easier. 

Beginning operations around May 2020, we promote our 
products throughout the Malaysian market via various 
channels. Currently, we have outlets in four locations,  
namely Bandar Utama, Bandar Sunway, Mid Valley, and 
Nilai. 

During the pandemic, we were able to overcome the chal-
lenges due to unforeseen circumstances through some 
redemption programmes and sales on online e-commerce 
platforms, such as Lazada and Shopee.

Pigeon provides the best care for your baby today, 
and the promise of a cleaner, greener tomorrow. Pi-

geon Natural Botanical Baby skincare range is formulated 
with more than 90% natural ingredients to moisturise and 
soothe baby’s delicate skin without irritating it. The range 
is primarily made out of olive oil, argan oil and chamomile. 
With the focus of preserving the environment, the bottles 
are made from 20% recycled material on top of other sus-
tainability efforts that are also taking place.

From Earth, With Love. The Pigeon Natural Botanical 
Baby Skincare aims to care for both your babies and the  
environment.

Pustaka Sri Dunia Sdn. Bhd. is a 30 years old company 
carrying multiple international licensed brands such 

as Disney Princess, Frozen, Mickey & Minnie, and many 
more. We produced stationery, water bottles, bags, home-
wares, and many other products targeting mainly school 
kids. 

Our business was badly affected by COVID-19 as there 
was limited demand in school products. We also lost 2  
employees to COVID-19. It was an awakening moment for 
the company as we realised how far we have come as a 
family and we needed to strive harder to do better not only 
for our customers but also for our employees. 
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Malakoff Radiance Sdn. Bhd. is embarking on a new 
journey to be a sustainability-conscious organi-

sation with a long-term goal of being a sustainable clean  
energy services provider – this is reflected in the Group’s 
new tagline, “Enhancing Life, Powering Communities”. 

The Group’s Strategic Transformation initiatives are under-
lined by 4 main factors which are delivering dependable 
energy and resource management to our communities, 
creating innovative and sustainable solutions to better 
lives, advancing the transition to cleaner energy and lastly 
nurturing our employees for excellence.

As an organisation, Malakoff’s ultimate goal is to be a lead-
ing energy and resource management player, shaping a 
better future through innovation and sustainability best 
practice. Malakoff has since implemented a few strategies  
that will directly lead to the organisation’s new goal.

In order to achieve this goal, the company is taking active 
steps as part of its transformation towards decarbonisa-
tion by expanding its presence in the Renewable Energy &  
Environmental Services segments, which are building 
blocks to enable the Group to achieve carbon neutrality 
and eventually net-zero carbon emissions by 2050. As part 
of the decarbonisation process, Malakoff is spearhead-
ing Zero Waste to divert organic waste from landfills and  
incinerators while driving up recycling rates.

This is in line with the country’s target of achieving an  
RE capacity mix target of 31% by 2025.

To date, the Group has secured Rooftop Solar  
Projects with a total capacity of 23.2 MWp which includes  
Malakoff’s strategic partnership with AEON. These  
projects will generate 33,243 MWh per annum and  
neutralise 23,070 tonnes of carbon emissions per year.

In addition to that, Malakoff is working closely with Alam 
Flora, the country’s largest solid waste management and 
public cleansing concessionaire. Through this partner-
ship, the group is dedicated to serving communities to  
manage and reduce waste through comprehensive environ-
mental services solutions. We also believe that getting our  
Environmental, Social and Governance (“ESG”) value  
proposition right will link to higher value creation.

Besides attracting more customers with our sustainable 
energy proposition, the Group is also looking into provid-
ing better access to resources and capital through energy 
efficiency and environmental services like RE regulations, 
tariff subsidies and incentives amongst others. Whilst we 
are still continuously working on improving our customer 
experience in-line with our transformation, we are proud to 
be able to provide environmental services that enable our 
customers to embark on the transformative journey with us. 

Despite the challenges faced during the 
pandemic, Malakoff has always remained 
true to the company’s mission and values. 
Hence, even with unforeseen setbacks, 
Malakoff has continued with the compa-
ny’s sustainability program researching 
cleaner energy and combating the effects 
of climate changes. 

Malakoff recognises that the world is rapidly shifting  
towards a world of electric vehicles, digitalisation and  
grid-scale energy storage - all key trends that are having 
an even greater impact on the power sector. Because of 
that, we are working endlessly to keep up with the changes 
whilst still being true to our new mission of being a sustain-
ability-conscious organisation even in the  far future.

With the birth and explosion of a new con-
vergent communications and multimedia  

industry in Malaysia in the mid 1990s, a new  
paradigm requiring new approaches in media  
policies and regulation became a necessity. In line with 
this, Malaysia adopted a convergence regulation model 
with regards to the communications and multimedia in-
dustry in November 1998. Two legislations were enacted 
to give effect to the new regulatory model: the Communi-
cations and Multimedia Act 1998 which set out a new reg-
ulatory licensing framework for the industry and the Ma-
laysian Communications and Multimedia Commission Act 
(1998) which created a new regulatory body, the Malaysian  
Communications and Multimedia Commission.

The Communications and Multimedia Act (1998) came into 
enacted on 1 April 1999, while with it, the Telecommuni-
cations Act (1950) and the Broadcasting Act (1988) were  
repealed.

With it’s creation, the Commission set forth 10 national  
policy objectives to:

1. Establish Malaysia as a major global centre and hub 
for communications and multimedia information 
and content services;

2. Promote a civil society where information-based 
services will provide the basis of continuing  
enhancements to quality of work and life;

3. Grow and nurture local information resources and 
cultural representation that facilitate the national 
identity and global diversity;

4. Regulate for the long-term benefit of the end user;
5. Promote a high level of consumer confidence in  

service delivery from the industry;
6. Ensure an equitable provision of affordable services 

over ubiquitous national infrastructure;
7. Create a robust applications environment for end 

users;
8. Facilitate the efficient allocation of resources such 

as skilled labour, capital, knowledge and national 
assets;

9. Promote the development of capabilities and skills 
within Malaysia’s convergence industries; and

10. Ensure information security and network reliability 
and integrity.

 
The 10 national policy objectives are the regulatory 
basis of SKMM’s regulatory framework which include, 
economic regulation, technical regulation, consumer 
protection and social regulation. On 1 November 2001, 
MCMC also took over the regulatory functions of the 
Postal Services Act 2012 and the Digital Signature Act 
1997.

Lo Sam Manufacturing Sdn. Bhd. (Safeco) supplies 
face masks like the KF94 disposable mask. We have 

been supplying masks to all AEON stores and AEON  
Wellness since August (2021). We aim to create an ecosystem  
consisting of homecare medical, general medical and 
health care equipment for public use. 

To sustain our business, we analysed the short-term and 
long-term impact of the pandemic on the economy during 
MCO. We also studied the current market demand and 
we intend to enter the market of supplying prevention  
products. We also digitalised our sales channel to cater the  
buying behaviour of the consumers after the pandemic.

In the wake of COVID-19 back in 2020, pivoting was  necessary to help us navigate unprecedented times 
while continuing to meet the needs of our consumers. 
At Dutch Lady Milk Industries Berhad (DLMI), we took  
measures to ease our people’s fears as we led them through 
the stressful period of uncertainty. It is crucial for leaders 
to be even more empathetic, respectful and attentive to the 
needs of our employees, consumers, and all stakeholders 
during this time.

DLMI takes great pride in our purpose of Nourishing Our 
Nation and ours is a brand that resonates with Malaysians 
after being present in the country for 58 years. We real-
ised the importance of delivering products, experiences 
and services that meet our customers’ new needs with  
empathy and care. 

Moreover, we focused on our people’s safety and health 
while building resilience and maintaining consistent  
communication. Our office-based employees were mobil-
ised to work from home while support was extended to 
all employees in managing their physical and emotional 
well-being. We also distributed care packages and facilitat-
ed COVID-19 vaccinations for our people. 

We continue to provide Rapid Test Kit (RTK) screening 
at our facility. Periodical virtual town hall sessions are  
conducted to increase awareness and a special employ-
ee communication team has also been deployed to ensure 
that all relevant information reaches our people in a timely 
manner. 

We also started Focus Friday, where our employees are  
given time off every Friday afternoon to focus, relax or  
indulge in virtual team-driven activities. 

As we continue to empower our people and drive resilience, 
we never lose sight of our core processes. We ensured full 
forward and backward integration and approvals were in 
place. 

We had to evolve because we 
observed shifts in the behaviour 
of consumers during the  
pandemic, launching the UHT 
triple pack 3x1L in AEON to meet 
the ever-changing consumer 
demand. With this new launch, 
Dutch Lady UHT 1L is currently 
leading the total UHT 1L growth, 
with +14% value growth as at 
YTD Aug 2021. 

We also initiated the weekly joint forecast meeting that 
involves cross-functional teams from DLMI and AEON 
to improve stock fulfilment and service levels at AEON.  
Moreover, DLMI made special arrangements to deliver  
directly to stores to ensure they reached our consumers 
on time.

DLMI merchandisers also continued to service the outlets 
and replenish our products on shelves in a timely manner 
throughout the pandemic. 

We are currently in discussion with AEON for the Catego-
ry Management Project. By thoroughly understanding the  
category performance and shoppers’ purchasing behaviour, 
we aim to further grow the category while enhancing the 
shopping experience.

From a conventional journey, we have embarked on a new, 
unexplored one. We have learned to adapt and adopt new 
ways of working. More importantly, it has also taught us 
how to turn adversity into 
prosperity.  

DLMI would like to take this opportunity to thank all our 
employees, consumers, partners, and key customers like 
AEON who have partnered us throughout this journey and 
continue to believe in our purpose. It is because of you that 
we are able to continue to Nourish Our Nation.
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Blue Lace Malaysia Sdn. Bhd. supplies garments for 
Ladies wear. One of our famous brands is Scarlet -  

a brand known for their wide variety of ladies  
undergarments as well as everyday wear. 

Blue Lace has been supplying their garments to AEON 
since 2005. Our objective is to provide the best quality 
fashionable outfit for AEON Customers.

The company did not supply anything for a while when 
AEON departmental store was closed due to the pandemic. 
However, with the world opening up, Blue Lace is looking 
forward to supplying fresh looks for AEON Customers to 
don as they seize the day.

Cassardi Corporation Sdn. Bhd. supplies garments like 
Men’s shirts and Ladies’ blouses. Our brand includes 

Agenda. We have been supplying to AEON for over 24 years.

Our objective is to continue to support AEON as their  
local manufacturer and to stand out as other supermarket 
chains might import their products.

Our challenge during the pandemic was not being able to 
operate due to lack of manpower.

We had to cut costs to maintain the almost 90 percent local 
workers we had. We hope to be able to sustain our relation-
ship with AEON and keep the production going.

Ouji Seiyaku (M) Sdn.  Bhd., a member of Whealth-
fieds Lohmann Group is a manufacturer of home and  

personal care products. The German standards for quality 
are enforced in all parts of our production, research, and 
development. Whealthfields Group is a large-scale leading 
enterprise of daily chemicals covering brands like Walch, 
Bleach, ar Fum, KA, NA, and FRESH HY amongst others. 

When the world was put on hold because of the pandem-
ic in 2020, hand sanitiser went mainstream and Walch as 
a hygiene and home care brand, has seen the light and 
jumped on board.  Walch aimed to boost hygiene practices 
and bring safety into the homes of Malaysians as we know 
that having a clean home is just as important as maintain-
ing personal hygiene to prevent spread of diseases during 
the pandemic. Walch catered to the market needs and the 
brand rose rapidly in 2020.  

During the pandemic, the market is flooded with various 
brands of hygiene products by some of the key players 
dominating this market. However, not all of them were 
recognised as being COVID-safe. Following extensive 
third-party laboratory testing, specific Walch products 
have been demonstrated as COVID-safe. 

In order to attract customers, we bring out 
periodic offers and schemes such as gift 
with purchase for consumers looking for 
both safety assurance and competitive  
offers. 

Campaigns such as Wash with Walch, Chinese New Year 
Spring Cleaning, Stay Hygienic and Stay Safe are a major 
contribution at attracting customers and sales opportuni-
ties. These campaigns helped create a buzz in the market-
place during the first year launching of the brand. 

More commonly, people will gravitate towards the brands 
they know. Hence, Walch used execution strategies such 
as block displays and gondola ends to help enhance the 
brand visibility and expand our share of shelf space, which 
in return converted to more product sales. We also focused 
on our on-ground activities by creating awareness and  
trial, promoting and engaging with potential buyers  
directly to enhance their product knowledge and to build 
their trust in Walch. 

On top of that, we aimed to contribute to the society, 
hence Walch provided hand soaps and hand sanitisers to  
support frontliners and charitable organisations. We also 
supplied schools with educational materials such as  
posters and leaflets to educate the mass. In Malaysia, Walch 
is one of the contributors in helping to safeguard the health of  
families. 

Apart from our Pandemic mission, Walch, using the  
advanced Japanese technology, developed Ar Fum laun-
dry capsules, the first laundry capsule in Malaysia. We aim 
to educate the public on the innovations and the use of  
laundry capsules through product exchange programs and  
giving away free samples as an initiative to promote the use 
of laundry capsules and to allow potential buyers to try our 
new invention.

VINX Malaysia is a company founded in 2012 in  
Malaysia.

Our main business is IT support for retailers, POS systems 
and cloud environment implementation and development.

Headquartered in Japan, VINX has a history of  
developing and operating IT technology for large-scale re-
tailers in Japan for over 30 years and we are partners who 
have supported the IT environment of the AEON Group in 
Japan, China, and ASEAN countries for over 20 years. In 
Malaysia, we have been supporting the IT environment of 
AEON and AEON BiG for 10 years.

In recent years, we have also handled products such as 
digitisation of business data and bakery POS scanners  
using AI; and in line with the accelerating digitalisation 
trend, retail business owners can now streamline and  
automate their business processes using the services  
provided by us to support these changes. 

The pandemic that began in 2019 has brought about major 
social changes for us. We have been thinking about how 
IT can support AEON’s unstoppable essential business in 
situations where physical movements and contacts are  
restricted. While we have high hopes that this society will 
return to its former state sooner, we are still anticipating 
that some processes will change significantly in the future.

With the revelation that Malaysia is entering the endemic 
phase - a phase where we will learn to coexist with the 
Coronavirus, the power of IT and digital becomes more  
essential to retail businesses. Our job is to combine the 
quality of Japanese technology with the innovation in Asia 
to connect people’s businesses and lives.

Currently, we have a few services that are aimed at assist-
ing businesses and retailers to navigate the shift towards a 
more digitised shopping experience. 

One of our more prominent services is BakeryScan which is 
a product registration automation solution at POS for bak-
ery shops. This product utilises the automatic recognition 
technology of camera images by AI. With a track record of 
operating more than 1000 units at 600 companies in Japan, 
this product has the top market share. We are proud to say 
that VINX Malaysia is an official partner of the product and 
sells to all the ASEAN countries.

Another solution we offer to assist with the higher demand 
for digitalised businesses is the Data automation service. 
Based on the experience cultivated through IT support in 
the retail industry, this service automatically aggregates 
and analyses data generated daily in a company’s busi-
ness on the cloud and displays it online in an easy-to-un-
derstand manner. Manual data analysis in Excel and similar 
software takes time and delays the execution of necessary 
actions.
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Vesta Ligh-Tech Sdn. Bhd. (Vesta Group of Company) 
is the leading provider of solutions for the optimum 

management of energy resources.  It is the only one-
stop energy resource management systems provider in  
Malaysia and operates arguably the most comprehensive, 
competitive, and flexible solution for industrial enterprises. 

Since its inception in 2001, Vesta’s innovative comput-
er-aided, systems-driven products & services, driven 
by its Computer-aided Energy Resource Management  
Systems (CERMS) has provided extensive cost savings to 
large multinational enterprises.  It has today successfully  
positioned itself as a pioneer in energy conservation in  
Malaysia and their expertise is sought throughout the Asian 
region. 

Unlike other companies that provide energy saving in a  
specific area, energy management consultancy works, 
energy saving equipment manufacturers and lower end 
technology energy saving equipment resellers, Vesta  
position itself as a high-end energy resource management 
company with the capability of designing, developing, and 
implementing a full energy conservation package system 
that includes both the supply and demand side to conser-
vation programs.  The integrated system-oriented solutions 
approach employs a value-added working methodology 
that includes using the combination of the latest hard-
ware technology with software infrastructure and support  
systems that provide different methods to conserve the  
energy for the entire plant/factory.  

With this unique conservation system, Vesta can provide 
energy conservation solutions in the area of power, water, 
fuel and gas, steam and waste heat recovery.  Its group of 
clients today includes some of the largest multinational 
companies and corporations in Malaysia that are burdened 
with sizable energy costs.  

Products and Services
Vesta is an Energy Service Company (ESCO) that  
believes in providing total solutions on effective energy  
resource management for its clients by incorporating a wide 
base (total) solution system. By using this technology and  
system, the company does not concentrate on only one 
single area. Instead, it will employ a value adding work 
methodology that uses different methods to solve a  
single problem covering the entire plant / factory. This is  
regardless of the size of the industrial corporation.

Vesta System is a unique energy conservation/saving  
system that provides energy conservation services in 
the two specific areas namely the Demand Side Energy  
Management which includes power, water, fuel and gas, 
steam as well as the waste heat recovery and the Supply 
Side Energy Management which includes waste-to energy 
(incineration,renewable energy, etc.), Co-generation (Gas, 
Biomass, fuel & etc.), wind energy, solar energy and water 
supply system.

Its major role is to introduce and transfer the techni-
cal know-how on Energy Resource Management to the  
industrial enterprises. Vesta is also committed  to assisting 
the industries to achieve cost-effective operations. Adding 
towards that, Vesta is dedicated at helping enterprises in 
the quest for higher profitability and growth by delivering 
an uncompromising standard of expertise and professional 
service in energy conservation.

Additionally, Vesta also focuses on the development of the 
Hi-tech Energy Monitoring and Control (EMC) software 
system which will provide the key ingredient for the energy 
cost control. At Vesta, we believe in nurturing environmen-
tally friendly ideas and saving costs for our clients. 

Milk is easily one of the most 
consumed beverages in 

the world. Consumers today have  
certainly many options to choose 
from when it comes to the various 
milk brands offered in the market. 
So, why choose MARIGOLD HL Low 
Fat Milk? 

For starters, we are more than just milk. Known for its  
perfect balance of highs and lows, MARIGOLD HL Low 
Fat Milk is formulated to give you the best of vitamins and  
minerals for bone health whilst catering to many  
Malaysians who are lactose intolerant. MARIGOLD HL Low 
Fat Milk is 64% lower in lactose compared to regular milk. 
What this means is that lactose intolerant consumers can 
enjoy the health benefits of drinking milk without feeling 
uncomfortable after consumption. In addition, it is low in 
fat - MARIGOLD HL Low Fat Milk contains 74% less fat than 
normal milk, making it the ideal milk for those who want to 
enjoy the goodness of milk without the guilt. 

A complete source of nutrient in a glass, MARIGOLD 
HL Low Fat Milk is fortified with nine essential vitamins,  
namely vitamin A, B1, B3, B6, B12, C, D3, E and Folic Acid. 
It also contains 36% more calcium and 52% more protein 
than regular milk, making it the perfect milk to help you stay 
active and agile as protein is essential for building muscles. 

As living tissues, bones require the right nutrients to stay 
strong. Having an adequate intake of nutrients such as  
calcium, vitamins and protein derived from our milk is  
essential for our bone health, and is the first step in improv-
ing bone strength and the prevention of osteoporosis. 

In addition to that, pregnant mothers and new mothers 
can also benefit greatly from MARIGOLD HL Low Fat Milk.  
Fortified with Folic Acid, it is a mineral that is essential for 
the development of a baby’s brain, skull and spinal cord. 
Babies get folic acid from mother’s milk so it is also import-
ant for breastfeeding mums to ensure they have enough  
folic acid while breastfeeding. Using MARIGOLD HL Low 
Fat Milk to complete the daily folic acid needs is a great 
option as our milk is easily available at supermarkets 
and grocery stores nationwide. It is also sold at a very  
affordable price. 

Drinking 2 glasses of MARIGOLD HL Low Fat Milk daily is 
an essential part of a healthy diet because milk is a good 
source of protein and is packed with nutrients to help build 
your body’s immunity. Loved by Malaysians since 1988, 
MARIGOLD HL Low Fat Milk remains the No. 1 Pasteur-
ised Low Fat Milk in Malaysia today. Delicious on its own,  
MARIGOLD HL Low Fat Milk is also often used to elevate 
breakfast by pouring it over cereal or using it to make over-
night oats. You can also experiment with dessert recipes 
from puddings to pancakes using our versatile milk.
 
MARIGOLD HL Low Fat Milk is available in plain, choco-
late and strawberry variants and is available at all AEON  
supermarkets nationwide.

MyPapillon is a Malaysian bespoke hijab label built 
on the foundation of a love for fashion, and a  

desire to bring new designs to Malaysia’s fashion-conscious  
Muslim women. It was founded by Haslinda Md Isa, a  
lecturer with a passion for fashion. The label currently 
has 10 counters with AEON around Malaysia, and hopes 
to eventually open counters in AEON stores all over the  
country. Besides AEON, MyPapillon has also collaborated 
with companies such as Air Asia and Ikea Family, among 
many others. It has also signed on a strategic partnership 
with Bernama, Malaysia’s national news agency.

Since Philips introduced its first light bulb more than 120 
years ago, our purpose is to improve people’s health 

and well-being through meaningful innovation. Philips  
Malaysia Sdn. Bhd. supplies personal health gadgets  
including shavers, hairdryers, toothbrushes and milk  
bottles. 

Since the company first started its business here  
in Malaysia, Philips has partnered with AEON. This fruitful 
partnership has enabled Philips to reach a wider customer 
base in the country. During the pandemic, we believe that 
our customers’ loyalty helped to sustain our business. We 
are very thankful to all our customers for their continuous 
support.  

HMF Glovemart Sdn. Bhd., was established in 1998 
and embarked on our first production in 2002. We  

started humbly from a small rented factory. With production  
demands growing year by year, the company had since  
relocated to arger premises and eventually having our own 
warehouses in Bercham, Ipoh in year 2006.

Our core business is to provide supply chain  
solution for disposable and reusable gloves for retail  
market. Apart from offering supply chain solutions, we are  
reputable for our professionalism in gloves sourcing,   
stringent product quality control, efficient logistic support 
and most importantly, our team of excellent and dedicated 
representatives.  https://hmf-glovemart.com.my/
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Fu Yun Fruits Trading Sdn. Bhd. is a local company 
that sells  local and imported fruits. Some of the fruits 

we supply include watermelon, apple and grapes among  
others. We began to work with AEON in the early 1990s 
when AEON opened its first ever branch in Melaka and 
ever since then we have been providing local and import-
ed fruits to AEON’s customers all across Malaysia. We are 
proud to say that we have been a loyal partner to AEON for 
close to 30 years and we wish to continue our partnership 
in the years to come. 

At Fu Yun Fruits Trading, we strive to provide only the best 
quality of fruits to Malaysians as we believe that essential 
food like fruits are vital in keeping Malaysians healthy. Our 
tasks include sourcing high-quality fruits from local and  
international farms, providing safe methods of delivery 
from farm to table, and coming up with proper packing  
solutions. Since the start of our company, we strive to instill a  
positive working environment amongst our employees. 
This has allowed us to grow vibrantly in the Malaysian  
agriculture industry. 

At Fu Yun Fruits Trading, we also believe that Malaysians 
should have access to high-quality imported fruits like 
strawberries and apples, therefore, we spare no resources 
in researching for the best farms to work with overseas.

During the pandemic, we had to adapt to a new normal. 
Even though we were allowed to operate, we had to adhere 
to the new restrictions as well as the changing work envi-
ronment. Some of the challenges we faced include border 
closures and restrictions in manpower. With international 
borders closing, we had to adapt to having a limited amount 
of imported fruits and longer shipping time. However, with 
our dedication we manage to secure a continuous supply of 
fresh fruits to supply to all AEON stores. We also took extra 
precautions to ensure our products are transported safely 
from farm to all stores as to minimise the risk of COVID-19 
amongst our employees and customers. 

We have also had to get used to digitalisation. With the 
help of AEON, we are now working on increasing our online 
presence as a means to reach a wider audience. We have 
learnt that moving forward, we would need to be prepared 
with a change in consumer behaviour - specifically online 
purchase of goods. Currently, we are looking into building 
our online selling platform and a means to deliver our fresh 
goods straight to consumers. We believe that moving for-
ward, customers should have the option to shop in store or 
have their fruits delivered. 

With the nation slowly resuming its normal activities, 
we are working hard at ensuring that we continue to  
provide high-quality fruits to assist with the high volume of  
consumer activity. We truly believe that a healthy diet is an 
important factor in fighting the pandemic therefore we vow 
to do our utmost best to provide the nation with a variety of 
fruits as they are a great source of vitamins and minerals.

Natural Fresh Marketing is a company that provides  
locally-sourced fresh produce like vegetables. We 

have been in the industry since early 2014 and we are a 
subsidiary company of Agroto Business (M) Sdn. Bhd. - a 
company that was corporated in 2012 and runs its farming 
operations at the hilly terrain of Daerah Kinta, Perak Darul 
Ridzuan. From the onset, our core business is marketing, 
collection processing and packaging center (CPPC) and 
logistics. 

Natural Fresh (M) Sdn. Bhd. manages premium  
quality fresh farm vegetables for the local and international  
market. Most of the fresh produce we provide are  
planted in a farm situated about 1,500 metre above sea  
level on the hilly terrain of Kinta Highlands. The exquisite 
attributes of high altitude, coupled with an equable climate 
are suitable for all year-round planting, ensuring reliable and  
sustainable supply of fresh produce.

Our vision is to be a reliable and leading agriculture-based 
company producing premium quality, safe and fresh  
produce with the ultimate goal of providing an enriching 
customer experience through our commitment to sustain-
able living and we are focused on delivering and exceed-
ing the stakeholders’ expectations by fully committing to 
the company’s vision. To live up to our vision, we started  
partnering up with AEON.

We started supplying to AEON in 2017 and our supplies 
are distributed to all AEON stores and AEON BiG across  
Malaysia. To ensure our consumers are only getting the top 
quality fresh produce, we adopt sustainable and modern  
integrated farming techniques to produce safe and supe-
rior quality for consumption in line with the Global Good  
Agriculture Practice. We also focus on the demonstration 
of environmental stewardship by aiming to maintain a  
balanced ecosystem. Therefore when our consumers  
purchase fresh produce from our farm, they can be  
rest-assured that they are consuming premium quality 
fresh produce. 

While a lot of businesses were hit hard during the  
pandemic, we were lucky enough that our company was 
not really affected. Because we were selling essential  
products, we were still able to resume business as usual 
and produce sales. Not only that, partnering with AEON 
also helps us to achieve our goals as we were able to  
ensure our products reach our customers in times where 
movements were restricted.

Even though we were not affected, we did take on an ex-
tra sense of responsibility as our fresh produce was vital 
in ensuring the nation is nourished and healthy enough to 
fight the COVID-19 pandemic. To ensure our products were 
not compromised, we spared no efforts in making sure our 
produce were harvested, packed and delivered properly 
to limit the spread of COVID-19. We strictly adhered to the 
SOPs set by the government and we worked closely with 
AEON to ensure that we supply enough produce to meet 
the demands of the nation. 

Today, we still continue our business with the same mission 
and vision in mind which is to focus on providing the best 
customer experience before and after the sales in order to 
retain customer loyalty and satisfaction. 

Nature’s Best Sdn. Bhd. has been in the fruit import 
and trading business in Malaysia for more than 30 

years.  We are located in the fruit and vegetable wholesale 
center in the town of Selayang, Selangor. The founder and  
chairman of the company, Kelvin Leong, started the  
business after completing his studies in Australia in 1985. 
Supported by his management team of Linus Ng (CEO), CE 
Oh (CMO) and Pearl Kheng (CFO) along with 150 staff and 
still growing, Nature’s Best is today a leading fruit importer 
and marketing company with an annual turnover of RM 150 
million. 

Currently, we work with renowned growers and farms from 
all over the world starting from the western hemisphere to 
eastern hemisphere. Some of the products that we supply 
includes berries from Australia and New Zealand, Avocados 
from Mexico and Exotic fruits like Dragon Fruits sourced 
from  countries like Ecuador and Taiwan. We currently have 
more than 10 exclusive brands under us like Blue Whale, 
IlPrimo and Jazz Apple amongst others. 

When we first started, Nature’s Best was supplying fresh 
fruits to wholesalers closer to Selangor. Today, we supply 
and operate six of our own wholesale outlets scattered over 
three states in Peninsular Malaysia. We started expanding 
our business by partnering with AEON around 20 years ago. 
Since then, we have been  continuously supplying fruits to 
AEON and AEON BiG stores all across Malaysia. 

Our aim is to ensure that high quality and reasonably priced 
fresh fruits are available to consumers in Malaysia through-
out the year and to achieve this goal, we focus on sourcing 
fruits from around the world; and then continue to maintain 
the quality and freshness with our own storage and distri-
bution facilities.

In 2019, just when the pandemic hit, we decided to go  
online to supply consumers’ choice and exotic fruits  
directly to consumers under Jezripe Sdn. Bhd. This 
has proven to be a beneficial step for us as most of our  
consumers were hit hard by the restricted movement order. 
By growing our business online, we were able to deliver 
fresh fruits and imported fruits to consumers without them 
leaving their home. 

Despite facing some challenges, especially with the  
tighter SOPs that had to be implemented in our warehouses 
and distribution facilities, we spared no effort into making 
sure all our employees are operating in a safe and hygienic 
manner. We wanted to make sure that we did our best at 
minimising the spread of COVID-19 hence we spared no re-
sources in making sure everything from sourcing, packing 
to delivery was done within a strict SOP.

Even though the nation is opening up and business is  
starting to operate as normal as before, we still take extra 
precautionary measures to ensure all our fruits are packed 
properly as we believe that there is no harm in staying vig-
ilant while we are still fighting this COVID-19 pandemic.  
Together with AEON, we are looking forward to being able 
to provide the best fresh fruits straight to our consumers 
nationwide. 

AEON Sayap Bagimu is our response  
to supporting the community. 

COMING SOON 
Celebration of AEON’s 38th anniversary
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Shalani Carpets Sdn. Bhd. is a thriving local business in 
the home decor and interior industry. Our core busi-

ness is floor covering. We sell a wide range of interior floor 
items like carpet, floor mat, door mat, runner mats as well 
as prayer mats, amongst others. We also export and import 
our products.

We have been in a fruitful partnership with AEON since the 
establishment of Jaya Jusco Daya Bumi located in the heart 
of Malaysia, Kuala Lumpur. We have always been proud to 
be part of a history as Jaya Jusco Daya Bumi was the first 
ever Jusco store in Malaysia. Our partnership with AEON 
dates back to 1985 and we have been working together for 
30 years. We then started supplying our products to AEON’s 
location in Wangsa Maju (Alpha Angle) after the success 
we had in Daya Bumi and since then, we have continued to 
expand our business with every new AEON store nationally. 

Currently, we supply to all AEON stores. We aim to provide 
an exclusive and unique floor covering for the comfort of 
homes to all Malaysians. We also aim to provide a unique 
ambience for every individual’s home living as we believe 
that everyone should be able to portray their own style 
whilst still maintaining the comfort of a home. To help our 
customers achieve that, we are always looking at the best 
quality products in the rugs and carpets industry. 

We are also focused on keeping up to date with the current 
trend. This can be seen especially with our prayer mats as 
designs and shapes change with time. More recently, we 
started supplying prayer mats that are also comfortable for 
travel.

When the pandemic hits Malaysia, we were lucky that we 
had the right support. We were able to maintain our sales 
even with the closing down of all our stores. To do this, we 
shifted our focus online as we needed a safe way to reach 
out to our customers. We also kept a sufficient amount of 
stocks while our stores had to remain shut. This enabled 
us to deliver products that were sold online without need-
ing to import any products or purchasing any stocks from 
overseas. Because most people are staying at home, a lot of 
them started redecorating their homes, giving us a positive 
impact as we cater to a lot of inhouse furniture and floor 
coverings. 

Jump Retail is the premier specialist in retail field force 
merchandising management. We provide effective in-

store marketing operations with our retailer partners (in-
cluding AEON) across Malaysia. Our services include re-
al-time information and ground reports to optimise retail 
planning, digitised sales tracking and merchandising sys-
tem, staff training and field coaching, payroll and talent 
recruitment, in-store display and event setups, as well as 
POSM storage and strategic allocations.
 
Jump Retail was established in 2002 and we have more 
than 19 years of experience in the field of force merchan-
dising management. Jointly with our client, we have been 
servicing AEON since the start of our establishment, 2002. 
We provide field force merchandising management ser-
vices to our clients across more than 7,500 retail locations 
nationwide, including all AEON outlets. 

We are proud to be in this industry as we believe that what 
we are doing helps businesses move their products to their 
customers. As quoted by Morris Hite, a prominent name 
in the advertising and merchandising industry, “Advertising 
moves people toward goods; Merchandising moves goods 
toward people,” and we could not agree more. We believe 
that consistent coverage is critical to the success of mer-
chandising hence why we are always doing our best to stay 
true to that vision. 
 
Our company’s objective is to achieve World Class Opera-
tions. To achieve that, we are always seeking opportunities 
to improve our knowledge in the merchandising system and 
equipping ourselves with the latest technology available 
for retail merchandising. When the world was put on halt 
because of the COVID-19 pandemic, we were put on high 
alert just like any other businesses. However, because we 
are considered to be a part of the frontliner team, we were 

Now that everyone is allowed to resume their normal rou-
tine, we are looking forward to resuming our retail business 
and communicating directly with our customers. That be-
ing said, we are still taking safety measures and adhering 
to the SOPs provided by the government as a means to 
keep our employees and our customers safe. 

While we believe that Malaysia will slowly get out of this 
pandemic, we will continue, as a company, to participate 

in the necessary steps required to keep our nation safe. 
Meanwhile, we will continue to do our best at providing 
Malaysians with access to the best carpets and rugs.

able to continue operating with strict SOPs in place. To en-
sure we played our part in breaking the chain of COVID-19, 
we took extra precaution by maintaining safe distances be-
tween all employees, equipping them with the right masks 
and ensuring all our products are sanitised as it is being 
delivered to stores nationwide.
 
Despite the hardship and health risk, braving through this 
challenging and unprecedented period, our team contin-
ues in stocking up essential products in hypermarkets, su-
permarkets, convenient shops, and retail outlets for Malay-
sians. We ensure shelves are full of essential goods, at the 
same time WE ENSURE OUR TEAM’S SAFETY and support. 
We were proud to be able to make life easier for Malaysians 
by ensuring that they have enough essential products to go 
through the pandemic.
 
While life has changed for the mass, our fight to continu-
ously supply and stock up essential products in all super-
markets remain the same. We are proud to be able to work 
with AEON in ensuring that all Malaysians get their essen-
tial supplies through this hard time and we look forward 
to continuing to improve on our merchandising system to 
suit the changing times. We understand that the world is 
moving towards a more digitalised shopping system as a 
result of COVID-19 and we are ready to assist all our clients 
towards that move. 

KAJIMA has a long history in Malaysia since 1966 and 
takes pride in being the pioneer Japanese Contractor 

to establish a presence in Malaysia. To cope with the grow-
ing demand from Japanese Manufacturing Industries who 
began to invest in Malaysia, KAJIMA began to expand from 
a branch office to a Malaysia incorporated company under 
the name of Kajima (Malaysia) Sdn. Bhd. in 1989.
 
Since then, KAJIMA has successfully constructed and com-
pleted over 100 construction projects in Malaysia and was 
privileged to have work on several major constructions 
projects with AEON, such as the construction of AEON 
Mahkota Cheras Shopping Centre, AEON Mall Rawang  
Anggun, AEON Mall Bukit Mertajam, AEON Mall Shah Alam, 
AEON Mall Nilai and many more.
 
KAJIMA takes pride in our experienced team of project 
managers and schedulers with our advanced technology, 
expertise and experience as a design builder to provide 
innovative solutions at the right delivery strategy to meet 
our Client’s expectation in time, cost and quality objectives. 
Our efforts were evidenced from the many awards achieved 
throughout the years, one of which is the National Safety 
Award (Construction Category) obtained in 2018.
 
KAJIMA remains the first choice “Design and Build” for some 
of the largest Japanese Manufacturing Industrial Leading 
Companies in Electronics, Automobile and Pharmaceutical 
who demanded high objectives, quality of product, com-
petitive cost, on-time delivery and strict safety control. 
Our No. 1 priority is Customer’s satisfaction with regards to 
Quality, Costs, Delivery, Safety and the Environment.
 
KAJIMA has come a long way and our transformation jour-
ney is an open road as we adapt to the ever-changing envi-
ronment and tackle challenges we face along the way.
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Uncle Zam Rice is a rice brand established in 2018  
targeted towards the food service (Horeca) industry, 

including hotels, restaurants and cafes. Behind the brand 
is a team of young and creative professionals, passionate 
about supplying the finest quality rice to the market.  

Our offerings include various types of basmati rice, fragrant 
rice, white rice (imported and local) and specialty rice. 
Instantly recognisable because of the vibrant colours on 
the packaging, the products stand out on the racks and  
attract customers to purchase and enjoy our rice daily.  

Our latest product, the Athlete Class 
Herbal Ponni is produced especially 
for athletes in collaboration with TRW  
Kelantan FC.

We have been supplying top quality rice to AEON stores 
throughout Malaysia since September 2021. We are very 
grateful for the opportunity given to us by AEON, so 
that we can deliver the best quality products to a wider  
customer base. 

Datuk Pang Chin Hin was previously a bus cleaner and 
mechanic turned second-hand car dealer in year 1971. 

However, he was convinced by his friend that there was a 
brighter future in the instant noodles business as compared 
to selling second-hand cars. Despite not being armed with 
any relevant experience and knowledge in the food busi-
ness, Datuk Pang and his partner kicked off the venture 
with a small yellow noodle manufacturing plant in the his-
torical town of Malacca. The instant noodles and vermicelli 
production began in 1972 with the brand named “Lucky”. 
The company ran into financial distress from internal and 
external factors, ie. dishonest business partner, rigorous 
competition from established global brands which led to 
low sales and eventually limiting cashflow in year 1973. 
Banks had also halted their financing with the dampened 
confidence from the lack of manufacturing expertise. How-
ever, Datuk Pang did not give up but persevered through 
which resulted a Malaysian industrial bank to extend its as-
sistance based on his sheer determination.

Tan Sri Pang Tee Chew having been trained in one of Ja-
pan’s leading instant noodles factory returned in 1972 to 
assist Datuk Pang in the business venture as a salesman 
going from shop to shop selling instant noodles, 7 days a 
week. While travelling within the country, he noticed that 
rubber tappers in rural areas ate uncooked instant noo-
dles straight out from the pack as gas stove was not readily 
available. This observation sparked an idea in him to pivot 
the business and launch a crunchy noodle snacks instead. 

Uncle Zam Rice began as a product for the foodservice in-
dustry, but due to the adverse effects of the pandemic on 
the industry, we decided to expand our reach to supply to 
supermarkets such as AEON. 

Uncle Zam Rice is a brand under the banner of Inayu Global 
Sdn. Bhd. (formally known as Inayu Edar Sdn. Bhd.), a Bu-
miputra company established in April 2010. 

The Pang father-son duo decided to take the plunge and 
adjusted their machinery to produce ready-cooked instant 
noodle with added flavour. With their unlucky episode of 
“Lucky” noodles, they re-branded to “Mamee” stemming 
from the endearing term ‘Mummy’ which a child first utter. 
Not only it is easy to remember and pronounce, it forms a 
deep, emotional connection with their products. In a play 
of words, the name was spelt with ‘mee’ to reflect the noo-
dles business. Henceforth, with a limited budget, they tied 
up with a young advertiser and launched Mamee Monster 
Noodle Snack that is now the Malaysia childhood snacking 
heritage. 

Total awards:

2017: Malaysian Institute of Food Technology (MIFT) Prod-

uct Innovation Award SILVER – Mister Potato Sweet Potato 

Crisps

2017: Malaysia Media Awards GOLD – Best Use of Branded 

Content (Mamee Monster Biskidz)

2017: Malaysia Media Awards SILVER – Social Media / Influ-

encers (Mamee Monster Biskidz)

2017: Malaysia Media Awards BRONZE – Best Use of Brand-

ed Content (Mister Potato)

2017: The APPIES Malaysia GOLD – Mamee Monster Biskidz

2016: Putra Personality Award – Datuk Pang Chin Hin

2015: Malaysia Media Awards GOLD – Best Use of Radio / 

Audio (Mamee Chef)

2015: Product of The Year – Instant Noodles Category  

(Mamee Chef Mi Kari Seribu Rasa)

2014: Putra Brands Awards BRONZE – Foodstuff Category

Today, Inayu Global Sdn. Bhd. focuses on the distribution 
and marketing of rice in Malaysia, and it has an extensive 
network of dealers, supermarkets, minimarkets and sundry 
shops. Its products include basmati rice, fragrant rice, white 
rice (imported and local) and specialty rice.

2014: Frost & Sullivan Malaysia Excellence Awards – Home-

Grown Packaged Food Company of The Year

2014: Ramen Rater World’s Top 10 Best Instant Noodles 

(Mamee Chef Curry Laksa)

2013: Frost & Sullivan Malaysia Excellence Awards – Home-

Grown Packaged Food Company of The Year

2012: Putra Brands Awards SILVER – Foodstuff Category

2010: Putra Brands Awards BRONZE – Foodstuff Category

2008: Industrial Excellence Award by Ministry of Interna-

tional Trade and Industry 

2007: Malaysia’s Most Valuable Brands

2003: Malacca Chief Minister Award - Promising Local 

Company 

2003: Malaysian Star Award by Federation of  

Malaysian Manufacturer Packaging Council of Malaysia  

(Nutrigen LiteYo)
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Inspired by the military Elite leaders that built, unified 
and took care of Japan in the 1100’s, the Shogun  cook-

ware inturn inspires cooks to cook with confidence. The  
renown cookware is safe, healthy,  provides great conductiv-
ity of heat plus at least 50% energy savings, and ultimately,  
results in a joyful  cooking experience. 

The brand won the Diamond Award in the Natural Health 
& Good Health Readers’ Choice Awards 2020  for the Cast 
Aluminium Cookware category. The Diamond Award is 
awarded to brands that have  bagged the Readers’ Choice 
Awards for three consecutive years or more in the same 
category. 

“Shogun has been in Malaysia since 20 years ago, gaining 
huge popularity over the years due to the positive and en-
couraging feedback from customers,” shared Jean Yeap, 
the brand’s Managing Director.  “Understanding the needs 
of customers that have multiple roles from working in the  
office, to rushing  home to cook for the family and looking 
after the children, Shogun is constructed for fast and tasty  
cooking. users will find that each cookware is easy to wash 
and to maintain, which serves the  requirement of busy 
moms with careers as well as busy stay at home mothers,” 
she explained.

Ms Jean Yeap attributes the brand’s resounding win to mul-
tiple factors, including its ability to provide  satisfying and 
safe eco-cooking results. 
“Shogun is made from approved materials from Switzerland 
and  Germany, and has been providing Quality and Assur-
ance of Safety consistency over these 20 years. The  non-
stick coatings used are from international brands of highest 
repute with approved certification  from EU, Swiss and USA 
in accordance with their standards.”  

When selling your car, the most important part is the 
price and this is determined based on factors such 

as your car’s condition. This is why Carsome conducts a 
175-point inspection on all cars to ensure we can give you 
the best price possible, according to its market value. 
 
Our inspections are completely free, and conducted by 
our certified inspectors who can assess your car as fast as 
30 minutes*.  To top it off, we are rewarding our customers 
with a refreshing Tealive treat with every inspection you  
conduct with us! So, here is how you can enjoy a free 
Tealive as you wait to find out your car’s price. 
 
We have partnered up with Tealive to turn your inspection 
into a refreshing session where selected outlets will be 
ready as an inspection point for those who want to know 
their car’s price, or are keen on selling their car. 
 
Here are the simple steps to enjoy a free in-
spection from Carsome and a free Tealive drink: 

Book your inspection: Scan the QR code available at  
participating Tealive outlets (we have listed them below) 
and book your free inspection at your desired date and 
time.

Enjoy your Tealive while we inspect your car: Claim your 
free Tealive and enjoy it while our certified inspector  
conducts a 175-point inspection on your vehicle. We 
will offer you a price on-the-spot once the inspection is  
completed. 

Sell your car: If you want to proceed with selling your car, 
you can accept our offer, or opt to put your car up for live 
bidding where our dealers nationwide will bid for your  
car – you can potentially get up to 20 percent* more than 
market value.

Receive your cash: Once you accept the offer, we will settle 
all the paperwork for you and you can expect to be paid 
within one hour*. 
 
This promotion is available only at selected Tealive outlets. 
Check the participating outlets for the Carsome X Tealive 
promotion on our website https://www.carsome.my/news/
item/used-car-inspection-tealive.

 Sell Your Car with Carsome for Convenience
When the time comes to sell your car, choosing the right 
platform can save your time and energy. This is why  

Carsome makes the process to sell your car convenient 
and seamless.

It is very easy to sell your car with Carsome within just 24 
hours, and you can expect to get paid within one hour*. On 
top of that, all paperwork will be handled by us to ensure 
your car selling journey is as hassle-free as possible.

So, choose your nearest participating Tealive outlet, come 
on over and get your car inspected now! We will give you 
the best deal. 

*Subject to terms and conditions.
*This promotion is subject to terms and conditions.

“We provide the latest innovation in terms of higher release 
non-stick coating with improved ceramic  substrates. Apart 
from being upgraded and improved to meet the needs of 
our Asian customers, we  also hire the best professional 
chefs to use and test the cookware, and get their opinions 
to improve  the cookware to suit our Asian cooking.” 

“Winning the Diamond award is a testament to the ever-in-
creasing popularity and success story of  Shogun. The 
award is in part due to the assurance of quality and per-
formance of Shogun, but mainly  due to the huge support 
given by the happy customers,” she continued earnestly. 

Shogun evidently stays ahead of competition and has been 
repeatedly winning over customers’ trust. Due to several 
factors, according to Ms Yeap, firstly, an assurance of safe-
ty,  healthy cooking and quality in their non-stick cookware, 
which are more durable and long lasting. The  brand also 
innovates and looks forward to continuously improving the 
quality, the standard of  durability, safety, and design to 
meet the demands and the changing needs of customers. 
Far from  merely focusing on their sales, Shogun is known 
for its after sales service, and for standing behind its  guar-
antee. The brand make it a point to educate their point of 
sales and customer service staff so that  they can in turn, 
educate customers on the benefits, usage and care of the 
Shogun cookware they are  purchasing. Last but not least, 
they listen to the complaints or suggestions from their cus-
tomers. 

Plans  are also underway to provide interesting recipes by 
engaging different celebrity chefs and social media  influ-
encers. 

SHOGUN EBONY  
“Shogun will continue to provide innovation from cookware 
to kitchen tools and kitchen gadgets that  make cooking 
a pleasure,” Ms Yeap revealed. Shogun Ebony is the new 
range of cookware which launch  exclusively in AEON  
Departmental Store in-conjunction with AEON’s 37th  
Anniversary Celebration.  There is much joy in cooking 
with quality cookware! When you use quality cookware 
such as Shogun to  cook, due to the thick cast alumini-
um, you avoid burnt cooking, which is constantly the case 
when  cooking with the thinner pressed cookware. Once 
you use Shogun non-stick cookware to cook, you will  not 
want to use other cookwares as the feel and ease cannot be  
compared to any other non stick cookware. Using Sho-
gun thick cast aluminium non-stick cookware provides a 
tasty result to your  cooking that you cannot do without. In  
summary, Shogun Ebony is a range that easy to cook, easy 
to  use, safer choice with great results, plus easy to wash!  

Longer lasting non-stick capabilities with proven abrasion 
durability has made Shogun a chosen  favourite. Once 
price is forgotten, quality is remembered, which results in  
customers returning to buy  more and also providing good 
referrals as they trust and love Shogun! The brand is well 
loved and won  the awards for 2 key reasons: 1) Assurance 
of Safety and 2) TRUST of the brand’s reliability and after  
sales service. 

Shogun believes in staying relevant to today’s needs and 
our current world situation. Knowing that  climatic change 
will affect the livelihood of all of us on the planet, Shogun 
believes in embracing Eco living by providing cookware 
and kitchen accessories that will be at least 50% energy 
saving. 
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INFINITY OUTFIT SDN. BHD. is a small clothing busi-
ness that grew to become an apparel trading company 

that supplies a wide range of garment genres that guar-
antee satisfaction. We produced PPE products during the 
pandemic and there was a phase of trial and error but we 
overcame it and our PPE products eventually made it to 
local hospitals and the export market.

INFINITY also produced 3-ply face masks and our custom-
ised fabric masks became our main product to offer for cor-
porate orders. Our new product line, the TUM Fabric Mask is 
being produced to be placed in AEON under consignment.

Oriental Spot Sdn. Bhd. is known for supplying FIDELIO 
Menswear apparel to AEON since 2018. We have our 

products placed at most of AEON’s major outlets. Our mis-
sion is to provide the latest men’s fashion wear for AEON 
customers and to offer life wear apparel that is suitable for 
people from all races and age groups.

To survive through the pandemic, we had to innovate our 
product sales by using online platforms, social media and 
E-approach to provide customers more channels to access 
our FIDELIO apparels. While physical shopping is allowed 
now, we will still continue to build our online presence. 

Yeo Hiap Seng (Yeo’s) began business as a small shop 
that made and sold soya sauce in Zhangzhou in the 

Fujian Province of China in 1901. Founded by Yeo Keng 
Lian, the small-scale proprietorship became well-known 
because of its quality product.

A man of great foresight, Yeo boldly ventured out of his 
home country in 1935, setting up the Yeo Hiap Seng Sauce 
Factory in Singapore. Thereafter, the business continued to 
flourish and quickly expanded into Malaysia in the 1940s. 
Next, the company established joint ventures with several 
foreign companies and established direct overseas opera-
tions in countries such as Indonesia, Canada and the USA, 
to name just a few.

Today, the company’s brand Yeo’s is a household name in 
Malaysia, Singapore and elsewhere. It has remained true 
to its tradition of producing the finest quality sauces and 
other foodstuffs, garnering a loyal following among its  
customers as a result. 

To remain relevant in the Food and Beverage industry, com-
panies have to innovate constantly, and Yeo’s is a prime 
example of great innovation and pioneering spirit that 
has brought it resounding successes. Starting out with a  

The Ministry of Education 
Malaysia always strives 

to provide comfortable, safe 
school facilities and environ-

ment towards achieving the goals outlined in the Malaysian 
Education Development Plan (PPPM) 2013-2025. In addi-
tion, continuous efforts to improve support assistance pro-
grammes for students and teachers are also implemented 
to ensure that teaching and learning (PdP) runs optimally. 
This effort is also to ensure that no child of school age is 
dropped out of the national education system. There are 
various roles and responsibilities need to be shouldered by 
the Ministry of Education in an effort to preserve a quality 
education ecosystem as well as develop the potential of 
individuals to meet the aspirations of the country. This in-
cludes creating a PdP environment that is safe, comfortable 
and relevant to current needs, developing teacher compe-
tencies and shaping student potential. In addition, the wel-
fare of students and educators are always given a priority.

The government has also allocated a large amount of fi-
nancial allocation to improve the quality of education in the 
country. However, given the holistic and complex education 
ecosystem and the diversity of roles and responsibilities of 
the Ministry of Education, the number is relatively limited.
In this regard, the Ministry of Education has established a 
foundation (Yayasan Didik Negara) with orderly and sys-
tematic governance. Yayasan Didik Negara (YDN) serves 
as the official body responsible for mobilising the coopera-
tion and commitment of various levels of society to channel 
contributions towards maintaining quality education. YDN 
was registered on 5 July 2021 under the Legal Affairs Divi-
sion (BHEUU) of the Prime Minister’s Department in accor-
dance with the Trustee (Incorporation) Act 1952 [Act 258].

YDN is aware and always concerned about the challenges 
faced following the implementation of home-based teach-
ing and learning (PdPR), hence, YDN collaborates with 
AEON, working hand in hand to identify students in need 
for tablet distributions for the ‘Sayap Bagimu’ initiative. YDN 
and AEON believe that it is for the benefits of these stu-
dents so nobody is left behind.

AEON Credit Service (M) Berhad (“AEON Credit” or 
the “Company”) was incorporated on 6 December 

1996 and was converted into a public limited company on 
9 February 2007 and listed on the Main Market at Bursa  
Malaysia Securities Berhad on 12 December 2007. AEON 
Credit commenced operations in 1997 by providing Easy  
Payment schemes for purchase of consumer durables  
through appointed retail merchants and chain stores.

Today, the business of the Company has expanded to  
include issuance of Credit Cards, Prepaid Cards, Easy  
Payment Schemes, hire purchase financing for motor  
vehicles, Personal Financing schemes, insurance sales 
business and other related services.

The Company currently has five Regional Offices, 64 
branches and service centres located in the major  
shopping centres and towns and a network of more than 13 
thousand participating merchant outlets nationwide.

To better serve the community sustainably and inclusively, 
AEON Group Malaysia is also applying for a digital banking 
license via AEON Credit Service (M) Berhad. AEON Group 
Malaysia envisions the digital bank to be game chang-
ing in supporting the underserved and underbanked in 
need of uplifting by connecting these groups to the AEON  
ecosystem holistically. The ability to integrate banking capa-
bilities to the customer ecosystem, both from a consumer and  
producer lens, will be pioneering in Malaysia.

single product of soya sauce, Yeo’s has diversified its offer-
ings over the years to include other foods and beverages. 
It was the first company to manufacture and sell canned 
curry chicken, a household favourite in Malaysia. It was 
also the first company to bottle and sell soya bean milk 
and chrysanthemum tea, making them readily available for 
people to consume on the go. In addition, Yeo’s was also 
the first company in the world to package its drinks in  
tetra-brik aseptic containers using the UHT process.

Currently, Yeo’s offers a wide range of products ranging 
from chilli sauce, to soy sauce, culinary sauce, sesame oil 
and instant noodles, as well as a series of Asian traditional 
beverages made from natural ingredients and herbs.

Today, Yeo’s Malaysia serves as an important manufacturing 
centre for Yeo’s Global Distribution for Indonesia, IndoChi-
na, Australia, New Zealand, Europe and the USA. Moreover, 
in line with the Malaysian government’s aim to further de-
velop Malaysia as a global halal hub, Yeo’s has developed 
its series of products in line with this initiative.

As a leader in the industry, Yeo’s is committed to contin-
ue manufacturing the finest quality products by using the 

freshest ingredients to maintain their natural delicious 
flavours. The company observes strict hygiene standards 
and practises stringent quality control to maintain the high 
quality of all its products. 

Moreover, to keep track of the market trends and changing 
consumer needs, Yeo’s is committed to continuous research 
and development to maintain consumer satisfaction.

Yeo’s has had a long and productive relationship with 
AEON. In fact, Yeo’s has been an AEON supplier since 
the day AEON set foot in Malaysia. The full range of Yeo’s  
products is available in all AEON outlets.

Similar to other suppliers during the pandemic, Yeo’s 
has also faced a shortage of manpower. However, we  
continue to strive on because of the trust customers have 
placed upon us to continue delivering their favourite foods 
and beverages and sauces. Yeo’s will continue to provide 
our customers with high quality and best value products 
through the constant pursuit of innovation and excellence.

AEON Broadsheet - Suppliers and Partners Conference 2022 FA 260522.indd   15AEON Broadsheet - Suppliers and Partners Conference 2022 FA 260522.indd   15 26/05/2022   8:35 PM26/05/2022   8:35 PM



16

HONOURING THE TOP 1000 LEADING PARTNERS OF AEON

An Exciting Innovative Iced Tea, Infused with 
the wonders of adaptogens

The all new LIVELYTM Tea marks Nestlé Malaysia’s entry 
into the world of refreshing tea drinks offering a new 

range that combines Malaysians’ favourite fruit flavours 
with the infusion of extracts from plants that are known for 
their «recharging» effects on the body. LIVELYTM Tea is also 
much lower in sugar compared to other tea based drinks.

Those extracts are known as adaptogens, ingredients from 
plant origin known for their beneficial effects in coping with 
stress. With many Malaysians hassling through many tasks 
and multiple obligations, this range of innovative and re-
freshing drinks fits well with the demands of today’s hectic 
lifestyles, in a convenient, exciting and great tasting way!  

Juan Aranols, Chief Executive Officer, Nestlé (Malaysia)  
Berhad said, “We are excited to introduce our very first 
iced tea drink, infused with adaptogens and much lower in 
sugar vs other Tea based drinks in the market. LIVELYTM is 
here to deliver a refreshing and stimulating experience to  
Malaysians, to help them reflect, refresh and recharge to 
navigate through the multiple demands of busy days.”

LIVELYTM Tea comes in three exciting black tea variants, with 
the taste of freshly brewed tea, and featuring adaptogens 
extracted from Guarana, Lemon Balm & Schisandra, and 
they are all lower in sugar vs other tea drinks in the market. 
Stay Focused with LIVELYTMOrange Guarana Tea

Brewed with rich black tea, topped with tangy orange peel 
notes and energised with guarana extract, LIVELYTM Orange 
Guarana Tea is perfect for those moments when you need 
to FOCUS to deal with tasks at hand. 

First used by the Guarani Tribes in the Amazonic jungle, the 
Guarana fruit was brewed into stimulating drinks that was 
believed to help improve focus and sharpen senses before 
going hunting or into battle. 

Keep Calm with LIVELYTM Raspberry Lemon Balm Tea

With a perfect brew of rich black tea, a burst of raspberry 
and a hint of minty lemon balm, LIVELYTM Raspberry Lemon 
Balm Tea will help CALM your soul and remind you to put 
your life back into perspective.

Known as the “Elixir of Life” throughout early modern  
Europe , the lemon balm has been infused in drinks for its 
relaxing and soothing effects on the body and the soul.  

Get Going with LIVELYTM Pear Schisandra Tea

Get over intense days with a flavourful blend of black tea, 
exquisitely paired with pear and schisandra berries. Enjoy 
LIVELYTM Pear Schisandra Tea for a refreshed endurance to 
SUSTAIN through life’s hectic schedules.

Used in Traditional Chinese remedies for centuries, Schisan-
dra berries are believed to restore the body’s natural  
balance of Yin and Yang.

LIVELYTM Tea is available at all FamilyMart stores and on 
e-commerce platforms such as Lazada and Shopee, and at 
selected retailers nationwide.

Experience the goodness of adaptogens with LIVELYTM Tea 
to Reflect, Refresh and Recharge! Visit Nestlé LIVELYTM Tea 
new refreshing variants | Dear Nestlé (dearnestle.com.my) 
to learn more about LIVELYTM Tea and its unique products.

Established in 1991, Heelee Enterprise (M) Sdn. Bhd. 
came from humble beginnings with the simple goal of 

providing high quality affordable stationery to the SEA re-
gions. With our ‘Unicorn’ brand, we supply everyone from 
traditional bookstores to hypermarkets to e-commerce 
platforms.

Our founders who have always maintained a flexible ap-
proach to business, continuously expand our products to 
better meet the increasing demand of our customers. With 
the pandemic, we too have made adjustments in our com-
pany policies to better meet the needs of E-commerce or-
ders and to make sure that services were not much affected 
and that customer’s safety and satisfaction was maintained. 

Heelee Enterprise will continue to strive for the best in not 
only product but in our service to both existing customers 
and new ones, making sure that our products are accessi-
ble, relevant and affordable. 

JE BABY Product Trading (M) Sdn. Bhd. supplies baby 
clothes from different brands like Bebe Comfort and 

Hudson Baby amongst others. We have been supplying to 
AEON for over 2 years and we strategically supply specially 
selected items to 13 different AEON outlets based on the 
target market each AEON caters to.  

During the pandemic, when AEON departmental stores had 
to close, the business decided to use online platforms like 
Shopee to continuously sell our products and connect with 
our customers. Now that businesses are slowly opening up, 
we look forward to supplying more baby clothes to AEON 
stores.

Greetings, we are from Megatemas Sdn. Bhd., an 
air-conditioning service provider actively involved 

in commercial building projects. We provide maintenance 
services for many well-known companies, including AEON 
Malls located in different states. 

During this pandemic which had started in early March 
2020, many companies had suffered from financial crisis 
and bankruptcy. Meanwhile, many workers have suffered 
from salary cuts, unemployment and poverty. The mental 
health of some people was also affected. We believed all 
these effects had greatly impacted us all and conditions 
have been very challenging during this time. 

However, we stood together as a team and family, regard-
less of positions and ethnic origins, to overcome every ob-
stacle that we faced. We never let go of any employees, 
as we always understand that they also have family mem-
bers to care for. Regardless of the difficulties we faced, 
we always organised informative discussions in our meet-
ings to find solutions to problems together. As a result, we  
successfully enhanced cost control within the capabilities 
of the company to overcome unforeseen issues in this un-
predictable time. 

We have always maintained strong bonds and good re-
lationships with our employees, clients and suppliers. By 
having strong bonds with all parties, we will have a better 
understanding of each other, and there is potential to have 
more collaborations in various channels.

Dapper Corporation Sdn. Bhd. specialises in the manu-
facturing and retailing of garments in Malaysia since 

1984. Our professional team plan, design and produce the 
latest garments under stringent supervision and quality 
control.

Our products are on sale in over 250 outlets in both East 
and West Malaysia. Dapper Corporation has been supply-
ing men’s clothing to AEON since 2005 and we appreciate 
the opportunity for a long-term partnership. Since the pan-
demic started, we experienced difficulties in maintaining 
our sales and faced growing costs. We are working towards 
adapting our production to the current situation to improve 
our sales. Our products are on sale in over 250 outlets in 
both East and West Malaysia. Dapper Corporation has been 
supplying men’s clothing to AEON since 2005 and we ap-
preciate the opportunity for a long-term partnership. Since 
the pandemic started, we experienced difficulties in main-
taining our sales and faced growing costs. We are working 
towards adapting our production to the current situation to 
improve our sales.
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Syarikat FAIZA was established in 1982, doing retail 
activities as its core business. In 1992, Syarikat FAIZA 

was officially incorporated under Syarikat FAIZA Sdn. Bhd. 
(SFSB) and went into venture capital with Padiberas Nasi-
onal (BERNAS) in 1997. Syarikat Faiza Sdn. Bhd. has been 
supplying rice to AEON for 20 years.

In the late 90’s, our company began assessing more closely 
into the processing and other properties of edible products. 
It was also during this time that the company was intro-
duced to a unique category of herbal quality rice from the 
state of Karnataka, South India, better known as the Herb-
al “Ponni” rice. SFSB immediately recognised the intrinsic 
benefits rice consumers would derive from having “Ponni” 
rice in their diet. Today, under the brand name Taj Mahal, 
SFSB is proud to say that we are the pioneer in the Ponni 
rice distribution in Malaysia. Taj Mahal is known today as 
one of the most well-known Ponni rice brands nationally. 

As a passage of benefit, Taj Mahal has created a tremen-
dous impact in consumer demand of other SFSB rice prod-
ucts such as Basmathi, Fragrant rice, Thai Super Special 
and local rice.

The strength of Syarikat Faiza Sdn. Bhd. (SFSB) lies within 
our energetic and professional driving force. With exten-
sive knowledge and experience in respective fields, we are 
more than ready to compete in the rice business industry. 

At SFSB, we never compromise on quality. We always look 
ahead for better techniques and ways to produce, deliver, 
communicate, promote, service and sell. We firmly believe 
that excellence is achieved through passion.

When the lockdown was announced due to the spread of 
COVID-19, SFSB took quick precautions to prepare for the 
unwarranted circumstances Malaysia as well as the world 
would have to adhere to. Luckily for us, our business was 
allowed to resume as usual as we were considered an es-
sential business. As one of the biggest suppliers of Malay-
sia’s staple food - rice, we had to work harder to ensure we 
cater to the needs of Malaysians. However, we were also 
aware that being essential did not guarantee us safety from 
the COVID-19 infection.

To ensure we played our part in breaking the chain, we 
planned our new Standard Operating Procedure (SOP) 
carefully. Our aim was not only to protect our employees 
but we also wanted to ensure that our product’s chain of 
delivery followed a high-standard of safety procedures as 
we wanted our products to reach our consumers safely. 

Some of the steps we took included providing our employ-
ees with the right precautions equipment such as masks 
and sanitisers. We also ensure all our employees followed 
the social distancing rules and we ensured all our employ-
ees are healthy upon entry to all of SFSB’s facilities. 

While Malaysia is slowly returning to life pre-Covid, we at 
SFSB still maintain our safety procedure to a high standard 
and we will continue to do so even after we have beaten 
the pandemic as we believe that the quality of our products 
should come first. 

Yayasan TM (YTM) was established in November 1994 
and then incorporated in January 2007 under the Trust-

ee (Incorporation) Act 1952. YTM was established with the 
objective of promoting educational advancement through 
the provision of scholarships, grants, bursaries, living al-
lowances and financial assistance to students of various 
family background.

Since its inception, YTM has sponsored more than 16,000 
eligible students to further their studies in government 
schools and universities in Malaysia and abroad, with a to-
tal sponsorship value of more than RM581 million.

In 2021, YTM has embarked on its transformation journey to 
make YTM a foundation that will give more social impact; 
Reiterating the broad objectives of YTM’s transformation, 
we are consolidating the Corporate Responsibility initia-
tives across TM Group and focusing on three (3) strength-
ened pillars namely Education, Community & Nation Build-
ing, and Tourism, Culture & Heritage. This is also in support 
of the New TM focus on the Environmental, Social and 
Governance (ESG) aspect of the business as well as fur-
ther strengthening the TM Group’s aspirations in enabling 
Digital Malaysia. Towards this, YTM will also be adopting a 
more collaborative model, connecting the dots across the 
TM Group to run our programmes to support the overall 
ecosystem with like-minded organisations for greater so-
cio-economic impact outcomes.

On COVID-19 related initiatives, throughout 2020-2021, TM/
YTM has thus far channelled close to RM20 million to assist 
close to 90,000 families, through various government, GLIC/
GLC Disaster Response Network (GDRN) and our own ini-
tiatives, with connectivity and device related assistance via 
unifi, CERDIK and MYBaikHati; as well as providing medical 
and food supplies and volunteerism programmes. 

This year, YTM also extended its flagship TM Future Skills - 
STEM based programme to 300 schools to support the Na-
tional Education Plan and promote digital education trans-
formation, empowering over 5,000 students and teachers 
with IR4.0 ready skills. To date, we have benefited over 
12,300 students and teachers from more than 510 schools 
nationwide.

Recently, YTM is a key partner and collaborator in the KL-
WKND festival, 25th-28th November - a series of arts and 
cultural programmes happening in the heart of KL as part 
of Art in the City organised by the Cultural Economy Devel-
opment Agency (CENDANA). This collaboration reactivate 
our historic Muzium Telekom building as a digital arts pub-
lic space; showcasing the talents of MMU students, alumni 
and faculty as well our heritage and innovation in telecom-
munications whilst supporting gifted Malaysian artists and 
local businesses in the area.

We also supported 151 local SME businesses such as gro-
cery stores, sundry shops and restaurants as well as com-
munity groups in need including 16,044 B40 families and 
the homeless, who were affected by the pandemic via TM’s 
food bank programme “Inisiatif Tolong Menolong” by pro-
viding basic food supplies in their respective areas.

YTM also supported Musicians for Musicians Malaysia via 
their Facebook page and promoted on unifi TV, to assist 
performers whose livelihoods were affected due to the 
MCO and launched the Young Filmmaker 2021 competi-
tion and holistic masterclass and training programme that 
opens up opportunities for young talents to express their 
creative ideas, hone and enhance their potential in profes-
sional filmmaking.

The AEON Sayap Bagimu initiative also portrays the involve-
ment of Telekom Malaysia Berhad (TM) through Yayasan 
TM as the Main Partner by providing free unifi Mobile inter-
net connection for 12 months to 3,000 students worth RM 
750,000.

We at YTM believe that every student has the right to an 
equal education regardless of their family location and so-
cial status. Therefore, YTM hopes that through this cooper-
ation, we can also help facilitate students to stay connect-
ed through good internet access and allow them to focus 
more on their studies without any constraints.

Undergoing the YTM transformation journey, we aim to 
position YTM to emerge as a leading high-profile social 
impact foundation in the country, committed to delivering 
meaningful socio-economic impact to the society at large. 

At AEON we appreciate all our partners.  
Here we honour our AEON 1000 who have 

joined our family to grow together. 
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“What separates pure e-commerce players from us is the 
option for in-store collection apart from delivery. We see a 
great upside to this as we are also eyeing the e-commerce 
platform as an insurance and contingency against unfore-
seen geographical or retail sub-sectors lockdown. Sunway 
eMall will allow retailers some form of business continuity 
if this ever happen again,” said HC Chan, CEO of Sunway 
Malls & Theme Parks.

The group’s physical malls have showed signs of good re-
covery with the complete reopening of the retail sector. 
Since October 2021, preliminary indicators have shown 
80% traffic normality compared to the same pre-pandem-
ic period of 2019, with shoppers making a strong return to 
Sunway Malls in the beginning of Q42021. The number is 
expected to pick up pace heading nearer to the year-end 
festivity.  

Sunway Malls, the Malaysian mall group oper-
ator with currently 7 physical malls presence 

has rolled-out its e-commerce platform – Sunway  
eMall.com in October this year. The e-commerce push 
comes at a time when online traction has gathered speed 
due to COVID-19.  

With Sunway eMall, the platform has enabled Sunway Malls 
to offer an Offline-to-Online-to-Offline (O2O) journey with 
the convergence of both online and offline shopping expe-
riences. It is part of the mall group’s strategic digitalisation 
effort to complete its physical and digital mall presence.

Everbest Group of companies’ humble beginning  
started in 1995.

We are a dynamic integrated company in Malaysia that 
mainly specializes in the manufacturing and distribution 
of soy-based food products, which include bean curd 
skin, yuba, and vegetarian series of products. In 2016, a 
new subsidiary company, EB Frozen Food Sdn. Bhd., was  
established to focus on Halal surimi-based frozen food 
production.

EB Frozen Food offers fresh tantalizing, and delicious  
seafood-based products with specially selected  
ingredients that come in 6 different series: Hotpot, Finger 
Food, Dim Sum, Western Food, Japanese and Oceanic to 
cater for all seafood needs and all special occasions.

All of our products are manufactured in accordance 
to ISO 22000, HACCP, GMP, FSSC22000 and HALAL  
standards, which stress on high food safety standards for all  
consumers and to ensure all our products are produced in 
the most hygienic conditions for safe consumption.

Driven by its purpose towards creating happiness by  
developing fresh and delicious products, EB’s R&D team  
continuously work in researching and developing new 
products based on the latest demand in the market and  
accommodate based on the preference of consumers 
through our substantial experiences.

Challenging experience and how we overcame the  
challenges during pandemic.   

COVID-19 pandemic has caused the public to change 
their lifestyle and eating habits. The announcement of  
lockdown’s and the severity of the disease had made  
people pay attention more seriously on food hygiene.  
People choose to stay at home and avoid going to  
crowded places like markets. This new “lifestyle” has led to a  
sudden increase in demand on frozen food.  
As working family members are required to “work 
from home”, and at the same time prepare meals 
for the family, they actually have less time to do  
grocery shopping or to figure out cooking ideas. Frozen 
foods, which provides convenience, easy to cook and time 
saving benefits to families have become the people’s first 
choice, especially the brand that has good reputation. 

EB Frozen Food uses of the latest IQF technology and  
premium quality ingredients to ensure the best  

quality of products are served to our customers. Most of our  
products can be cooked from frozen state with simple 
cooking method – boiled, steamed, fried; and perfectly 
cook with air fryer, which consume less oil, less fat but with 
result of just-like-fried texture and easy cleaning method 
added to your preferences, to make EB Frozen Food be 
your first choice.

New Products Announcement

EB Frozen Food is proud to announce the launching of new 
seasonal Hotpot Series products: 

Fish Roe Prawn Paste (130g) and Truffle Prawn Paste (130g);
and new products from Chicken Series

Chicken Cheezy Tofu (380g), Original Popcorn Chicken 
(380g) and Tomyam Popcorn Chicken (380g)

YOBO Enterprise (M) Sdn. Bhd.  is a company that  
supplies ladies’ innerwear. We have been supplying to 

all AEON outlets since 2001.

Our objective and mission is to make sure we provide our 
customers with comfortable innerwears that are of high 
quality and at affordable prices. We believe that everybody 
should be able to enjoy good quality innerwear without 
having to break their bank.

We sustained our business during the pandemic by  
moving out sales online. We used multiple online platforms and  
social media to reach out to buyers but now we are excited 
to resume business with AEON. 

With that, Sunway Malls has recently launched its latest re-
tail zone inn Sunway Pyramid, known as ‘The Link’. This pre-
cinct stretching from the existing outlets of HaiDiLao and 
Din Tai Fung, to the side entrance of Sunway Lagoon and 
all the way to Sunway Resort. This new precinct houses 
F&B outlets with a spectacular view of Sunway City. 

As for the festive season, Sunway Malls is celebrating 
Christmas with the theme ‘Together For Good’. Instead of 
extensive decorations, Sunway Malls is working with their 
business partners, retailers and shoppers to give back to 
the community; complementing the group’s ‘Kita Support 
Kita’ pandemic campaign.
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Boosting Immune System With The Right Nutrition

The current pandemic has no doubt put a spotlight on  
immune health and the importance of nutrition in  
supporting the immune system. This is shown from a  
recent survey conducted on 2,975 Malaysian adults, where 
68% Malaysian adults are starting to consume or consume 
more nutritional products since the pandemic to maintain 
a healthy body.  

Supplying our body with nutrients helps our immune  
system to fight invading bacteria. Consuming adult  
nutritious milk like Provital Immuna Plus that is  
scientifically formulated with nutrients that support immu-
nity such as Yeast Beta-glucan, Selenium, and Vitamin C 
that provide Triple Immunity Protection, can be helpful.  

Multiple studies have shown the effect of yeast beta-glu-
can on improving the immune system especially on Upper  
Respiratory Tract Infection (URTI) symptoms.  Study 
showed that 9 out of 10 adults reported no cold and sore 
throat symptoms after 12 weeks on yeast beta-glucan.2  

Activate Your Immunity, Activate Your Life. 
References:
A survey conducted by Try & Review from May – July 2021 on 2,975 
Malaysian adults
Talbott SM et. Al. 2012. Journal of the American College of Nutrition, Vol 
31, No 4.

YSS was launched in 2012 as an entity owned by the 
Government of Malaysia through the Ministry of High-

er Education (MoHE). YSS committed to growing a culture 
of volunteering among Malaysia’s 1.3 million students of 
higher learning institutions and in the ASEAN region.

YSS positions youth volunteering as a key tool in develop-
ing volunteer leaders which is aligned with the Malaysia 
Education Blueprint (Higher Education) 2021 – 2025 that 
emphasises the balance between both knowledge and 
skills as well as ethics and morality.

With the concept of inclusiveness and immersion where 
volunteers eat, live and breathe with the local community, 
1,481 Student Volunteers were trained since 2012 through 
an enabling environment and continuous window of op-
portunity for them to grow.

YSS has executed 48 high impact volunteer missions in 
Sabah and Sarawak of Malaysia and across several ASE-
AN countries. Besides missions, YSS also partnered with  
organisations to carry out community engagement proj-
ects targeting beneficiaries from the lowest household 
income groups in Malaysia (B40). YSS is also a supporter 
of the AEON Sayap Bagimu initiatives by Malaysian AEON 
Foundation.

Promo Partners Sdn. Bhd. was established 15 years ago 
to supply professional kitchenware to businesses by 

two friends with an appreciation for good food. Our Found-
ers Khalid Gibran and Gary Chin realised that not only busi-
nesses benefited from professional kitchenware, but home 
cooks too would gain benefit once they have acces to the 
professional kitchenware, this is made clearer during the 
lockdown when most homes relied on home cooked food 
for their meals. Currently we offer a wide range of kitch-
enware ranging from cookware, bakeware, food storage, 
utensils and tableware from leading global brands.

A golden rule is to always understand, relate and respond to 
the needs of our clients. For us at Promo Partners, while we 
continue to navigate through the uncertainties, we are con-
stantly reaching out to our clients with new and improved 
ways that would enable them to achieve their mission. 

We understand that businesses are mindful of their spend-
ing hence, we are assessing the different ways we can help 
to take a more proactive role for a more sustainable fu-
ture. In line with this, we kicked off the Tupperware loyalty 
program with our trusted retail partner, AEON, both online 
and in-store. When we heard about their initiative, Sayap 
Bagimu, it matches our objectives to continue our commit-
ment to do good for the planet.

By teaming up with AEON, we are excited to use our knowl-
edge in kitchenware to contribute to the circular recycling 
model. The fact is plastic containers are making the plan-
et less habitable. This partnership allows us to learn more 
about how to address single-use plastic in the packaging of 
our products to make them more sustainable. 

We are excited to continue working together to create a 
brighter future for our planet and communities through 
waste reduction solutions across all consumer touchpoints. 
We are also always thriving to bring to our partner AEON 
the latest and greatest in innovation in line with their 
objectives.Since the start of the pandemic, Dettol has played 

an important role in helping Malaysians stay better  
protected from the Coronavirus. Apart from partnerships 
and donation drives, Dettol products such as its Dettol  
Antiseptic Liquid and Disinfectant Spray has helped pro-
tect communities and curb the spread of infection through 
its effective germ kill.

As a proactive brand and a strong advocate in good  
hygiene practices, Dettol has consistently encouraged  
Malaysians to take all precautions in keeping themselves 
and surroundings well sanitised and clean. Using Dettol’s 
Disinfectant Spray can be effective in the right circumstanc-
es and as part of a comprehensive approach to control and 
prevention. Getting the disinfectant onto the right surfaces, 
surfaces which people are likely to frequently touch, will 
help minimise risks in spreading the virus. Proven to kill 
COVID-19 virus, cold & flu virus and 99.9% of germs, Dettol 
Disinfectant Spray can help protect your family from germs 
by helping prevent the spread of harmful bacteria and  
viruses.   

Dettol Antiseptic Liquid on the other hand, is no  
stranger to anyone as it is our most iconic products to date.  
Recognised by our signature scent and its germ kill  
efficacy, it acts as your first line of defence by warding off 
unwanted invaders. With its advanced formula as an effec-
tive multiuse concentrated antiseptic solution, it acts as a 
barrier between the skin and safeguards against 100 illness 
causing germs, providing all round protection. Apart from 
treating cuts & wounds and insect bites, Dettol Antisep-
tic Liquid can also be used as a household disinfectant on  
surfaces and even in the laundry. 

As the world starts to reopen and as we navigate towards 
the new normal, while other measures such as adhering 
to social distancing recommendations and staying home 
if one feels ill are crucial, it is important for people to  
continue practising good cleanliness habits. Public &  
personal hygiene is our first line of defence, and it is not just a  
defence against COVID-19 today, but against other  
breakouts that are not foreseeable in future. 

Yayasan peneraju stays committed in increasing quality 
bumiputera high skilled talents and professionals
 
Yayasan Peneraju Pendidikan Bumiputera (Yayasan  
Peneraju) is an agency under the Prime Minister’s  
Department with the aim to increase the quality, quanti-
ty and relevance of Bumiputera talents in the high-income 
economy through academic education (Peneraju Tunas), 
TVET (Peneraju Skil), professional (Peneraju Profesional), 
technology (Peneraju Teknologi) and specialist certifica-
tions (Peneraju Spesialis) funding programmes.
 
For 2022, Yayasan Peneraju will be focusing on upskilling 
and re-skilling programmes so that the workforce is better 
prepared to remain relevant in the post-COVID-19 world, 
besides continuing its existing programmes as well as ex-
panding the offering to include programmes according to 
market and industry demand.
 
Yayasan Peneraju aims to benefit more than 8,500 
new Bumiputera talents and more than 6,500 existing  
beneficiaries currently undergoing training in high impact and 
specialised fields such as finance, accounting, technology,  
specialist and high skilled programmes.
 
Under the Peneraju Profesional thrust, Yayasan Peneraju 
offers funding for professional certification such as ACCA 
FIA, ACCA, CPA Australia, ICAEW, CFA, FRM and many more. 
 
As for Peneraju Teknologi, the programmes include  
in-demand certifications such as Big Data, Cybersecurity, 
Cloud Computing, Blockchain Hyperledger, while some of the  
certification offered under Peneraju Skil thrust are Special-
ist in CAD/CAM - Advanced Computer Numerical Control 
and Manufacturing, System Integration in Automation & 
Robotics, Welding Inspector Level 1 & 2, Scaffolding Level 
3, Chargeman A4 & B0 and many more. 
 
Inspired by the Parallel Pathway programme run by the 
Ministry of Health Malaysia (MOH), the latest thrust intro-
duced is the Peneraju Spesialis targeting medical officers 
and housemen who have not received any sponsorship  
who wish to obtain the Membership of the Royal College of 
Physicians UK and Ireland (MRCP) certification for internal 
medicine specialisation.
 
Yayasan Peneraju works closely with industry  
players, programme partners, training providers and other  
stakeholders to ensure that the programmes offered are of 
high quality, relevant and able to increase the marketability 
of its beneficiaries. In addition, job placement is a priority 
of Yayasan Peneraju with the Train & Place or Place & Train 
approach to ensure that they get a job after completing the 
programme.
 
Close to 10 years since its inception, Yayasan Peneraju 
has successfully enrolled and certified more than 46,000  
individuals through more than 370 funding programmes 
covering various segments of Bumiputera groups through-
out Malaysia including the B40, M40, rural and the  
marginalised groups.
 
Yayasan Peneraju provides free online tuition to B40  
students through Yayasan Sukarelawan Siswa for the AEON 
‘Sayap Bagimu’ initiative.
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OEL Realty Holdings Sdn. Bhd. (“OEL”) is a holding 
company that operates through its subsidiary compa-

nies and is one of Malaysia’s leading household names in 
the food and beverage products industry.

The company was founded in 1975 by its late Chairman and 
Founder Mr. Heng Teik Wang @ Heng Pak Ki when he made 
his foray into grocery shop business by the name of Chop 
Eng Lee in Alor Setar, Kedah. He then ventured into the rice 
wholesale business, which was later expanded into pack-
ing and wholesale of rice at Mergong II in 1983. 

The year 1983 also marked the birth of the Cap Rambutan 
rice brand. 13 years later, OEL Realty Holdings Sdn. Bhd. 
was established in 1996 at Alor Setar, Kedah. By that year, 
OEL already had its 7th subsidiary company and distri-
bution was expanded to Selangor, Kuala Lumpur, Negeri  
Sembilan, Melaka, Terengganu and Pahang.

From local to imported rice selections, Cap Rambutan has 
been lauded as “Pilihan Bijak Sejak 1983”. Since its launch 
in 1983, the Cap Rambutan brand name has since become 
a prestigious household rice brand and it has never failed 
to deliver. 

The secret to Cap Rambutan’s success can perhaps be 
linked to the love for rice each OEL employee has. For  
example, Mr. Heng Kuan Chor, the group managing  
director of OEL was born and raised in the “rice bowl of 
Malaysia”. Growing up among the paddy field provided him 
with a very hands-on experience on rice farming, which 
then makes him truly cherish the hard work of the farmers. 
With 30 years of experience in the field, Mr. Heng is always 
striving to transform OEL into a bigger producer with bright-
er future in the rice industry. To him, “every crop matters”. 

On top of our love for our staple food, OEL upholds its 
commitment to ensuring consistency on rice quality  
control throughout the years. The basis for the organisation 
comprises quality assurance and customer satisfaction.    
To ensure that our valued consumers enjoy the great-
est value from each pack of rice, OEL invested in 
high-technology machinery  to produce high quality and  
hygienic packed rice with minimum wastage. This major step  
undertaken was also in line with Cap Rambutan’s latest  
slogan “Beras Berkualiti, Bersama Dinikmati” (Sharing the  
Goodness of Quality Rice). 

In just 38 years, OEL has expanded from a small factory in 
Alor Setar to ten (10) factories including two (2) rice mills 
across Peninsular Malaysia focusing on the packing and 
wholesale of rice. It was not an easy path but Mr. Heng 
holds steadfast to his principle of providing quality assur-
ance and customer satisfaction. Today, OEL is one of the 
key players in the rice industry. 

Though the COVID-19 pandemic had affected OEL in some 
ways, the company strives to continuously improve and 
work on providing only the best for its consumers by en-
suring delivery of products and services of the highest 
quality while meeting international standards. This is OEL’s  
promise to its business partners, shareholders and  
consumers. 

At El Dynamic Sdn. Bhd., creativity permeates  
everything we do. The word itself is embedded into our 

team of innovative individuals. We focus on problem-solv-
ing, achieving growth, mentoring team members, and  
finding new perspectives within the business itself.  These 
4 pillars are the base foundation in EL Dynamic Sdn. Bhd. to 
ensure our team members will develop creativity skills and 
cohesion, which are essential in our journey to become a 
successful and thriving organisation.

El Dynamic started from humble beginnings in 2014, 
when we operated from a small rented room in one of our  
supplier’s warehouses in Cheras. Due to limited resources, 
we managed to make arrangements with the supplier to 
share their office premises and delivery personnel. Patience 
is a virtue. Through trials and tribulations, we built up the 
business. We eventually moved into our own premises at 
Bandar Saujana Putra, Jenjarom Selangor until today with a 
strong and dedicated workforce of nine talented personnel. 

At EL Dynamic, we provide solutions that are tailor-made for 
our customers’ requirements and needs. We always believe 
that the quality of service is what sets us apart from the rest 
of our competitors. Our specialisation in Building Mainte-
nance Equipment is recognised by our major clients with 
countless appreciation letters and awards over the years. 

As consumer demand is shifting along with uncertain  
market behaviour, EL Dynamic needs to be quick in  
delivering change and transformation in order to compete 
in a continually changing business environment. For that 
to happen, we have to ensure our products and services 
are suitable and in line with the latest technology advance-
ment at all times. 

The impact of the COVID-19 pandemic is felt by  
businesses all over the world and EL Dynamic was no excep-
tion. Companies are navigating a broad range of interrelated  
issues, from keeping employees and customers safe,  
shoring up cash and liquidity for the business to stay afloat, 
 reorienting operations, and navigating the company’s busi-
ness direction.

Adapting to these challenging times, we have resorted to 
forming strategic alliances with businesses in the essential 
sectors such as PPE manufacturers and sanitisation equip-
ment producers to enable our business to stay relevant 
and continue to survive. Steps were also taken to grow our  
essential-based client portfolio, including private hospitals, 
public transportation operators and retail businesses. The 
unwavering support and business contribution from AEON 
was also one of the key reasons that EL Dynamic continues 
to soldier on during this pandemic period.

The past year has seen digitalisation initiatives increase 
significantly. To remain ahead of our competitors, EL  
Dynamic was one of the first in our industry to get  
involved with online platforms in Malaysia such as Shopee,  
Lazada and countless others. We are also active in using our  
social media platforms for promotion and sharing the latest  
technical information related to our business. This has 
translated to better customer experience and knowledge 
exposure which in turn translated to an increase in sales 
and revenue for EL Dynamic. 

Established in 1979, an ISO Certified company, Fujitec 
Malaysia is a subsidiary of Fujitec Co. Ltd. Japan,  

focusing on providing vertical transportation systems to 
all types of buildings with Fujitec line of products through 
innovative design, quality supply, project implementa-
tion and maintenance of Fujitec elevators, escalators and  
moving walks. Fujitec also offers modernisation solutions to  
existing customers and building owners. Supported by 
overseas principals, and with its teams of dedicated and 
trained specialist technical staff, Fujitec Malaysia aims 
to maintain the equipment it has supplied by keeping it  
running safely and reliably at all times.

The creation of clean and hygienic elevators with purified 
air has become more apparent and a need during this  
current pandemic. In response to this challenging  
experience, FUJITEC and Sharp Corporation have jointly  
developed IONFUL, a “Plasmacluster Ion Generating  
System” that purifies the air in elevators. The system dis-
charges Plasmacluster Ions that inactivate airborne molds 
and  viruses. It also deactivates airborne allergens. This  
innovative Plasmacluster Ion air-purifying technology has 
been verified by the public health research organisation 
throughout the world and the system will be fitted to all 
Fujitec newly supplied elevators, thereby creating a clean 
and comfortable elevator for its users.

The Plasmacluster Ions used are made up of positive 
and negative ions from oxygen and water that naturally  
exist in the environment which makes it safe for use.  
Independently developed by Sharp Corporation, the  
IONFUL system uses a control system that responds to 
the elevator movement, ensuring a continuous flow of  
air-purifying throughout the use of the elevator. On top of 
that, it is also easy to install which makes it quickly adapt-
able to any pre-existing elevators currently being used in a 
commercial and private property. 

To test its effectiveness, the IONFUL system was put to test 
by allowing about 2,000 influenza viruses per 300 liters of 
air - the equivalent amount of air 4 people would need to 
breathe for a duration of 10 minutes. The result showed that 
the IONFUL system was effective at reducing the level of 
influenza viruses in the air by 95%.

To further assist with mitigating the COVID transmission 
risk, Fujitec also went a few steps further by exercis-
ing new safety measures into new elevators such as the  
addition of touchless buttons and antimicrobial buttons 
aswell as occupancy indicators to adhere with the safe  
elevator capacity. The Fujitec touchless button, Air Tap is  
specially designed to respond to a simple hand wave over 
the button, reducing the risk of virus spread from touching 
the floor buttons, while the antimicrobial buttons incorpo-
rate the use of antimicrobial resin which is proven to limit  
bacterial growth.

In times where the nation is entering the endemic state and 
elevators are still vastly used as part of our daily living, the 
Plasmacluster Ion Generating System will be vital at mini-
mising COVID transmission in an enclosed space like the 
elevator and Fujitec Malaysia is committed to making sure 
that every elevator equipped with IONFUL continues to run 
smoothly and safely at all times.
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Mega Air-Conditioning Services Sdn. Bhd.  is a  
company that supplies Air Conditioners and  

aftercare services to Malaysians. Established in 1990,  they 
have partnered with AEON for more than 20 years. The  
partnership started in 1999 and their very first project with 
AEON was with AEON Mall Bukit Raja in August the same 
year. Since then, Mega Air-Conditioning has expanded 
to keep up with the growing number of AEON branches 
throughout Malaysia. 

They currently supply and provide services for AEON  
Bandar Utama, AEON Mall Metro Prima, AEON Mall Bukit 
Raja, AEON Taman Equine Shopping Centre, AEON Mid  
Valley, AEON Queensbay, AEON Permas Jaya Shopping 
Centre and AEON Mall Tebrau City.  They also serve 
and supply to MaxValu Prime Section 17 Petaling Jaya,  
MaxValu Prime  Selayang Mall, MaxValu Prime Sunway Ve-
locity, MaxValu Prime The Sphere Bangsar South, as well as 
the AEON Food Processing Centre.

Their mission is to ensure that there are no breakdowns in 
any of the AEON malls serviced and to ensure AEON malls 
can operate seamlessly 365 days a year. Throughout their 
20 years of partnership, Mega Air-Conditioning Services 
has managed to stay true to their mission as they were 
able to maintain and service all of the air-conditioners in 
AEON supermarkets without disrupting business. To live 
up to their mission, Mega Air-Conditioning are careful at 
only supplying high quality air-conditioning systems and 
sending their employees for training to keep up with new 
air-conditioning technology.

When the pandemic started, Mega Air-Conditioning  
Services Sdn. Bhd. found themselves in a more important 
role as proper air ventilation and working air-conditioning 
systems became more important at minimising the spread 
of COVID-19 within all AEON and MaxValu supermarkets. 
With the added sense of responsibility to the community, 
Mega Air-Conditioning Services quickly trained their em-
ployees to work under new safety measures and come 
up with a better plan to maintain and service all AEON 
and MaxValu supermarkets without risking any of their  
employees, AEON’s employees and AEON’s customers’  
exposure to COVID. Mega Air-Conditioning Services also 
kept up to date with the daily changes in SOPs from the 
government to keep an essential business like AEON and 
MaxValu operational.

While they were lucky that the pandemic did not affect their 
business negatively, there are still a lot of steps that had to 
be taken by Mega Air-Conditioning Services to ensure their 
air conditioners are well-maintained and the safety of their 
employees during servicing and maintenance are looked 
after.

Following the SOPs provided by the government, Mega 
Air-Conditioning Services spared no resources at  
providing safety gears like masks and sanitisers for their  
employees who have to be on site servicing and maintaining  
air-conditioning at various AEON and MaxValu’s locations. 
They also work closely with AEON to come up with better 
servicing plans under a strict working condition.

With the nation slowly moving towards an endemic stage, 
Mega Air-Conditioning vows to continue to work closely 
with AEON to provide seamless service that will ensure a 
safe and comfortable shopping experience for all AEON 
and MaxValu’s customers. 

Retail Solutions Sdn. Bhd. was incorporated in 2009 
and our aim was to offer industrial and commercial 

refrigeration solutions as well as repair services to busi-
nesses across Malaysia. With over 10 years of experience 
in industrial and commercial refrigeration technology de-
sign and installation, Retail Solutions offers a wide range of 
commercial refrigeration design and installation of refriger-
ation systems for retailers, hypermarkets, cold room, food 
distribution, food processing, warehouse facilities, and  
every other industrial needs there is.
 
Apart from doing designs and installations, we also do 
testing and after-sales services of refrigeration systems. 
We also provide refrigeration spare parts, re-conditioning,  
research, and customization. Besides refrigeration, we also 
work with display showcases and central monitoring sys-
tems.
 
To be the best, we make sure our employees are always 
performing at their peak level. Our experienced and  
qualified technicians tackle any kind of refrigeration re-
pairs and we assure quality workmanship and fast repairs. 
We also offer 24 / 7 support to local retailers so that they 
can have a peace of mind when running their business day 
or night.
 
Retail Solutions has been supplying to most of AEON  
hypermarkets for almost 12 years. Since our first collabora-
tion, we have been serving AEON hypermarkets to keep the 
freshness of the food longer.  It is important to AEON that all 
their frozen food are being kept at specific temperatures to 
avoid contamination and we are proud to be able to cater 
to their needs. For almost 12 years, Retail Solutions have 
been operating smoothly with AEON by our side.

However, when the pandemic came into the picture, we 
had to adjust the way we were doing business to adhere to 
the strict regulations given by the government. We also had 
to adjust the way we operate as we had the responsibilities 
to keep our  employees safe from COVID-19.
 
To allow our business to remain operational throughout the 
pandemic, we had implemented safety measures for all our 
employers, especially our technicians who might have to 
visit sites to do repairs and installation. Until today, all of 
our employees are regularly tested for COVID-19 prior to 
attending all  sites for repairs and installation work. We are 
proud to say that with the precautions we had in place, we 
have managed to keep our employees safe.
 
In terms of business, the only difficulty we had was not 
having new projects with other hypermarkets as business-
es were kept to a minimum and other businesses who 
are not considered essential had to remain shut. Because 
of that, we had to give discounts to attract new projects 
and while it was quite challenging, it allowed us to stay  
operational. Now with the nation gaining its momentum and  
moving slowly towards normalcy,  we are looking forward to  
coming out stronger.
 
We are grateful to our customers, especially AEON for  
continuously supporting us during these hard times.  We 
hope to continue assisting AEON with their business in 
many years to come and we look forward to seeing more  
customers enjoying their safe shopping adventures in all  
AEON hypermarkets and supermarkets nationwide.

In conversation with Henrick Choo, Chief Executive  Officer, NTT Ltd. - Malaysia

At NTT we believe that digital champions of the future first 
begin as change-ready organisations hence why work-
ing alongside AEON – an organisation with an inherent 
mindset and hunger to remain agile in an increasingly  
digital and disruptive world was a fitting partnership for us. 
 Luckily for us, AEON placed their trust in a technology  
partner like NTT Ltd. with a proven track record of delivering 
transformative digital solutions which are optimised for cost  
effectiveness.

Our aim was to help AEON embrace digital capacity in 
transforming their traditional WAN network to one which is 
software-defined. We approached this challenge with the 
ease of comprehension and use in mind. 

We deployed a robust Secure SD-WAN network to simplify 
the management of network segmentation across AEON’s 
182 retail outlets nationwide. Our complete solutions suite 
included fully managed services with a customer portal 
for ticketing, application reporting and analytics. It also  
supports full firewall features and with bandwidth  
lexibility that caters for utility-based growth. Following these 
features, AEON will be able to support future digitisation  
initiatives and connectivity to Cloud directly from  
branches. 

Through this transformation, AEON successfully  
optimised their cost, improved overall performance as well as  
enhanced both internal user and customer experience. 
The results enabled AEON to make informed, data-driven  
business decisions which will help them adapt quicker 
to market demands and be head and shoulders ahead of 
competitors.

Also, noteworthy in terms of value-added services, we  
supported AEON by providing cybersecurity advisory  
services to develop their security strategies and roadmaps, 
aligned to their digital transformation initiative. This is done 
through NTT’s Managed Security Services.  

Our work with AEON is a fitting example of the  
utility of digitalisation in fundamentally changing how an  
everyday business operates and delivers value to customers.  
Integrating data-driven insights further helps businesses 
ignite growth and identify niche opportunities in even the 
most saturated of markets. 

This is all in a day’s work for us here at NTT Ltd., a lead-
ing, global technology services company. We aim to  
nable a connected future while continuously finding ways to  
harness technology for the better. 

Our portfolio of advanced information and communications 
technology (ICT) infrastructure services is backed by one 
of the most extensive IT operations in the world.  We de-
sign, build, and operate some of the most advanced ICT  
facilities available worldwide. NTT’s state-of-the-art  
infrastructure backbone combines premiere global data 
centres, a high-capacity, low latency tier-1 IP backbone and 
24-7 global operations support.

We seek to help our clients realize their digital vision 
while leveraging on our network of digital capacities and  
full-stack technology services which are delivered via 
our integrated services platform. Our team of expert  
consultants are always ready to provide you with access to  
world-class ICT architects, engineers, and operations  
personnel. From enhancing the end-user experience to 
revolutionising an enterprise’s cloud strategy and even 
strengthening cybersecurity capabilities – nothing is too 
out of reach for us.

With NTT Ltd., you can truly go the distance.

AEON Broadsheet - Suppliers and Partners Conference 2022 FA 260522.indd   21AEON Broadsheet - Suppliers and Partners Conference 2022 FA 260522.indd   21 26/05/2022   8:35 PM26/05/2022   8:35 PM



22

HONOURING THE TOP 1000 LEADING PARTNERS OF AEON

KMT Group was established in Malaysia in 1994 
by a Korean Founder and Group Chairman, Datuk  

Matthew Lee. The Company started as a trading compa-
ny and expanded a few years later to become a distributor 
and wholesaler of fast-moving consumer goods (FMCG), 
importing food and beverage products from South Korea 
to Malaysia. Today, KMT Group has the greatest platform 
in distributing Korean food and beverages. Its extensive  
distribution networks in Peninsular and East Malaysia 
cover high-traffic outlets (HTO) such as supermarkets,  
hypermarkets, convenience stores, health and person-
al care chain stores and general retail traders with the  
complete range of product lines from Korea. Our brand 
portfolio includes instant noodles, seaweeds, kimchi,  
seasonings and sauces, liquors, alcoholic drinks,  
beverages, confectionery and snacks, as well as chilled 
and frozen products.

In our 27 years in Malaysia, KMT Group has indeed 
etched our mark and we are well-known as the pioneer in  
promoting International Trade between Korea and  
Malaysia. To date, we are grateful for being able to sustain 
our dominant position in the Malaysian food and beverage 
industry and determined to maintain the excellence and  
superiority of our top-quality Korean products and  
ervices. We continue to evolve with new insights and knowl-
edge, to build even stronger and more sustainable brands.

One of the top and fastest-growing brands in KMT is  
Jongga. Being Koreans’ favourite Kimchi brand of all time, 
Jongga has been elevating the legacy and culture of Kimchi 
since 1987. It is the No.1 Kimchi Brand, exporting kimchi to 
more than 60 countries around the world.

In Korean tradition, recipes are passed down from  
generation to generation, and this strong tradition is called 
“JONGGA”. Jongga symbolises the deep tradition of Korean 
Food, bringing the delight of Korean Food to everyone in 
the world. It is no surprise that Jongga Kimchi has captured 
the hearts of many, as this superfood not only contains  
probiotics for better gut health, but also tastes delicious 
and completes just any meal. 

Another newly launched brand by KMT worth  
mentioning is Wooyang. Wooyang is quickly gaining  
popularity in the market due to its unique product and 
strong company background. Among the strengths of 
Wooyang is its wide experience in collaborating with  
major food companies. To meet fast-moving consum-
er needs, Wooyang has developed various customised  
products with major companies such as SPC, CJ  
Cheiljedang, Pulmuone, Starbucks Korea, and so on.

With these rich experiences, Wooyang has improved its 
R&D capability to develop products based on customer  
demand. Wooyang established a joint company in Qingdao, 
China to introduce Korean-style corn dogs to the Chinese 
market. They have exported frozen corn dogs to Japan as 
Korean-style corn dogs are getting popular in Japan.

Other than that, Wooyang has exported processed  
Korean fruit products to Asian countries such as pear  
puree to Japan and IQF strawberry to Vietnam. By collabo-
rating with Lotte Mart, convenient vegetable porridge was 
exported to the US as well.

Focus Point was first known as Focus Vision Care Cen-
tre when it opened its first store- which was just a 

counter in a shopping centre in Muar, Johor in 1989. Their 
mission was to serve consumers with the best vision care 
and eyewear whilst upholding the highest standards in  
reliability, quality and professionalism. They first started 
out as a small counter and now had grown to become the  
region’s leading brand.In 1993, Focus Point Vision Care 
Group Sdn. Bhd. established its  head office in Batu Pahat, 
Johor where its role was to provide support in management 
and operation as  there was a growing number of retail 
branches. 

From 1994 to 1996, the brand opened up more than 10 stores 
in Johor Bahru and formed its first management team. 
With hard work alongside integrity, the region’s leading  
eyewear brand paved its way through Malaysia’s capital, 
Kuala Lumpur and opened its first store outside of Johor 
Bahru in Endah Parade, Sri Petaling. In 1998, Focus Point 
partnered with BonusLink for a Customer Loyalty Program 
where it offers privileges to BonusLink card members. 

In 1999, a monumental moment for the brand came 
when it launched its First Optical City Flagship Store in 
Mid Valley that set a record as Asia’s Biggest One-Stop  
Optical Center stated in Malaysia Book of Records. Due to 
the growth of opportunities, the brand decided to relocate its  
headquarters to Petaling Jaya in 2000. They had also  
ventured into a deeper business segment which were  
Laser and Cataract Surgery. 

Apart from that, holding on to their mission, they also  
elevated their services by offering Mobile Optical Service 
(MOS) using a 16-feet long vehicle equipped with optical 
equipment. The function of the MOS was to visit welfare 
organisations, schools, senior citizen  and orphanages to 
offer complimentary  eye checkups. 

In the following years, Focus Point continued to expand 
its business  and introduced an Easy Payment Scheme in 
2002, launched a Franchise Program in 2003, developed 
new brands such as Opulence and Solariz, and opened 
its 100th outlet at Pavilion KL in 2008. In 2010, Focus Point 
was the only optical retail chain to be listed in Bursa  
Malaysia and currently they have more than 180 outlets 
nationwide and over 230 Eye Care Professionals well 
equipped to serve customers. 

The brand opened its first franchise outlet in 2011 outside 
of Malaysia in Brunei Times Square. While maintaining its 
brand vision and mission, the Company has taken an op-
portunity to venture into F&B sector. They opened their 
first F&B brand, Komugi which is a Japanese themed bak-
ery store. 

Focus Point continues to sustain its brand and develop 
new concept stores like Whoosh, Eyefont and i-Focus as 
well as fraternize its business programs to continue to  
become Malaysia’s leading optical brand that embraces a 
knowledge-based economy. They believe in adding value 
to the brand which helped them become the first optical 
brand to undertake eCommerce to build an online to offline 
shopping experience for consumers. 

BUMIFOCUS SERVICES (M) Sdn. Bhd. (BFSSB) was  
incorporated in 2012 and promotes the supply of Liquefied  
Petroleum Gas (LPG) to commercial complexes, food 
courts, restaurants, hotels etc. More to that, BFSSB has  
expanded its services to handle the monthly billings directly 
with the end-users and to carry out the periodical maintenance  
service. BFSSB has always provided the most cost effective 
Value Engineering Solution and Total Customer services 
to its valuable clients. With the wealth of knowledge and 
experience gained over these years, with well trained and 
highly motivated competent professionals, as well as good 
track record, financial strength and sound management, 
BFSSB is well positioned to scale even greater heights in 
near future. 

As an LPG supplier, we also set up, supply and operate LPG 
centralised gas as a RETAIL PROXY through a pipe reticu-
lation system for major shopping centres in Kuala Lumpur 
and Melaka, Malaysia. The LPG centralised pipe reticulation 
system supplies piped in gas to all restaurants and food & 
beverage outlets in the Food Court of the major shopping 
centres. We will take metre readings and billed the food 
outlets for the actual usage of LPG either on a fortnightly or 
monthly basis. As part of our LPG retail proxy, we operate 
the LPG centralised pipe reticulation system, including the 
maintenance LPG storage system in accordance with the 
requirements of the Gas Supply Act (amendment) 2016 of 
Malaysia and Malaysian Standard.

BFSSB strives in building lasting and mutually beneficial 
relationships with our customers. We know our customer’s 
needs and goals before any work begins. The relationship 
approach has been the key to our continued growth. At 
BFSSB, we aim to deliver premium quality services with 
support from our technical expertise, and worry free on the 
gas supply, in order for our customer’s to get an advantage 
in today’s competitive market.

T&L Synergy Engineering Sdn. Bhd. was founded in 
2011 in Johor Bahru. It is a company involved in the  

maintenance of pumping stations, sewerage treatment 
plant and manholes, sewer line, grease traps etc. We  
offer a comprehensive range of sales and services for  
pumping, mixing, aerating, screening equipment, valves and  
other ancillary items such as electrical control and industry 
products.

Our founder and Managing Director, Teo Bong Soeg has 
over 42 years of experience in the industry and has been 
providing guidance and leadership to the 22 staff from the 
administration office to the maintenance supervisors and 
workers working on-site. Our company is registered with 
Suruhanjaya Perkhidmatan Air Negara and CIDB. We are 
also sales representatives to FLYGT submersible pumps 
from Sweden and TSURUMI pumps from Japan.

Commercial sewage treatment is the process of  
emoving pollutants from wastewater produced by  
commercial properties. All wastewater ends up back in 
the environment but before it does it needs to undergo 
treatment to reduce harmful effects on the environment.  
Commercial properties include shopping malls, schools, 
hotels, office blocks and other premises used by larger 
groups of people. As a result of this, more wastewater is 
produced so it is important that the sewage treatment is 
effective.

Currently, our clients range from hotels, commercial  
centres to private buildings. For AEON, we have been provid-
ing the maintenance of sewage treatment plant at 6 AEON  
in Johor (2 AEON Shopping Centres and 4 AEON Malls)  
AEON Permas Jaya Shopping Centre, AEON Taman  
Universiti Shopping Centre, AEON Mall Tebrau City, 
AEON Mall Bukit Indah, AEON Mall Bandar Dato Onn and  
AEON Mall Kulaijaya.

No doubt, the pandemic has been a challenge for every-
one. The service we provide continues with SOPs in place 
to protect our employees whilst ensuring the customers  
expectations are met. Let us together keep the environment 
clean and free of water pollution. 
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At TGV, it is not just about movies but a total entertain-
ment experience. Since 1995, TGV has welcomed mil-

lions of guests through its doors offering the widest range 
of cinematic experiences in Malaysia. From pioneering 
Beanie Halls in 2017 through to being IMAX’s primary part-
ner in Malaysia, TGV continually strives to be Malaysia’s 
leading location-based entertainment company. 

  Beyond the screen, we are widely renowned for its 
mouth-watering popcorn which has been dubbed  
#PopKing upon being voted Malaysia’s favourite  
cinema popcorn in 2020, and the company is also home 
to the country’s leading cinema loyalty program ‘TGV  
MovieClub’ with over 1.8 million members. Whether you need 
family fun, a great night out, a luxurious experience or an  
immersive cinematic adventure - you can have it all at TGV  
Cinemas.

We appreciate the support of our loyal customers over the 
years, who have helped us grow into a household name 
with 38 multiplexes and 301 screens across Malaysia,  
located in major shopping centres in Kuala Lumpur,  
elangor, Negeri Sembilan, Perak, Penang, Johor, Terengga-
nu and Sarawak. The COVID-19 pandemic has had a major 
impact on cinemas. TGV Cinemas has been forced to close 
for more than a year since March 2020, with losses of more 
than RM600 million and 90% of revenue year-on-year. 
The livelihoods of more than 20,000 Malaysians in the film 
and cinema workforce were on the line, as cinemas were 
closed with no alternative source of income or financial or  
monetary support from the Government. Sadly, the prolonged 
closures last year saw the exit of the country’s third-larg-
est exhibitor from the industry and in totality, over 25% of  
cinema screens all over Malaysia have been permanently 
shuttered.

TGV Cinemas took many steps and initiatives to over-
come the challenges faced during the pandemic. Just like  
other cinemas, TGV has been selling merchandise, gift 
cards, movie vouchers through our own eShop (www.tgv.
com.my/eshop) to provide convenience for our customers 
to purchase ahead and enjoy valuable savings now that we 
have reopened. Cinema lovers can also find our products 
available on e-commerce platforms such as Shopee, and at 
pop-up stands in malls. We are also operating food delivery 
services via GrabFood and foodpanda to ensure we can 
still satisfy cinematic cravings even when the doors to our 
cinemas are closed.

Aside from the above that became cinemas’ only sourc-
es of revenue during closures, we also turned to our 
valued partners like AEON to explore ways to weather 
through these tough times. As cinemas are often the first  
businesses to close and the last to reopen, we will have to  

constantly innovate ourselves and adapt to the  
ever-changing landscape for cinemas, so do follow us and 
stay tuned to our social media @TGVCinemas (FB/IG/Twit-
ter) as we share more interesting ventures with you.

For now, we are focusing on building back the confidence 
in our guests to visit the cinemas safely to enjoy the magic 
of movies. We track our guests’ experiences via detailed 
surveys to ensure a safe return to the cinemas with peace 
of mind and look forward to improving where we can. Ulti-
mately, we believe cinemas remain a strong cultural pillar 
for Malaysians who will return to enjoy local and foreign 
production movies being played the way they were meant 
to be, on the BiG SCREEN.

OSIM is a customer-centric brand that focuses on  
enhancing the customer’s well-being and helping our 

customers to feel great (on the inside) and look good (on 
the outside). The name OSIM originated from the name of 
our founder Mr. Ron Sim, with the “O” symbolising the globe.
The company began its journey as R.SIM Trading Pte. Ltd. 
in 1980. The enterprising Ron Sim opened his first shop 
at the age of 20 in Singapore, and many more followed in 
a short time. Today, OSIM operates a wide point-of-sales  
network with over 435 outlets in over 89 cities in more than 
20 countries and territories, spread out over the world in 
Asia, Oceania, Middle East, Europe and North America.  

At OSIM, it is all about the experience of total well-being 
and living an inspiring life. At each and every customer 
touch point, we strive to communicate our values through 
our products, our outlets, our brand image, our service  
excellence and in-depth knowledge of holistic health.

We pride ourselves on providing the best in Healthy Life-
style Products. In order to offer the best products, we need 
to understand our customers’ ever-changing lifestyle. 
Moreover, in keeping up with the latest developments, we 
have built a digital presence to ensure our customers can 
enjoy wireless convenience and mobility at the touch of a 
few buttons.

At OSIM, we help our customers to discover a better  
quality of life through products grouped into four  
categories - Relax and Relieve, Tone and Shape, Clean and 
Purify, and lastly Check and Measure. Each category carries 
the fundamental theme of well-being, lifestyle and positive  
attitude. Together, they reflect OSIM’s holistic and  
integrated approach to a healthy lifestyle.

Under the Relax and Relieve category, we help customers 
to feel great from head to toe by relieving stress, aches 

and pains effectively at their own convenience. Our mas-
sage chairs and sofas, lower body massagers, upper body  
massagers and portable massagers are already well-known 
in the market.  Meanwhile, under the Tone and Shape  
category, we help customers to look great effortlessly by 
efficiently burning calories and reducing body fat through 
innovative products designed to make exercising fun and 
convenient. For the third category, Clean and Purify, we  
offer peace of mind daily with health monitoring that is  
reliable, accurate and easy. 

For the last category, Check and Measure, we encourage 
customers to be healthy naturally by effectively combat-
ing impurities, allergens and bacteria. We have a range of 
air purifiers, humidifiers, and water purifiers to cater to our 
customers’ needs.

Over the years, OSIM has been conferred numerous brand 
awards, product design awards and overseas business 
awards, which is a testament to our cutting-edge inno-
vation and leadership role in the industry. OSIM is very 

pleased to win many Red Dot Design Awards - for the  
uScale BF in 2007, for the uSpace in 2008, for the uVenus 
in 2011, for the uPamper 2 in 2016, and for the uDream in 
2021. We look forward to bringing more innovations into the  
market in the future. Ever since 2005, OSIM has been proud 
to be with AEON as a business partner for 16 years. We 
have centralised our distribution to all our OSIM outlets in 
AEON malls throughout Malaysia.

During the pandemic, the retail sector has been  
significantly affected, but we all try our best to strive to 
sustain the business. It is actually advantageous for  
health-based products because consumers have  
become much more health-conscious during this time. 
They have realised the importance of living a healthy and  
wholesome life. OSIM anticipates the future with optimism and  
confidence. We aspire to become the No.1 wellness brand 
in the world. The journey ahead remains purposeful, and 
OSIM will always put the customer as the top priority and 
inspire better and healthier lives. 
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THANK YOU ALL  
AEON1000 COMPANIES

A & W (MALAYSIA) SDN. BHD.
A CLOUET & CO. (KL) SDN. BHD.
A-LOOK EYEWEAR SDN. BHD.
A.D. TRENDS SDN. BHD.
ABBOTT LABORATORIES (M) SDN. BHD.
ABC FOOTWEAR SDN. BHD.
ACE DISTRIBUTORS SDN. BHD.
ACHIEVE ENTERPRISE
ACMETEO
ACTIVE ACOUSTIC ENGINEERING SDN. BHD.
ACTIVE FIT SDN. BHD.
AD ACCESSORIES SDN. BHD.
ADABI CONSUMER INDUSTRIES HTO SDN. BHD.
ADINDA VENTURES
ADONIS BEAUTY CONSULTANTS S/B
ADVANCE NATURE MARKETING SDN. BHD.
AE FOODS (M) SDN. BHD.
AEON DELIGHT (M) SDN. BHD.
AEON FANTASY (M) SDN. BHD.
AEON TOPVALU MALAYSIA SDN. BHD.
AFFLUENT LIFESTYLE SDN. BHD.
AFY HANIFF BENA & BEKAL
AIK CHEONG COFFEE ROASTER SDN. BHD.
AIN FOOD DELIGHT RESOURCE
AIREFRESH INDUSTRIES (M) SDN. BHD.
AIVORIA GROUP SDN. BHD.
AJINOMOTO (MALAYSIA) BERHAD
AKITEK AKIPRIMA SDN. BHD.
AL-IKHSAN SPORTS SDN. BHD.
AL-MESWAK MU’MIN SDN. BHD.
ALAM REKA BINA SDN. BHD.
ALBERT WINES & SPIRITS (M) SDN. BHD.
ALCON LABORATORIES (MALAYSIA) SDN. BHD.
ALJ INDUSTRIES (M) SDN. BHD.
ALLIANCE COSMETICS SDN. BHD.
ALLIED FIRE SERVICE SDN. BHD.
ALPINE EAGLE SDN. BHD.
ALZAS EDAR SDN. BHD.
AMANO MALAYSIA SDN. BHD.
AMAZING GRACE RESOURCES
AMEEN PRODUCTS SDN. BHD.
AMOREPACIFIC MALAYSIA SDN. BHD.
ANIS CAFE ENTERPRISE

ANITA MARKETING SDN. BHD.
ANTARA MARKETING SDN. BHD.
ANTARES ENTERPRISE
AP COSMETICS CORPORATION SDN. BHD.
APEX PHARMACY MARKETING SDN. BHD.
APPLEMINTS APPARELS SDN. BHD.
APPLEMINTS APPARELS SDN. BHD.
APT PROFESSIONAL TEAM SDN. BHD.
AQINA POULTRY SDN BHD
ARB WORLDWIDE CORPORATION SDN. BHD.
ARIES BIRU ENTERPRISE
ARTY FOODS SDN. BHD.
ASIA BRAND SDN. BHD
ASIA FOOD & BEVERAGE SDN. BHD.
ASIA HEALTHCARE SDN. BHD.
ASIAEURO WINES & SPIRITS SDN. BHD.
ASTERSPRING INTERNATIONAL SDN. BHD.
ATELIER TANG SDN. BHD.
ATLANTIC HITZ SDN. BHD.
ATS WORLDWIDE SDN. BHD.
ATT GLOBAL SDN. BHD.
AUDREY SDN. BHD.
AURIC MARKETING SDN. BHD.
AXIATA DIGITAL
B.U.M. MARKETING (M) SDN. BHD.
BABA PRODUCTS (M) SDN. BHD.
BACCHUS WINES (M) SDN. BHD.
BALLUN DISTRIBUTION (M) SDN. BHD.
BARKATH STORES (KL) SDN. BHD.
BATA (MALAYSIA) SDN. BHD.
BATA MARKETING SDN. BHD.
BEE SAME TRADING SDN. BHD.
BERJAYA FOOD TRADING SDN. BHD.
BERJAYA ROASTERS (M) SDN. BHD.
BERJAYA STARBUCKS COFFEE COMPANY SB
BERYL’S MARKETING SDN. BHD.
BEST DENKI MALAYSIA SDN. BHD.
BESTARI SALES & MARKETING SDN. BHD.
BGS TRADING SDN. BHD.
BIG APPLE INTERASIA SDN. BHD.
BILLION HO SDN. BHD.
BINTANG EMAS UTAMA SDN. BHD.
BIO SOFT SDN. BHD.

BOAT NOODLE SDN. BHD.
BODY FASHION (M) SDN. BHD.
BONCAFE (M) SDN. BHD.
BONDAQUE ENTERPRISE
BRAND DYNAMICS SDN. BHD.
BRANDED PLATFORM SDN. BHD.
BUBBLES O2 SDN. BHD.
BUMI HIJAU FOOD INDUSTRIES SDN. BHD.
BWY HOLDINGS SDN. BHD.
C & C TWO MARKETING SDN. BHD.
C & J CLARK ( M ) SDN. BHD.
C-FOOD PORTIONS SDN. BHD.
CADBURY CONFECTIONERY SALES (M) SDN. BHD.
CALDBECK MACGREGOR (M) SDN. BHD.
CALTON DISTRIBUTOR SDN. BHD.
CAMEL ACTIVE (M) SDN. BHD.
CAMPBELL SOUP SOUTHEAST ASIA SDN. BHD.
CANGGIH MENAWAN ENTERPRISE
CARING PHARMACY SDN. BHD.
CASON GROUP SDN BHD
CAVE & CELLAR SDN. BHD.
CB FRANCHISING SDN. BHD.
CENTRAL SUGARS REFINERY SDN. BHD.
CG COMPUTERS SDN. BHD.
CH NG ARCHITECT
CHARACTER NETWORK SDN. BHD.
CHEETAH CORPORATION (M) SDN. BHD.
CHEK HUP SDN. BHD.
CHEONG FATT FOOD SDN. BHD.
CHEONG KIM CHUAN TRADING SDN. BHD.
CHIA LEE RENOVATION SDN. BHD.
CHIAN YIH SDN. BHD.
CHOON ENG (SARAWAK) SDN. BHD.
CHOON HUA TRADING CORPORATION SDN. BHD.
CHOW TAI FOOK JEWELLERY MALAYSIA SDN. BHD.
CHRISNA JENIO SDN. BHD.
CHRISTY NG SDN. BHD.
CHUAN SIN SDN. BHD.
CHUN WEE SEAFOOD COLD STORAGE
CITY CHAIN (M) SDN. BHD.
CITY MART SDN. BHD.
CITYCHEMO MANUFACTURING SDN. BHD.
CK DISTRIBUTORS SDN. BHD.

Customisation Capabilities
Our solutions are easily customisable, allowing us to  
cater to some of the most demanding operational require-
ments of our clients. We enhanced our core solutions to the  
procurement policies and practices of our clients spanning 
different formats, pricing and quantities. 

We analysed and implemented extensive business pro-
cess rules and policies on the cloud-based platform,  
ensuring robust and seamless capabilities across the en-
tire transaction process. These are compatible with almost 
all day-to-day functions to support diverse business needs. 

High-Performance Results
Our AX B2B Retail portal is used by more than 5,000  
registered suppliers. Today, their automated process-
es and transactions take place on our high-speed cloud-
based seamless system supported by our multi-location  
technology infrastructure.

Immediately upon onboarding of our clients, our automat-
ed solutions achieved the following: 

 Ŋ Eliminated up to 99% of processing errors that are 
common to manual processing. This is on par with  
industry-leading performance of 1% unmatched  
invoice rate.
 Ŋ Achieved more than 80% reduction in transac-
tion processing and verification time. 30-minute  

Radiant Globaltech Berhad is a leading total solutions 
provider of Retail and Industrial Technology Solutions 

in Southeast Asia. Our latest digitalisation solutions help 
retailers, enterprises, small and medium businesses, and 
e-commerce operations achieve reliability, efficiency, and 
cost optimisation. Our robust offerings cater to diverse 
industries including retail, fast-moving consumer goods, 
food and beverage, logistics and post, industrial, and man-
ufacturing.

Digitalising Malaysia’s Convenience Chain Store 
Industry

Our clients sought to digitalise various functions  
including sales, inventory management, deliveries and  
receiving, purchase and payment processing, and reporting. 
The goal was to reduce total processing time and reliance on  
manual processes and error rates, as well as enhance  
cashflow planning efficiency and optimise costs. 

Technology Solutions 

Our teams equipped all stores nationwide with Android  
mobile terminals to capture real-time data. Stores were also 
connected to our retail management applications (E-Pur-
chase Order, E-Delivery Order, E-Receiving, E-Invoice,  
E-Inventory, E-Reporting) to automate all manual process-
es. E-modules and functions were accessible through our 
AX B2B Retail cloud-based enterprise resource platform.

We conducted extensive training to both retailers and 
their consignment suppliers nationwide, to ensure smooth  
on-boarding onto the AX B2B Retail platform. All  
transactions are supported by seamless high-speed  
transactions with data redundancy and reliability across 
urban and rural settings.

processes under the conventional method are now  
executed within 5 minutes digitally.
 Ŋ Enjoyed 30% savings on average in administra-
tion costs for processing and authentication. Our  
clients freed up valuable human resource to focus on  
primary operations.

Our clients were satisfied with the improvements across 
their entire operations nationwide. The adoption of  
latest technologies reduced operating costs, improved  
efficiency, and enabled seamless integration to smoothen 
 their digitalisation journey.     
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CKON DEFECTENANCE SDN. BHD.
CKT MARKETING SDN. BHD.
CL MURNI SDN. BHD.
CLARINS SDN. BHD.
CLASSIC FINE FOODS SDN. BHD.
CLD COMMERCIAL SDN. BHD.
CNC VOGUE SDN. BHD.
COCA-COLA REFRESHMENTS MALAYSIA SDN. BHD.
COCOKINS TRADINGS
COLGATE PALMOLIVE MARKETING SDN. BHD.
COMMERCIAL MARKETERS AND DISTRIBUTORS SB
COOLCARE (M) SDN. BHD.
COSMO RESTAURANTS SDN. BHD.
COTTON ON (MALAYSIA) SDN. BHD.
COTY INT MALAYSIA SDN. BHD.
COZY SPORT SDN. BHD.
CP DAIRY PRODUCTS SDN. BHD.
CR BOUTIQUE SDN. BHD.
CRANE CENTRAL SDN. BHD.
CRAVINGS OF LIFE
CRF MARKETING SDN. BHD.
CRL MARKETING SDN. BHD.
CRYSTAL UNIQUE RESOURCE
CS RETAIL SDN. BHD.
CSH BAKERY &CONFECTIONERY SDN. BHD.
CSH DISTRIBUTION SDN. BHD.
CSS FOOD & BEVERAGES SDN. BHD.
CWEST CORPORATION SDN. BHD.
CXT GROUP SDN. BHD.
D FLOWERS CAKE
D SWIM ACADEMY SDN. BHD.
DADE FOOD TRADING SDN. BHD.
DAGANG MEWAH SDN. BHD.
DAILY BAKERY SDN. BHD.
DAISHENG (M) S/B
DAISHO FOOD (M) SDN. BHD.
DAMANSARA DIESEL SERVICE SDN. BHD.
DANONE DUMEX (MALAYSIA) SDN. BHD.
DANONE SPECIALIZED NUTRITION (M) SDN. BHD.
DARA TRADING SDN. BHD.
DEE SENG FASHION TRADING SDN. BHD.
DELIMA OIL PRODUCTS SDN. BHD.
DESA SOUTHERN AGENCY SDN. BHD.
DESALEEN GARMENT TRADING SDN. BHD.
DIAMOND GEMINI SERVICES SDN. BHD.
DIAMOND POINT SDN BHD
DIAN PROSPER RESOURCES
DIDACHI COLLECTION SDN. BHD.
DIGI TELECOMMUNICATIONS SDN. BHD.
DINDINGS POULTRY PROCESSING SDN BHD
DISPOSABLE SOFT GOODS (M) SDN. BHD.
DK DZI TEBRAU ENTERPRISE (002913722-V)
DORRA SLIMMING SDN. BHD.
DOVER ELEVATORS (MALAYSIA) SDN. BHD.
DUNLOPILLO (MALAYSIA) SDN. BHD.
DUOPHARMA CONSUMER HEALTHCARE SDN. BHD.
DYDO MAMEE DISTRIBUTION SDN. BHD.
DYNASUN SDN. BHD.
EAGLE CHEMITECH RESOURCE SDN. BHD.
EARTH LIVING SDN. BHD.
EAST ASIAN TRADERS SDN. BHD.
EASTERN FOREVER SDN. BHD.
EASTREET TRADER CORPORATION SDN. BHD.
EAT2LIVE SDN. BHD.
ECO-SHOP MARKETING SDN. BHD.
EDARAN KOMACHI SDN. BHD.
EDIBLE SPECIALITIES SDN. BHD.
EDSAM TRADING SDN. BHD.
EE SYN CORPORATION SDN. BHD.
EGGETTE LAB ENTERPRISE SDN. BHD.
EHS FOOD INDUSTRIES SDN. BHD.
EITA ELEVATOR (M) SDN. BHD.
ELIANTO SDN. BHD.
ELITE BEAUTY ASIA (MALAYSIA) SDN. BHD.
ELITE VOGUE SDN. BHD. (1238747-M)
ELITETRAX MARKETING SDN BHD
ELTEAN INCORPORATED SDN. BHD.
EMBUN ELIT SDN. BHD.
EMPIRE SUSHI GROUP SDN. BHD.
EN COMPASS SDN. BHD.
ENERGIZER MALAYSIA SDN. BHD.
ENG HENG MARKETING SDN. BHD.
ENG LEE SENG MARKETING HOLDINGS(M) S/B
ENG SHENG SDN. BHD.
ENVICO ENTERPRISES SDN. BHD.
ERENA STAR TRADING
ESPD GARMENT CORPORATION SDN. BHD.
ESTEE LAUDER MALAYSIA SDN. BHD.
ETERNAL HARVEST MARKETING SDN. BHD.
ETIKA FRESH MILK SDN. BHD.
ETIKA SDN. BHD.

EU YAN SANG (1959) SDN. BHD.
EUFATT SDN. BHD.
EURO-ATLANTIC GROUP SDN BHD 
EURO-ATLANTIC SDN. BHD
EXCLUSIVE PROMO
EXHAUST GARMENT SDN. BHD.
EXPERT FIRE ENGINEERING SDN. BHD.
EYESIGHT OPTIC SDN. BHD.
F J BENJAMIN (M) SDN. BHD.
F.O.S APPAREL GROUP SDN. BHD.
F&N BEVERAGES MARKETING SDN BHD
F&N CREAMERIES (M) SDN. BHD.
FACTORY RETAIL SDN. BHD. (374213-K)
FALCON THERMAL SDN. BHD.
FAMA CORPORATION SDN. BHD.
FAMILY CEREAL SDN. BHD.
FAMOSA WATCH SDN. BHD.
FANA COUTURE SDN. BHD.
FARCENT MALAYSIA SDN. BHD.
FARM FRESH MILK SDN. BHD.
FARM’S BEST FOOD INDUSTRIES SDN. BHD.
FFM MARKETING SDN. BHD.
FIRE FIGHTER INDUSTRY SDN. BHD.
FIRST FOOD DISTRIBUTION (M) SDN. BHD.
FITNESS CONCEPT SPECIALIST CHAIN SDN.BHD
FLAVORISTA (M) SDN. BHD.
FNA MARKETING (M) SDN. BHD.
FONTERRA BRANDS (M) SDN BHD
FOOD EXCELLENCE SPECIALIST SDN. BHD.
FOSSIL TIME MALAYSIA SDN. BHD.
FRANCESTLE SALES & SUPPLIES (M) SDN. BHD.
FREEMEN ENTERPRISE
FRESH N NATURAL FOODS (M) SDN. BHD.
FRESHIE (M) SDN. BHD.
FRIZZ STATION SDN. BHD.
FUCHSIA ACE SDN. BHD.
FUI WAH ENTERPRISE SDN. BHD.
FUJI BAKERY SUPPLIER (M) SDN. BHD.
FUKUSHIMA INTERNATIONAL MALAYSIA
G & A RETAILS (M) SDN. BHD.
G.O.E. SDN. BHD.
G.S.T. MARKETING CORPORATION SDN. BHD.
GAN TECK KAR FOODS SDN. BHD.
GARDENIA BAKERIES (K.L) SDN. BHD.
GARMACO MARKETING (M) SDN. BHD.
GAYA MAJU ENGINEERING SDN. BHD.
GB GLOBAL (MALAYSIA) SDN. BHD.
GBA CORPORATION SDN. BHD.
GENERATION TWO THOUSAND APPAREL SDN. BHD.
GENTLE SUPREME SDN. BHD.
GERBANG ALAF RESTAURANTS SDN. BHD.
GETTYIMAGES
GIANT CAN FOOD TRADING SDN. BHD.
GINTELL (M) SDN. BHD.
GIORDANO (M) SDN. BHD.
GLAMPICK SDN. BHD.
GLAXOSMITHKLINE CONSUMER HEALTHCARE S/B
GLITTER GALAXY SDN. BHD. 
GLOBAL PACIFIC VICTORY (M) SDN. BHD.
GLOBAL SPIRIT SDN. BHD.
GLOW-SAN IMPORT & EXPORT (M) SDN. BHD.
GNH METRO PRIMA SDN. BHD.
GOGGLES MARKETING SDN. BHD.
GOLD LEAF MARKETING SDN. BHD.
GOLD RUN TRADING
GOLDEN AGE TECHNOLOGY SDN BHD
GOLDEN CORNER SDN. BHD.
GOLDEN DONUTS SDN. BHD.
GOLDEN SCOOP SDN. BHD.
GOLDEN SCREEN CINEMA SDN. BHD.
GOOD CHOICE MANUFACTURING SDN. BHD.
GOODMAID CHEMICALS CORPORATION SDN. BHD.
GOURMET PARTNER (M) SDN. BHD.
GRAB
GRAND BELL TRADING SDN. BHD.
GRAND MELTIQUE FOOD TRADING SDN. BHD.
GRANDEE MARKETING SDN. BHD.
GRANT E ONE GARDEN SDN. BHD.
GREEN IMAGE ORGANIC ENTERPRISE SDN. BHD.
GREEN PACER SDN. BHD.
GREENLOVE DISTRIBUTION SDN. BHD.
GST FINE FOODS SDN. BHD.
GUAN HUAT SENG (HENG KEE) SDN. BHD.
GUARDIAN HEALTH AND BEAUTY SDN. BHD.
GULSANCO SDN. BHD.
H. L. YONG CO (PTE) LTD
H.S.S CONFECTIONERY FOODSTUFF SDN. BHD.
H&M RETAIL SDN. BHD.
HABIB JEWELS SDN. BHD.
HAI-O ENTERPRISE BHD
HALAGEL (M) SDN. BHD.

HALO VENTURES SDN. BHD.
HARRISONS SARAWAK SDN. BHD.
HASBRO TOY (MALAYSIA) SDN. BHD.
HAWLEY & HAZEL MARKETING (M) SDN. BHD.
HEALTHY GRAZING SDN. BHD.
HEALTHY WORLD LIFESTYLE SDN. BHD.
HEMANASTIC SDN. BHD.
HENRITEX FOOD SDN. BHD.
HERBALCEUTICAL PHARMA (M) SDN. BHD.
HI STYLE APPAREL SDN. BHD.
HITACHI ELEVATOR ENGINEERING (M) SDN. BHD.
HL DESIGN GROUP SDN. BHD.
HLA GARMENT (MALAYSIA) SDN. BHD.
HOCK JU EDAR SDN. BHD.
HOCK SENG FOOD (M) SDN. BHD.
HOCKHUA TONIC (JOHOR) SDN. BHD.
HOKTO MALAYSIA SDN BHD
HONG KONG SA SA (M) SDN. BHD.
HONG LEUNG SHOE SDN. BHD.
HORIZON MIRACLES FOOD INDUSTRIES SDN. BHD.
HORIZON MIRACLES INDUSTRIES SDN. BHD.
HOTSB MARKETING SDN. BHD.
HOUSE OF KASHKHA SDN. BHD.
HOUSE OF ZAIRA SDN. BHD.
HOYA DISTRIBUTION CENTER
HOYA MARKETING SDN. BHD.
HSH FROZEN FOODS SDN. BHD.
HUAT LAI RESOURCES BERHAD
HUAYI HANG (M) SDN. BHD.
HUP SENG HOON YONG BROTHERS SDN. BHD.
HWA TAI DISTRIBUTION SDN. BHD.
HYBRID ALLIED DAIRY COMPANY SDN. BHD.
HYT FOOD INDUSTRIES SDN. BHD.
I SCENT MARKETING ENTERPRISE SDN. BHD.
I-K RICE (SARAWAK) SDN. BHD.
I.O.ONE JEANS SDN. BHD.
ICARE DENTAL (MALURI) SDN. BHD.
ICE CUBE GIFT & PREMIUM SDN. BHD.
IDEA BYSON SDN. BHD.
IDEO DESIGN
ILHAM UNIK SDN. BHD.
IMAX CONSTRUCTION SDN. BHD.
IMEC HYGIENE SDN BHD
IMEC HYGIENE SDN. BHD.
IMSA (M) SDN. BHD.
IN VINO VERITAS SDN. BHD.
INDADI UTAMA (M) SDN. BHD.
INDOFOOD (M) FOOD INDUSTRIES SDN. BHD.
INDUSTRI MAKANAN SNEK KU SDN. BHD.
INNOVATION LIFESTYLE CORP. (M) SDN. BHD.
INTERNATIONAL FOOTWEAR (PENANG) SDN. BHD.
INTISSAR BARAQAH SDN. BHD.
INTREX INDUSTRIES SDN. BHD.
INVICTUSBLUE
IPOH HOME’S CAFE SDN. BHD.
IS IKHLAS SUCI (M) SDN. BHD.
ISTIBARU SDN. BHD.
ITSU WORLD SDN. BHD.
JACOBS DOUWE EGBERTS RTL SFM MY SDN. BHD.
JAF FOOD INDUSTRIES SDN. BHD.
JALEN DISTRIBUTORS SDN. BHD.
JASMINE FOOD CORPORATION SDN. BHD.
JAV FOOD SDN. BHD.
JCA TRADING SDN. BHD.
JD SPORTS FASHION SDN. BHD.
JERAM COCONUT SDN. BHD.
JFC MALAYSIA SDN. BHD.
JIE BUSINESS SDN. BHD.
JIMROSA (M) SDN. BHD.
JIN BIN CORPORATION SDN. BHD.
JMG TRADING SDN. BHD.
JOEYEES TRADING
JOHN MASTER (M) SDN. BHD.
JOHNSON & JOHNSON SDN. BHD.
JORDONE CORPORATION SDN. BHD.
JOTHI IMPEX SDN. BHD.
JOWICO SDN. BHD.
JP & CREW SDN. BHD.
JS PROFESSIONAL HAIR CARE SALON
JTECH ENGINEERING (M) SDN. BHD.
JUICE WORKS SDN. BHD.
JULIE’S MARKETING SDN. BHD.
JUST KOFFEA SDN. BHD.
JUST YOU SDN BHD.
K & L FARMING INDUSTRIES SDN. BHD.
KAISON FURNISHING SDN. BHD.
KAMBING SAHABAT
KAMDAR SDN. BHD.
KANEBO COSMETICS MALAYSIA SDN. BHD.
KARA MARKETING (M) SDN. BHD.
KASUT U SDN. BHD. 
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KAWAJUN MALAYSIA
KAWAN FOOD MANUFACTURING SDN. BHD.
KB LIQUOR TRADING HOUSE (M) SDN. BHD.
KD INTERIOR SDN. BHD.
KEE SONG FOOD (M) SDN. BHD.
KEJURUTERAAN SUNWORKS SDN. BHD.
KELUARGA SENTRAL SDN. BHD.
KEN KEE (M) S/B
KEN-RICH CORPORATION SDN. BHD.
KENZENE TRADING (M) SDN. BHD.
KEPALA BATAS BIHUN SDN. BHD.
KFS NILAI SDN. BHD.
KH FASHION SDN. BHD.
KHAISHEN TRADING SDN. BHD.
KHES MARKETING SDN. BHD.
KHOBATES INDUSTRIES SDN. BHD.
KIAN HIN TRADING SDN. BHD.
KIKO GARMENTS SDN. BHD.
KIM GUAN CHUAN TRADING SDN. BHD.
KIM TECK CHEONG (BORNEO) SDN. BHD.
KIM TECK CHEONG (SARAWAK) SDN. BHD.
KIMBERLY-CLARK TRADING (M) SDN. BHD.
KIMYAP (KCH) SDN. BHD.
KINO BIOTECH SDN. BHD.
KMT JAYA SDN. BHD.
KMT TRADING SDN. BHD.
KONE ELEVATOR (M) SDN. BHD.
KONG BROTHERS ENTERPRISE SDN. BHD.
KONG KEE TRADING SDN. BHD.
KOON BROTHER SDN. BHD.
KOONG WOH TONG SDN. BHD.
KOPEDA (MALAYSIA) SDN. BHD.
KOPERASI USAHAWAN GROOM BIG KELANTAN BERHAD
KOPERASI USAHAWAN GROOM BIG NEGERI SEMBILAN 
BERHAD
KOPITIAM ASIA PACIFIC SDN. BHD.
KOSE MALAYSIA SDN. BHD.
KOTRA PHARMA (M) SDN. BHD.
KOYATA SDN. BHD.
KSP PROJECT SDN. BHD.
KUALA LUMPUR PHARMACY ( W.O ) SDN. BHD.
KUKUH NETWORK SDN. BHD.
KUM WAH SDN. BHD.
KUMPULAN VOIR SDN BHD
KUN KEE FOOD INDUSTRIES SDN. BHD.
KUU RESTAURANT SDN. BHD.
KWONG HING LEE SDN. BHD.
L.B. FOOD SDN. BHD.
L.S. APPAREL SDN. BHD.
L’OCCITANE MALAYSIA SDN. BHD.
L’OREAL MALAYSIA SDN. BHD.
LACTALIS TRADING MALAYSIA SDN. BHD.
LADANG TERNAKAN PRUDENCE SDN. BHD.
LAM SOON EDIBLE OILS SDN. BHD.
LAO BA CHA TEA HOUSE
LARRIE CORPORATION (M) SDN. BHD.
LAU KON HING EGG DEALER SDN. BHD.
LAVENDER CONFECTIONERY & BAKERY SDN. BHD
LAY HONG BERHAD
LCTECOR28
LEE BISCUITS MALAYSIA SDN. BHD.
LEE FAH MEE TRADING SDN. BHD.
LEE GAIK KHUAN COFFEE P&F MILL SDN. BHD.
LEESING SALES & MARKETING SDN. BHD.
LEGO TRADING (M) SDN. BHD.
LEIN HING ENTERPRISE SDN. BHD.
LEMBAGA KEMAJUAN TANAH PERSEKUTUAN (FAMA)
LEONG HUP AGROBUSINESS SDN. BHD.
LG HOUSEHOLD & HEALTH CARE MALAYSIA SB
LH MARKETING SDN. BHD.
LH SALES & MARKETING SDN. BHD.
LIAN HUA SENG SDN. BHD.
LIANBEE-JECO (M) SDN. BHD.
LIANG KEE FARMING SDN. BHD.
LIANSIN TRADING SDN. BHD.
LIFESTYLE VENTURES SDN. BHD.
LITT TAK SDN. BHD.
LONDON WEIGHT MANAGEMENT SDN. BHD.
LOOB INTEGRATED SDN.BHD.
LOTUS VEGETARIAN FOODSTUFF SDN. BHD.
LPS TROPICANA LIFE SDN. BHD.
LS RETAIL (MALAYSIA) SDN. BHD.
LT GROWTH SDN. BHD.
LTK (MELAKA) SDN. BHD.
LUCKY FROZEN SDN. BHD.
LUEN HENG F&B SDN. BHD.
LUXASIA (M) SDN. BHD.
LXL MARKETING
M T 8 MARKETING SDN. BHD.
M.A.Z & COMPANY
MAC FOOD SERVICES (MALAYSIA) SDN. BHD.

MACHINES SDN. BHD.
MAGNIFICENT RESOURCES SDN. BHD.
MAJESTIC MERCHANT SDN. BHD.
MAK CUN JUTAWAN SDN. BHD.
MAKOTO HOUSE (M) SDN. BHD.
MALAYAN BANKING BERHAD
MALAYAN FLOUR MILLS BERHAD
MALAYSIAN HARVEST SDN. BHD.
MALAYSIAN YOGHURT COMPANY SDN. BHD.
MANDOM (MALAYSIA) SDN. BHD.
MANFORCE GROUP BERHAD
MANJUNG PROFESSIONAL SKIN SOLUTIONS
MAPLE MARKETING SDN. BHD.
MARINE GOLD MARKETING SDN. BHD.
MASBEST (M) SDN. BHD.
MATTEL CONTINENTAL ASIA SDN. BHD.
MAX FOOD ENTERPRISE (M) SDN. BHD.
MAXIM CODE SDN. BHD.
MAYA MANUFACTURING & TRADING CO (M)S/B
MAYBANK
MAYORA MALAYSIA SDN. BHD.
MAYSTAR BEAUTY SDN. BHD.
MBG FRUITS SDN. BHD.
MCBRIDE MALAYSIA SDN. BHD.
MCK GLOBAL INDUSTRIES SDN BHD
MCM PETCARE (M) SDN. BHD.
MEGANE SAMURAI MALAYSIA SDN. BHD.
MEKING INDUSTRIES SDN. BHD.
MH AGENCIES SDN. BHD.
MIGHTY BAKERY SDN. BHD.
MIKUNI FOOD DISTRIBUTION (M) SDN. BHD.
MINIWORLD (M) SDN. BHD.
MIROZA LEATHER (M) SDN. BHD.
MISSION FOODS MALAYSIA SDN. BHD.
MITSUBISHI ELEVATOR MALAYSIA SDN. BHD.
MJ BOUTIQUE SDN. BHD.
MOBILE MINDERS SDN. BHD.
MODERN NEXUS SDN. BHD.
MOEM SDN. BHD.
MOG EYEWEAR SDN. BHD.
MOH HENG COMPANY SDN. BHD.
MOMENTUM STRIKE SDN. BHD.
MONDELEZ MALAYSIA SALES SDN. BHD.
MONDO MARKETING SDN. BHD.
MONOLUXURY SDN. BHD.
MORINS SDN. BHD.
MR DIY TRADING SDN BHD
MS. READ (M) SDN. BHD.
MSM KITCHEN SDN. BHD.
MSM PRAI BERHAD
MTC GLOBAL SDN. BHD.
MU TIAN SDN. BHD.
MUFG BANK (MALAYSIA) BERHAD
MUI HIONG MARKETING SDN. BHD.
MUIHUA SDN. BHD.
MUJI (MALAYSIA) SDN. BHD.
MULTIGROW INDUSTRIES SDN. BHD.
MUNCHWORLD MARKETING SDN. BHD.
MUSTER TRADERS SDN. BHD.
MYKUALI MANUFACTURING SDN. BHD.
MYNEWS RETAIL SDN. BHD.
MYTRADEHUB (M) SDN. BHD.
NAKANO CONSTRUCTION SDN. BHD.
NAM LEE CHEONG SDN. BHD.
NAN UNGGUL RESOURCES
NANDO’S CHICKENLAND MALAYSIA SDN. BHD.
NASUHA ENTERPRISE SDN. BHD.
NATRAD FOOD SDN. BHD.
NATURE FIRST HARVEST SDN. BHD.
NATURE-CO SUPPLY CHAIN SDN. BHD.
NCV TRADING & MARKETING SDN. BHD.
NEONSHINE SDN. BHD.
NESTLE PRODUCTS SDN. BHD. (PRAI-CBU)
NETWORK FOODS (M) SDN. BHD.
NEVGEL MALAYSIA SDN. BHD.
NEWAGE SDN. BHD.
NFA TECHNOLOGIES SDN. BHD.
NGAN YIN TRADING SDN. BHD.
NGUAN SENG (1990) SDN. BHD.
NIBONG TEBAL ENTERPRISE SDN. BHD.
NICOLE COLLECTION SDN. BHD.
NORAINI COOKIES WORLDWIDE SDN. BHD.
NORTHERN RANGE (M) SDN.BHD.
NOSIGNER DESIGN SDN BHD 
NOVEL LINK MALAYSIA SDN. BHD.
NOW DOT COM MARKETING SDN. BHD.
NS NAGA (M) SDN. BHD.
NSL DISTRIBUTOR SDN. BHD.
NURI ENTERPRISES
NURI ENTERPRISES
NUTRISOURCE (M) SDN. BHD.

NY BUILT IN VENTURES
OBH TRADING SDN. BHD.
OEL REALTY HOLDINGS SDN. BHD.
OFFSPRING INC SDN. BHD.
OGIVAL MARKETING SDN. BHD.
OKBB SDN. BHD.
ONE ALPHA ELECTRICAL SERVICES SDN. BHD.
ONE GASMASTER SDN. BHD.
ONI GLOBAL (MALAYSIA) SDN. BHD.
ONWARDS PAPER INDUSTRIES SDN. BHD.
ORCHID BISTRO (KL) SDN. BHD.
ORGANIC & FRESH FOOD INDUSTRY SDN. BHD.
ORGAPHARMA MARKETING SDN. BHD.
ORIENTAL FOOD MARKETING ( M ) SDN. BHD.
ORLANDO CORPORATION SDN. BHD.
OTIS ELEVATOR COMPANY (M) SDN. BHD.
OVAL SPRING SDN. BHD.
OWNDAYS MALAYSIA SDN. BHD.
PACIFIC WEST FOODS (M) SDN. BHD.
PADINI CORPORATION SDN. BHD.
PAN OSTON SDN. BHD.
PARK LANE MARKETING SDN. BHD.
PAWADA FOOD INDUSTRIES SDN. BHD.
PEARL GAIN SDN. BHD.
PEOPLE & GLOBAL SDN. BHD.
PERCETAKAN ACME SDN BHD
PERMAI ENVIRONMENTAL ENGINEERING (M) SDN. BHD.
PERNIAGAAN INTRA PRIMA
PERNIAGAAN KENG CHEW
PERTIMA TRENGANU SDN. BHD.
PERUSAHAAN MAKANAN DWI MAKMUR SDN. BHD.
PETRA EMPIRE SDN. BHD. (1151810-X)
PETRA YOGURT SDN. BHD.
PIKZERN MARKETING SDN. BHD.
PIZZA HUT RESTAURANTS SDN. BHD.
PK AGRO-INDUSTRIAL PRODUCTS (M) SDN. BHD.
PLUSMORE SDN. BHD.
PODIRECT TRADING (M) SDN. BHD.
POK BROTHERS SDN. BHD.
POKKA PTE LTD
POLY RESPONSE SDN. BHD.
PONEY GARMENTS SDN. BHD.
POO TRADING IMPORT & EXPORT SDN. BHD.
POPULAR BOOK CO (M) SDN BHD 
POPULAR MEADOW SDN. BHD.
POSAD
POWER HOUSE MARKETING SDN. BHD.
POWER ROOT MARKETING SDN. BHD.
PPS FOOD INDUSTRIES SDN. BHD.
PREM R ENTERPRISE
PREMIUM ARCADE SDN. BHD.
PREMIUM RETAIL SDN. BHD.
PREMIUM UNITED FOODS SDN. BHD.
PRESTASI FLOUR (M) SDN. BHD.
PRO GENERGY SDN.BHD.
PRO IN MED SDN. BHD.
PROCTER & GAMBLE (M) SDN. BHD.
PROFRESH SDN. BHD.
PROMATE GLOBAL SDN. BHD.
PROMULTI TRADING
PS CONCEPTS MARKETING SDN. BHD.
PTG GLOBAL SDN. BHD.
PTH ENTERPRISE SDN. BHD.
PUIG MALAYSIA SDN. BHD.
PUMA SPORTS GOODS SDN. BHD.
PUPPY WINKS MARKETING SDN. BHD.
PURINA PETCARE (M) SDN. BHD.
PUSAT BARANGAN KULIT IKUT SEMARAK
QIAN YI SDN. BHD.
QL FIGO (JOHOR) SDN. BHD.
QL FOODS SDN. BHD.
QL LIVESTOCK FARMING SDN. BHD.
QL POULTRY FARMS SDN. BHD.
QSR STORES SDN. BHD.
QUANDA SDN. BHD.
R & S MARKETING SDN. BHD.
RADIANT CODE SDN. BHD.
RAINBOWS HEALTH FOOD INDUSTRIES SDN. BHD.
RAJAWALI TRADING
RAMPAI-NIAGA SDN. BHD.
RASAKU MARKETING SDN. BHD.
RCB MARKETING SDN. BHD.
RECKITT BENKISER (MALAYSIA) SDN. BHD.
RED6 LABELS SDN. BHD.
REDINA MALAYSIA SDN. BHD.
REKA BERNUA SDN. BHD.
RESTORAN WIND MILL (SA) SDN. BHD.
RESTORAN WINDMILL SDN. BHD.
REX TRADING SDN. BHD.
RHINO BIOTECH (M) SDN. BHD.
ROHTO-MENTHOLATUM (M) SDN. BHD.
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ROSLIND ENTERPRISE
RSH (MALAYSIA) SDN. BHD.
S.C JOHNSON & SON (M) SDN. BHD.
S.E.A FIELD SDN. BHD.
S.L. NG TRADING AGENCY SDN. BHD.
SAFRA’A JAYA SDN. BHD.
SAN FRANCISCO COFFEE SDN. BHD.
SANGLA FOODS SDN. BHD.
SARAYA GOODMAID SDN. BHD.
SCC MARKETING (M) SDN. BHD.
SCS FOOD MANUFACTURING SDN. BHD.
SEAFOOD2U TRADING SDN. BHD.
SEAWORLD FRESH MART SDN. BHD.
SECRET RECIPE CAKES & CAFE SDN. BHD.
SEKOPLAS INDUSTRIES SDN. BHD.
SELANGOR FOODS INDUSTRIES SDN. BHD.
SENG FONG LEONG MARKETING SDN. BHD.
SENG HIN BROTHERS ENTERPRISES SDN. BHD.
SENHENG ELECTRIC (KL) SDN. BHD.
SERBA WANGI SDN. BHD.
SFI MARKETING & TRADING SDN. BHD.
SHAKURA PIGMENTATION BEAUTY SDN. BHD.
SHARIKAT TA KIONG SDN. BHD.
SHENG SHENG F&B SDN. BHD.
SHH MARKETING & DISTRIBUTION SDN. BHD.
SHILLS BEAUTY SDN. BHD.
SHINS CORPORATION SDN. BHD.
SHINY MARKETING GROUP (M) SDN. BHD.
SHINY TRADING SDN. BHD.
SHISEIDO MALAYSIA SDN. BHD.
SHIZUSAN PACK SYSTEM (M) SDN. BHD.
SHRIRO (MALAYSIA) SDN. BHD.
SHYAN TRADING (M) SDN. BHD.
SIM CHOON SENG SDN. BHD.
SIME DARBY FOODS & BEVERAGES MARKETING SDN. 
BHD.
SIN SENG YAP SDN. BHD.
SIN SING COFFEE SDN. BHD.
SINCERE MATCH & TOBACCO FACTORY SDN. BHD.
SINENG HUAT TEXTILES (M) SDN. BHD.
SING LONG FOOD PRODUCTS SDN. BHD.
SINMAG BAKERY EQUIPMENT SDN. BHD.
SITI KHADIJAH APPAREL SDN. BHD.
SK JEWELLERY SDN. BHD.
SKECHERS MALAYSIA SDN BHD
SKIN RENEW INTERNATIONAL (M) SDN. BHD.
SKY-LENGTH TRADING SDN. BHD.
SKYMATICS HOLDINGS SDN. BHD.
SMART ENTERPRISE SDN. BHD.
SMARTCO RETAIL COMMERCE SDN. BHD.
SMASTER SUIT SDN. BHD.
SMILE-LINK SDN. BHD.
SNOGURT SDN. BHD.
SNS NETWORK (M) SDN. BHD.
SOCMA TRADING (M) SDN. BHD.
SOFTNAPS SDN. BHD.
SONICBOOM SOLUTIONS SDN. BHD.
SOON THYE TRADING SDN. BHD.
SORELLA (M) SDN. BHD.
SOUL PERFECTION SERVICES
SPL WHOLESALES (M) SDN. BHD.
SPORTS DIRECT MST SDN. BHD. (925166-M)
SSF CREATIVE LIFE CENTRE SDN. BHD.
SSH PRODUCTS (MALAYSIA) SDN. BHD.
STASURIA ENTERPRISE SDN. BHD.
STEVEN TELE-WORLD CENTRE SDN. BHD.
SUAN MOKH GARDEN SDN. BHD.
SUCCESS HERITAGE SDN. BHD.
SUMITOMO MITSUI BANKING CORPORATION MALAYSIA 
BERHAD
SUMMIT COMPANY (MALAYSIA) SDN. BHD.
SUN JIANG TRADING SDN. BHD.
SUN THEW CHUN HUP KEE SAUCE MFRS S/B
SUN Z TRADING SDN. BHD.
SUNG HOE TRADING SDN. BHD.
SUNGEI TIMUR SDN. BHD.
SUNLAND VOLONTE AGENCY SDN. BHD.
SUNSHINE KINGDOM SDN. BHD.
SUNSHINE TRADERS SDN. BHD.
SUNTORY BEVERAGE & FOOD (M) SDN. BHD.
SUPER FOOD MARKETING SDN. BHD.
SUPERBEST POWER HEALTH FOOD&BEVERAGES SB
SUPERSAVE MULTI TRADING (ASIAN) SDN. BHD.
SUSHI KING SDN. BHD.
SUSU LEMBU ASLI MARKETING SDN. BHD.
SWAROVSKI MALAYSIA TRADING SDN. BHD.
SWEET CHERRY ENTERPRISE (M) SDN. BHD.
SWIFT MERCHANT (M) SDN. BHD.
SYARIKAT ASHURA SDN. BHD.
SYARIKAT HANG TUAH SDN. BHD.
SYARIKAT ONG YOKE LIN SDN. BHD.

SYARIKAT PERNIAGAAN ENG SHIONG HUAT
SYARIKAT THONG GUAN TRADING SDN. BHD.
SYARIKAT THYE HIN COMPUTER (M) SDN. BHD.
SYSCORP WATER (M) SDN. BHD.
TAI SAY COMPANY SDN. BHD.
TAKENAKA (MALAYSIA) SDN. BHD.
TARGET FASHION SDN. BHD.
TATAWA MARKETING SDN. BHD.
TC BOY MARKETING SDN. BHD.
TC UNITRADE SDN. BHD.
TCRS RESTAURANTS SDN. BHD.
TEAFE (M) SDN. BHD.
TEAMSERVICE ENGINEERING SDN. BHD.
TECHNO FRESH AGRO-PRODUCE SDN. BHD.
TECK HUAT (KL) CO. SDN. BHD..
TEE YIH JIA FOOD MANUFACTURING SDN. BHD.
TEENI ENTERPRISE SDN. BHD.
TEH MASJID SDN. BHD.
TEIK SENN (M) SDN. BHD.
TEMPCOOL ENGINEERING (M) SDN. BHD.
TEN REN TRADING SDN. BHD.
TENAGA BUMI SERVICES (M) SDN. BHD.
TEO GUAN LEE (K.L) SDN. BHD.
TEO GUAN LEE (PENANG) SDN.BHD
TEO HONG TAI SDN. BHD.
TEOW JOO SDN. BHD.
TERANG BULAN FOOD INDUSTRIES(M) SDN. BHD.
TEXAS CHICKEN (MALAYSIA) SDN. BHD.
THAI ODYSSEY SDN. BHD.
THAI SENG LIQUOR SDN. BHD.
THAI-PORE WINES & SPIRITS (M) SDN. BHD.
THE COFFEE BEAN & TEA LEAF
THE DALUCIA SDN. BHD.
THE FAMOUS AMOS CCC CORP (M) SDN. BHD.
THE HUBS ENGINEERING (M) SDN. BHD.
THE ITALIAN BAKER SDN. BHD.
THE PEAR CLOTHING SDN. BHD.
THE TRULY LOVING COMPANY SDN. BHD.
THIAN HAK CO. SDN. BHD.
THONG THYE SIANG SDN. BHD.
THYE HIN COMPUTER (NILAI) SDN. BHD.
THYE HUAT CHAN SDN. BHD.
TIAN AN TRADING SDN. BHD.
TIAN HUA SDN. BHD.
TIDY NON-WOVEN SDN. BHD.
TIME GALERIE (M) SDN. BHD.
TIMGA FOOD SUPPLY SDN. BHD.
TINY BUTTON DESIGN FASHION SDN. BHD.
TLS MARKETING SDN. BHD.
TOHTONKU SDN. BHD.
TOKIO MARINE LIFE INSURANCE MALAYSIA BHD
TOLLYJOY CORPORATION (M) SDN. BHD.
TONG GARDEN MARKETING SDN. BHD.
TONGEE (K.L) SDN. BHD.
TOP PREFER MARKETING
TOYS ‘R’ US (MALAYSIA) SDN. BHD.
TRACEY STAR SDN. BHD.
TRAVEL FOR ALL MARKETING SDN. BHD.
TREMO MARKETING SDN. BHD.
TRICIOUS MARKETING SDN. BHD.
TSL BESTMAS MANUFACTURING SDN. BHD.
TTL DISTRIBUTORS SDN. BHD.
TUMPU ENTERPRISE SDN. BHD.
TUNG LAM FOOD INDUSTRIES SDN. BHD.
TWENTY-TWENTY FOOD INDUSTRY SDN. BHD.
TWINKLE TWINKLE ICON SDN. BHD.
U FOODS SDN. BHD.
U MOBILE SDN. BHD.
UDI MARKETING SDN. BHD.
UINAH SDN. BHD.
ULTIMATE DONUT & COFFEE (M) SDN. BHD.
UNILEVER (M) HOLDINGS SDN. BHD.
UNIONPAYINTL
UNIQLO (MALAYSIA) SDN. BHD.
UNIQLY THAI SDN. BHD.
UNITED BEVERAGE SDN. BHD.
UNITED GLOBAL FOOD SDN. BHD.
UNITRADE VENTURE SDN. BHD.
URC SNACK FOODS (M) SDN. BHD.
V-ME FOOD SDN. BHD.
VANITAS DISTRIBUTION SDN. BHD.
VF BRANDS MALAYSIA SDN. BHD. 
VGO GLOBE SDN. BHD.
VINDA MARKETING (M) SDN. BHD.
VIT INTERNATIONAL SDN. BHD.
VIT MAKANAN (K.L.) SDN. BHD.
VIVO FOOD SDN. BHD.
WACOAL MALAYSIA SDN. BHD.
WAI FOOD SDN. BHD.
WAK THONG SDN. BHD.
WAN LEE BROTHERS SDN BHD

WANY CONSTRUCTION & PLUMBING SERVICES
WARGATEK SDN. BHD.
WAWASAN BUMI TENAGA SDN. BHD.
WETRA TRADING (M) SDN. BHD.
WF WARISAN SDN. BHD.
WHEATLAND BAKER SDN. BHD.
WIDE TROPISM TRADING SDN. BHD.
WIN2 FOOD MARKETING SDN. BHD.
WINZE MARKETING SDN. BHD.
WIPRO UNZA (MALAYSIA) SDN. BHD.
WIRPO CONSUMER CARE (LDW) SDN. BHD.
WITCO CHEMICAL (M) SDN. BHD.
WONDER GOURMET SDN. BHD.
WOO GARMENT TRADING SDN. BHD.
XING NGI TRADING SDN. BHD.
XIXILI INTIMA SDN. BHD.
YA SUI TRADING
YAKIN SEDAP SDN. BHD.
YAKULT (MALAYSIA) SDN. BHD.
YATHA INTERNATIONAL SDN. BHD.
YEE FONG HUNG (M) SDN. BHD.
YEE LEE TRADING CO. SDN. BHD.
YEFERN SDN. BHD.
YEW CHIAN HAW ( M ) SDN. BHD.
YHPL MARKETING SDN. BHD.
YIN SHI SIR SDN. BHD.
YLF MARKETING (M) SDN. BHD.
YO MARKETING SDN. BHD.
YOBO EXPRESS (M) SDN. BHD.
YOUNG MASTER GARMENT CORPORATION SDN. BHD.
YUANDA TRADING SDN. BHD.
YUGATRADE SDN. BHD.
YUN NAM HAIR CARE SDN. BHD.
ZEION CLOTHIER SDN. BHD.
ZEN AIRE SALES & SERVICES SDN. BHD.
ZENSHO FOODS MALAYSIA SDN. BHD.
ZENSHO ICHIBAN MALAYSIA SDN. BHD.
ZENXIN AGRI-ORGANIC FOOD SDN. BHD.
ZFI MARKETING SDN. BHD.
ZUELLIG PHARMA SDN. BHD.
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AWARD TYPE

OUTSTANDING PERFORMANCE PARTNER AWARD
2021 / 2022

TOP STRATEGIC PARTNER AWARD 
2021 / 2022

ESG PARTNER AWARD 
2021 / 2022

INNOVATION EXCELLENCE PARTNER AWARD
2021 / 2022

EMERGING PARTNER AWARD 
2021 / 2022

AEON’S MOST CELEBRATED PARTNER 
2021 / 2022

1. YOBO ENTERPRISE (M) SDN BHD 
2. KATRIN BJ SDN BHD 
3. NESTLE PRODUCTS SDN BHD 
4. NATURAL FRESH MARKETING (M) SDN BHD 
5. CG COMPUTERS SDN BHD
6. BUMIFOCUS SERVICES (M) SDN BHD 
 

7. TRAVEL FOR ALL MARKETING SDN BHD 
8. GOLDTEX EXIM SDN BHD 
9. DUTCH LADY MILK INDUSTRIES BERHAD 
10. MONDELEZ MALAYSIA SALES SDN BHD 
11. DKSH MALAYSIA SDN BHD 
12. RB HEALTH (MALAYSIA) SDN BHD 
13. POH KONG JEWELLERS SDN BHD
14. FOCUS POINT VISION CARE GROUP SDN BHD 
15. SUNWAY GROUP 
16. SYARIKAT MALURI SDN BHD 
 

17. OFFSPRING INC SDN BHD 
18. GROUPE SEB MALAYSIA SDN BHD 
19. KAO MALAYSIA SDN BHD 
20. THE BODY SHOP 
21. MALAKOFF RADIANCE SDN BHD  
 

22. POLY RESPONSE SDN BHD  
23. SHARP ELECTRONICS (MALAYSIA) SDN  BHD
24. YEO HIAP SENG TRADING SDN BHD 
25. SEAFOOD2U TRADING SDN BHD 
26. UNILEVER (M) HOLDING SDN BHD 
27. FARM FRESH MILK SDN BHD  
 

28. MAYSTAR BEAUTY SDN BHD 
29. MAHNAZ FOOD (GULSANCO SDN BHD)
30. INAYU GLOBAL SDN BHD 
31. EMPIRE SUSHI SDN BHD 
32. NTT MSC SDN BHD  
 

33. VISA
34. TARGET FASHION SDN BHD 
35. NATURE’S BEST SDN BHD
36. MAMEE-DOUBLE DECKER DISTRIBUTION (M) SDN BHD
37. TCRS RESTAURANTS SDN BHD 

WINNERS
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